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COSMETICS SOAPS FLAVORS 


FOR A KIT WITH 


Here is a sampling idea for industrial manufacturers and 
suppliers. A tie-in and multiple sale merchandising suggestion 
for consumer manufacturers. 

Pack your selected products in Wirz tubes, assemble these 
tubes in convenient kits for over the counter sales or industrial 
sampling—you'll boost acceptance and sales. 

Write today for your copy of Wirz folder—‘‘Collapsible Metal 
Tubes.” It contains complete data and valuable suggestions for 
tube use. 


. 


New York 17, N. Y. Chicago 4. lil. Memphis 2, Tenn. Los Angeles 48, Calif. 
50 E. 42nd St. 80 E. Jackson Bivd. Wurzburg Bros. 435 S. La Cienega Bivd. 


Export Division—760 Drexel Bidg., Philadelphia 6, Pa. 
Collapsible Metal Tubes - Lacquer Linings - Wax Linings - Westite Closures - Soft 


Havana, Cuba 
Roberto Ortiz & Son 
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Exclusive U. S. Repres 
GRASSE FRANCE 

NATURAL FLORAL PRODUCTS BESINAROMES AND ESSENTIAL C e 

CHICAGO BOSTON eee ee 


MYSORE 


SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
Industries was instituted, the industrial yO ucts is Sandalwood—Santalum Album 
and agricultural development of My- 4, oa (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to QR @eaeuepee ya sore heartwood, Genuine Mysore 
develop Mysore’s vast resources will con- <a Sandalwood Oil, distilled at our 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“I* Oldefte Effence Piftill’rs 


W. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 


WE HAVE MOVED TO OUR NEW OFFICES AT 
19 WEST 44th STREET, NEW YORK 18, N. Y. @ MUrray Hill 7-5712 


LINDEN, N.J. * NATIONAL CITY, CALIFORNIA * LONDON * MITCHAM + WIDNES 
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American Distilled Oils 
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Produced at our Brooklyn Factory 


OILS 


age 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also LINALOOL © CITRAL » EUGENOL . RHODINOL 


RESIN LIQUIDS 


I a 


OLIBANUM STYRAX 4 

‘ LABDANUM BALSAM PERU 4 
OPOPONAX BALSAM TOLU 4 

2 ‘ 

‘ ORRIS BENZOIN TONKA 4 

’ | 
Ree Essential Oils @ Aromatic Chemicals @ Perfume Materials e Colors A 
Re sere OFFERING ROSE ABSOLUTE : 
66 Years of continuous quality service— 4 


suppliers and manufacturers of— 
Essential Oils + Aromatic Materials + Flavofts  t 





GEORGE LUEDERS & CO. 
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Founded in the glamorous 

period preceding the French 
Revolution, the House of Antoine 
Chiris has, since 1768, stood for 
high quality standards in the 
Essential Oil and Aromatic Indus- 


tries. 


Its exclusive occupation since its 
inception is producing of 

| Essential Oils, Floral Absolutes 
and Aromatic Specialties—from 
materials garnered the wide world 
over, many grown on Chiris’ own 
plantations. 


THE INTEGRITY OF CHIRIS 
PRODUCTS HAS WITHSTOOD 
THE TEST OF TIME. 


ANT OI 


a 


80 February, 1952 


Cngraving eighteenth century 


GRASSE PARIS 


In each city there is a Chiris 
organization pooling all 

the experience and technical 
resources of nearly 200 years of 
activity in the world’s Essential Oil 
and Aromatic Industries. 


NE 
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NEW YORK 


LONDON SAO PAULO 


We regard it as a privilege to 
consult on your aromatic problems. 
Our creative laboratories are at 
your service. 


CHIKRIS Co., Inc. 


119 WEST 57th STREET, NEW YORK 19, N. Y. 
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Give your product a helping hand 
at the point of sale by styling your 
package to attract customer at- 
tention. You can do it, and still 
keep within commercial limits on 
container costs. 


Ras bottles are 


TRADE MARK REG. US. PAT. OF FR 
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Owens-Illinois has more than 
1400 different sizes and styles of 
stock-mold Duraglas bottles from 
which to choose. And you'd never 
guess they’re stock items once we 
add a smart closure in the right 


Dressed with an Empress 
closure and a smart label com- 
bination, stock bottle A-7179 is a 
sales winner. 


ho mark-up 


color and set them off with eye- 
stopping labels. 
No matter what the market con- 


ditions may be, it doesn’t pay to 
let your package get out of the 
habit of selling. 


protectors of quality 


OWENS-ILLINOIS GLASS COMPANY ® TOLEDO 1, OHIO © BRANCHES IN PRINCIPAL CITIES 


1952 81 


February, 





The magic, purse-sized perfume flacon still making sales 
history is now joined by a new Richford Creation, also 


destined for fame. 


/ 


Yi 


Wl “CM! 
Yy *TRADE MARK 


PAT. PENDING 
The one perfect purse container for Lotions, Cream 


Sachets, Liquid Soaps, and Deodorants, etc. 


TOUCH-N-FLO will not leak, yet the contents flow easily 
with a gentle touch to the skin. Unbreakable plas- 
tic bottle and sure-acting dispenser handsomely 


covered with a snug gold metal cap. Contents 10 cc. 


Write for Samples and Prices. 


THE RICHFORD CORPORATION 
251 FOURTH AVENUE NEW YORK 10, N. Y. 
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Floral creation of unusual intriguing 


odor...suggestive of the subtle charm and 


mystery of the native background 
with an appealing character that lends 


delicate bouquet to toilet waters and perfumes. 


Sa mples upon request 


LABORATORIES INC. 


CHICAGO 6 - NEW YORK 61 + LOS ANGELES 13 


DALLAS 1 + DETROIT 2 + MEMPHIS 1 + NEW ORLEANS 13 + ST. LOUIS 2 * SAN BERNARDINO + SAN FRANCISCO 11 
FLORASYNTH LABS. (CANADA) LTD.— MONTREAL + TORONTO + VANCOUVER + WINNIPEG + FLORASYNTH LABORATORIES DE MEXICO S. A., MEXICO CITY 
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Reach for More Sales by having your products made 


by the PRIVATE BRAND DIVISION 


OF AVON PRODUCTS, INC. 


Specialists in fine cosmetics 
are at your service. 


Experienced workers 


prepare your products. 
Ba 
bi \ 
. ’ 


Cosmetics made by Avon 
bring you repeat sales. 
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The increased volume you want— 
whether of fine cosmetics or toiletries 
you now make, or of new products— 
can be handled confidently, without 
further plant investment on your part, 
by entrusting their production to 
Avon. 

The experienced staff of Avon workers, 
directed by internationally-recognized 
cosmetic technicians, can produce for 
you cosmetics and toiletries that are new 
and repeat sales builders. 

Your products will get the same atten- 
tion to quality that distinguishes Avon’s 


present production of many well-estab- 
lished private brands. You have available, 
if you wish, the product and formula 
assistance of Avon specialists in every 
branch of cosmetic and toiletries pro- 
duction. With more than 60 years of 
experience in the field... an experience 
difficult to match elsewhere... Avon is 
prepared to produce quality products 
that invite more sales for you. 

Call or write Avon for complete infor- 
mation and production data concerning 
the specific toiletries or cosmetics on 
which you seek greater volume. 


GI WOls INC. 


30 Rockefeller Plaza, New York 20, N. Y. 


Strategically Located Plants & Laboratories 


Suffern, N. Y. ¢ Pasadena, Calif. « Montreal, Canada 
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Waer you place an order today for 


it is made. 


CREATORS of MADE-TO-ORDER FRAGRANCES 
fer PERFUMES, TOILETRIES and COSMETICS 
e 


ODORANTS ond DEODORANTS for INDUSTRIAL and TECHNICAL USE 
e 


SUPPLIERS of AROMATIC CHEMICALS, BASIC 


PERFUME and FLAVOR RAW MATERIALS 
e 


FRITISCHE -~@- 
ce nother, Ine. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, “Chicago, 'lineis, Cincinnati, 
Obio, Cleveland, Obio, “Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 
*Se. Lewis, Missouri, *Toronto, Canada and *Mexico,D. fF. FACTORY: Clifton, N. }. 
























perfume compounds or aromatics, you can 
usually do so with utmost confidence, for 
the standards of quality have been so im- 
proved and methods of refinement and con- 
trol of basic materials so perfected that in- 
ferior lots cannot escape the practised eye 
of any supplier who is unceasingly vigilant. 
Here at FRITZSCHE’S we consider no detail 
of production or control too trivial for ob- 
servation. We believe implicitly in the adage, 
“a chain is no stronger than its weakest link”, 
and by the same token, a perfume is no 
better than the basic ingredients from which 











WHAT WE BRING TO YOU... 


SJ uere's a thought for everyone in the philosophy 


of a certain educator who, though seriously handicap- 
ped by physical incapacitation early in his academic 
career, found the seeds of strength and eventual ac- 
complishment in the wise counsel of his mother. 
Sensing her son’s discouragement over a crippling 
affliction, she convinced him that it is not what life 
brings to the individual that counts, but what we, as 
individuals, bring to life. Which, when analyzed, 
seems to be not only a good approach to personal 
achievement, but an absolute “must” for any business 
whose success is measured by the loyalty of its cus- 
tomers and the volume of its sales. In point of impor- 
tance, it is not so much what these customers bring to 
the producer that counts, as what 4e brings to them. 
Their “bringing” is limited to orders for goods which 
they can give or discontinue at will; his—the seller's— 
“bringing” is of a different sort and goes far deeper. It 
is best expressed in terms of service, quality, value and 
satisfaction, which in time create confidence and good 
will. .. . And as long as we think first, last and always 
of what FRITZSCHE can bring to its customers, rather 
than what they can bring to us, we know we shall never 
fear the want of large and loyal patronage from those 


we aim to serve. 


FRITZSCHE BROTHERS, Inc. 
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HIDING DISTASTEFUL FLAVOR.... 


The faintly flavored capsule provides one method of administering a distasteful dose 
and avoiding its contact with the patient's rebellious taste buds. But unpleasant medici- 
nal flavors are not always so easily hidden, as for example, emulsions of certain ton- 


ics. Special skill in flavor blending to mask the taste is sometimes the manufacturer's 
only alternative. We have that special skill within our organization and it is yours— 
the pharmaceutical manufacturer’s—if you will but take us into your confidence 
and let us carefully study your problem defore introducing your new product. Modern 
flavoring techniques provide a safe, sure approach to the production of more palat- 


able medicinal products. We invite a private consultation concerning yours. 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N.Y. 
BRANCH OFFICES ead *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicage, Ulinois, Cincinnati, 


Obie, Cleveland, Obio, Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 
*St. Lewis, Missouri, *Toronte, Canada and * Mea.co, D. F. FACTORY: Clifton, N. j 
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FOR Suporiee Quauiry 


” For Unmatehed ciarity 
wg 
({ \ FOR Consistent UNIFORMITY 


| 
8 out oF 10 suv... 
EXCHANGE OIL of LEMON 


When any product sells four times as well as all of its competition combined, 
that’s a sure sign of quality. No product can hold such a dominant sales position 
year in and year out unless it fulfills all of the exacting requirements of thousands 
of quality-conscious buyers. Exchange Oil of Lemon does just that... with a con- 
sistency and regularity that have made it the standard in its field. So little Lemon 


Oil goes so far, why risk buying anything but the best? 
Always specify it by the brand name when you order— 


Distributed in the United States 


exclusively by CALIFORNIA FRUIT GROWERS 
DODGE & OLCOTT, INC. EXCHANGE 
180 Varick Street, New York 14, N. Y. RODUCTS DEPARTMENT 


P 

ONTARIO, CALIFORNIA 
FRITZSCHE BROTHERS, INC. Producing Plant: 
76 Ninth Avenue, New York 11, N.Y. Exchange Lemon Products Co. 


Corona, California 
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¥ ATLAS POWDER COMPANY 


Recarpzess OF YOUR POLYOL (poly- 
hydric alcohol) requirements for the pres- 
ent or the future . . . you can meet most 
of them with sorbitol from Atlas at a low, 
stable price! 


Atlas sorbitol is not affected by raw 
material shortage, war, or wild price 
fluctuations. It is derived from an almost 
inexhaustible supply of sugar! 


Sorbitol and other related Atlas polyols 

. . members of the same chemical family 
as glycerin and the glycols . . . are not 
substitutes. In fact, they possess unique 
and outstanding qualities that make them 


superior to all other conditioners for many 
purposes. 


Sorbitol is widely used in cosmetics and 
pharmaceuticals as a humectant, emol- 
lient, and binder. It is valuable as an aid 
in attaining special effects of ‘‘feel’’, giv- 
ing a rich smoothness without greasy 
after-effect. Sorbitol retards crust forma- 
tion more effectively than any other con- 
ditioner or humectant; sorbitol-based 
creams lose weight more slowly if left un- 
covered than creams made with other 
polyols. What’s more, sorbitol is com- 
patible with the materials normally used 
in cosmetic formulas. 


Send for your copy of ‘“‘A Guide to Formulation with Atlas 
Emulsifiers and Humectants.’”’ It contains many typical cos- 
metic formulas in which sorbitol and Atlas emulsifiers are used. 


Industrial Chemicals Department 


WILMINGTON 99 


DELAWARE + OFFICES IN PRINCIPAL CITIES 


ATLAS POWDER COMPANY, CANADA, LTD., BRANTFORD, CANADA 
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15 East 30th Street, New York 16 


CHICAGO + DALLAS + MEMPHIS - PITTSBURGH + LOS ANGELES 





WHEN LOOKING FOR A FRAGRANCE 


WITH THE PARISIAN TOUCH 


Cousult Hs 


ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y: 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 
SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUIL (S. & ©.) FRANCE 
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the SEARCH 


on Breil 


Beauty contests are competitive, 


and so are beauty products. 


Where do your products stand in the 


daily parade on cosmetic shelves? 
Are they handsomely and properly dressed? 


Does their external beauty suggest 


the beauty preparation within? 
Are they dressing-table conscious ? 


You get all the right answers when you 


use handsome, efficient H-A Cosmeticware. 


, 


GLASS CO. 


Wheeling, West Virginia 
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LUIENTS AND PENETRANTS 


‘MERCH ols 


different, and naturally better for the 

skin and hair too. They represent 
cholesterol in its most active and efficient 
form. 

* The AMERCHOLS are non-ionic surfactants 
which we isolate in purified form from 
animal tissues. The AMERCHOLS are stable 
in the presence of acids, alkalies and most 
drugs and we know of no case of an allergy 
due to an AMERCHOL. 


‘Vai the AMERCHOLS ARE NATURALLY 


Our research laboratories are available 
to you for advice and information. 
Our booklet will help you formulate 
the AMERCHOLS in O/W and 

W/O emulsions. 


aes 
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AMERICAN CHOLESTEROL PRODUCTS 
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The finest natural raw 
materials for your 
Perfumery, Soaps 


and Cosmetics... 


Essence 
de 


Poivrier 


This fine imported product is an excellent replacement for Oil of Black Pepper and 
costs considerably less. It is a pure, natural distilled oil which may be used in all 
toiletries requiring the special characteristics of pepper oil. It is readily avail- 
able in any quantity. We'll be glad to send you full information and samples for 


your own tests. Why not write us today! 


P. Robertet Ine. 125 East 23 Street - ORegon 3-7585 


THE NEW YORK OFFICE OF P. ROBERTET & CIE. * Grasse, France 
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To Have 
Your vo 


In Our Business 


fe) 
EXOTIC 
ESSENTIAL PERFUME 
AROMATICS OIL 
FOR 
FLAVORS 
PERFUMES 


Dr. ALEXANDER KATZ & CO. Div 
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New Wool Wax Alcohols 


Tiedt and Trutter have just pub- 
lished some new light on additional 
normal alcohols found in wool wax. 
The acidic fraction of wool wax is 
indeed a complex mixture. Up to 
now, only one normal alcohol has 
been positively identified, namely 
hexadecanol. 

The workers mentioned have now 
been able to positively identify five 
other members of the series. Their 
method of isolation is described in 
Chemical Industries, No. 43, 911 
(1951): the original work should be 
consulted for further data. 


Seborrheic Dermatitis 


At the recent meeting of the 
Central Society for Clinical Re- 
search, R. W. Vilter, M.D., of the 
University of Cincinnati, and his 
associates presented a very interest- 
ing report on some initial experi- 
mental studies in the treatment of 
seborrheic dermatitis. The derma- 
titis was relieved by the application 
of an ointment containing Pyridox- 
ine Hydrochloride (B6 Hydrochlor- 
ide). 

Several varieties of seborrheic 
dermatitis exist, including certain 
types of dandruff. It is hoped that 
this new treatment will produce 
beneficial effects in most forms of 
seborrheic dermatitis, as well as in 
other skin disorders. 
_ Believing that readers would be 
interested in this preliminary re- 

rt for their own use and study, it 
is abstracted below by a principal 
supplier of the material. 

“Patients treated with desoxy- 
pyridoxine, a pyridoxine antagon- 
ist, develop dermatitis clinically 
and histologically indistinguishable 
from seborrheic dermatitis. This le- 
sion responds specifically to pyri- 
doxine and is a sign of human pyri- 
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doxine deprivation. Vhe similarity 
of induced seborrhea to that which 


occurs spontaneously, prompted 
these studies. 
“Patients were selected with 


seborrheic dermitis of the “sicca”’ 
type in which the scalp, eyebrows, 
nasolabial folds, bearded and inter- 
scapular regions are covered with 
greasy adherent scales usually on 
an erythematous base. 

“Eleven were given 300 mg. py- 
ridoxine orally and three given 100 
mg. intramuscularly per day for 
four weeks with no change in the 
lesions. The amount administered 
was increased to 600-1000 mg. par- 
enterally for 1-3 weeks with slight 
improvement in several patients. 

“These failures did not elimt- 
nate the possibility that spontane 
ous seborrhea occurs because of lo- 
cal needs for pyridoxine which are 
excessively high. Tests showed that 
pyridoxine could be absorbed and 
utilized by the skin when applied 
in ointment form (10 mg. per 
gram) and would relieve desoxypy- 
ridoxine induced seborrhea in 72 
hours at the site of application. 
When desoxypyridoxine ointment 
(100) mg. per gram was applied 
to mild spontaneous seborrhea, the 
lesions were intensified after 7 days 
in the areas treated. Local applica- 
tion of pyridoxine ointment but 
not parenterally administered py- 
ridoxine cleared the intensified le- 
sions in one week. 

“Therefore, nine patients with 
spontaneous seborrheic dermatitis 
were treated with a control oint- 
ment, vanibase, for 2-3 weeks with- 
out improvement. Pyridoxine, 10 
mg. per gram in vanibase was ap- 
plied, whenever possible to one in- 
volved area, leaving a symmetri- 
cally placed involved area as an ad- 
ditional control of the basic oint- 
ment. The areas treated with py- 
ridoxine ointment cleared in 5-21 


M. G. deNavarre at work in his laboratory 


days. Control areas were not im 
proved. After local therapy was 
stopped, seborrhea reappeared in 
2-3 weeks. 

“These studies indicated that the 
skin can convert pyridoxine insitu 
to a metabolically active substance 
They strongly suggest that one type 
of seborrhea is due to a metabolic 
defect in the skin which increases 
the local requirement for pyridox 
ine. In a broader sense, these stud 
ies present a concept of disease due 
to a local, probably conditioned, 
deficiency state.” 


How Useful Is Lanolin? 


For many years lanolin has been 
the keystone of drug and cosmetic 
dermatological practice. All the 
good things desired from a skin ap- 
plication are seemingly embodie« 
within the word “lanolin” lhe 
manufacturer feels he is making a 
better product when it contains 
lanolin, so much so, that labelling 
and advertising use such phrases as 
“contains lanolin” or “lanolin 
rich,” or “with lanolin.” The con 
sumer seeing or hearing these 
words automatically feels that this 
is truly a plus product. 

But is it? 

True, skin penetration tests in 
dicate a certain value not pos 
sessed by some other fats, under the 
same circumstances and with some 
therapeutic agents. 

However, there are some ques 
tions in the minds of skeptics that 
must one day be answered. Thus it 
is claimed that lanolin is similar in 
composition to the natural sebum 
secreted by the skin. The following 
partial comparison tells us just 
how close this relationship really 
is. 
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Sheffield—first to put toothpaste in 
tubes, in 1892—has served packag- 
ers for over half a century in pro- 
ducing billions of tubes for— 


MEDICINAL ointments—salves— 


jellies—extracts. 


DRUG AND COSMETIC pastes 
—creams—shaving preparations— 
deodorants—depilatories. 


INDUSTRIAL AND HOUSE- 
HOLD cements—adhesives—com- 
pounds—greases—paints—fillers— 
food pastes, syrups, and creams. 


All types of tin, tin-coated, alumi- 
num, lead, and Sheffalloy tubes. Free 
samples and catalog. Remember, 
packaging in Sheffield Tubes gives 
your product a container that is... 
Sturdy * Safe * Sanitary * Smart 
* Convenient. 


Three Big Advantages of Using An 
Independently-Owned Company 


Your Order Is Important Regardless of Volume 
Sheffield’s business has prospered through de- 
pendable service to everyone. Small, medium, 
and large volume users all receive the same im- 
partial and loyal service. 
You Benefit Through Wider Research 
Sheffield has always sold to everyone on the 
open market. Consequently, Sheffield has the 
experience of wider association and research in 
all phases of tube packaging in hundreds of 
specialized fields. 
You Put Proven Know-How On Your Team 
Quality Control methods, continuity of skill in 
manufacture, and generations of packaging ex- 
perience are at your instant call. 
Only Sheffield offers such a complete service: tube manu- 
facture, supply of matching tube cartons, shipment of 
your completed products direct to your markets. Specify 
Sheffield Tubes. It pays to use the best. 


SHEFFIELD TUBE CORPORATION | 


NEW LONDON, CONN. SHEF PROCESS 


HARLES ARCH 


HOME OFFICES - 


EXPORT 
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LANOLIN 

Free cholesterol 2% 
Total 

ynsaponifiables 
Total cholesterol 
Melting point 
Acid number 
ledine value 


SEBUM 
0.6-2.4 % 


43-45 % 
12-13% 
36-42 
less than 1 63-73 
18-36 61.5-62.5 
(10% unsat. F.A.) 


32-33 % 
2-5.5 % 
35-36 


The abnormally high acid value 
makes sebum more suspect than 
lanolin particularly when associ- 
ated with a high iodine value. In 
lanolin, unsaturation is present in 
the alcohol fraction and not the 
acids, so that sebum may be less de- 
sirable than lanolin. 

Another statement made by hon- 
est skeptics is that lanolin is a 
waste secretion undesirable to the 
skin of sheep—it is thrown off by 
the skin as waste not as a skin lubri- 
cant, much like perspiration. If 
this be the case, then there is a 
question of its desirability to the 
skin of sheep and humans. 

This makes as much sense as say- 
ing that other secretions of 
plants or animals are undesirable. 
Thus Tragacanth, Acacia, Car- 
nauba Wax, Beeswax, and other 
natural secretions would fall into 


this classification. Their usefulness 
is pretty well known. 

Finally, a rather remote, yet 
ominous, thought gathers in the 
unconvinced mind. The finger of 
suspicion points at cholesterol and 
sterol rich fats as a possible cause 
of hardening of the arteries. Is it 
conceivable then that cholesterol 
rich lanolin is a contributing fac- 
tor? If so, how about sebum? 

Recently, Sulzberger reported a 
high degree of sensitization to the 
alcohol fraction of lanolin which is 
used in absorption bases and more 
recently has been sold as such by 
lanolin refiners. The number of 
patients he tested was small and 
very select indeed, but it points up 
a fact namely, that lanolin is not 
sacred. 

Perhaps the strongest proof of 
general all round safety and value 
is the long use of lanolin by all 
mankind throughout the world. In 
addition, lanolin is being made 
better and purer every day; actu- 
ally it appears to be more cosmeti- 
cally pure than sebum itself. Even 
so, the relationships advanced ear- 
lier should be determined beyond 
a shadow of a doubt. 


Questions and Answers 


924: Lanolin wave Emulsion 


Q. I have a question that concerns 
“creamy permanent waves.” I refer 
to Desiderata in the February 1951 
issue. Please give me such details in 
the preparation of the water-lano- 
lin-surface active agent emulsion as: 
(1) the preferred surface active 
agent (Is Duponol S.N., the trie- 
thanolamine lauryl sulfate, suit- 
able?), (2) the quantity of each 
substance used, 3) temperature of 
mixing and other details in the 
preparation of the primary emul- 
sion pH 8.9, and (4) any special con- 
ditions needed in mixing the emul- 
sion with the 7.5% thioglycolate 
and adjusting to pH 9.3. Do you 
prefer this emulsion over those 
mentioned in the first two para- 
graphs of the same article? Is there 
any other material necessary in this 
tormula to produce an efficient cold 
wave solution? T.H., Georgia 


1. Under separate cover we send 
you the name and supplier of a spe- 
cial lanolin permanent wave emul- 
ston compound, It is difficult to give 
you the details for preparing such 
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a product because lanolin itself 
varies so much and because it takes 
more than just lanolin to do the 
trick. With the product mentioned 
above you will get full directions 
for its use with thioglycolate solu- 
tions from the supplier. As for pref- 
erence, it is a matter of personal 
point of view. It is whether the 
resin or lanolin emulsion does a 
satisfactory job and both are widely 
used. Acrylate resin emulsions are 
patented. In addition to the ingre- 
dients mentioned you need some ex- 
cess ammonia. Duponol may be 
used if you like. Your supplier of 
thioglycolic acid will give you full 
details. 


925: Hand Cleansing Cream 


Q. Could you devise a formula for 
a —— cleansing cream that 
can be used to remove grease and 
such from mechanics’ hands, a for- 
mula that can be made in one con- 
tainer and can be prepared in one 
phase rather than the two phases, 
oil and water? L.F.C., Miss. 


A. We don’t think you can develop 
the cleansing cream such as you 


mentioned without the use of a 
second phase. The residue left on 
the hands would be too oily. You 
could make an alcogel, solidify 
alcohol with from 6 to 10 per cent of 
sodium stearate to which you could 
add some other materials, but here 
you have a problem of evaporation. 
You might also try solidifying a sul- 
fonated oil with a wax like beeswax. 


926: Use of Cationics 


Q. I am adding a quaternary am- 
monia compound of the type Zephi- 
ran Chloride by Winthrop Stearns 
Co. to a shampoo with both type 
bases, a castile and an olive oil. I 
am in doubt as to the benefit of the 
quaternary compound in this sham- 
poo and also would like to know 
how I could use such a compound 
in a hair preparation. Your opinion 


in this matter will be greatly 
respected. 


1. The Zephiran would be incom- 
patible with such a shampoo. Ca- 
tronic germicides of the type men- 
tioned have been found dangerous 
for use in shampoos and in fact 
three Federal seizures of such prod- 
ucts have been made because they 
produced corneal opacity when 
made up into shampoo, using a 
non-ionic vehicle. Cationics are 
known to easily irritate the eye, 
hence products containing them 
should be carefully tested on ani- 
mals for safety before release for 
public sale. 


927: Stable Hair Dressing 


Q. We notice a number of cream 
oil hair dressings of the liquid 
water/oil emulsion type, that seem 
to be stable. Can you suggest a 
formulation for this type product, 
and can it be made so that it will 
be stable without being homo- 
genized? H.S.T., Kansas 


A. The following is a good starting 
formula for a hair dressing such 
as you have in mind. The product 
need not be homogenized. 


a B 


Petrolatum 7.5% 
Mineral Oil 
65/75 
Lanolin 
(anyhd.) 
Sorbitol 
sesquioleate 3.0% 
Beeswax 
(white) 


37.5% Borax 
Water to 
make 100.0% 


Perfume q.s. 


0.5% 
3.0% 


2.0% 

Bring (A) to 75°C. Bring (B) to 
75°C. Add (B) to (A) slowly with 
moderate but thorough agitation. 


Perfume at 45°C., and agitate until 
cold. 
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.-.its scent holds 
your customers 


Use CYCLAMAL® as base for the fragrance in your soap, 
perfume, cream or powder and it will reach 
the consumer with all its original odor value intact. 


CYCLAMAL . . . one of Verona’s many high grade 
specialties . . . continues to maintain wide acceptance as 

the principal raw material for Lily-of-the-Valley, 
Lilac and other floral perfumes. Here’s why: 

CYCLAMAL is an aldehyde five times more potent than 
Hydroxycitronellal with which it blends harmoniously. 


CYCLAMAL gives you what you pay for . . . a persistent 
and true floral scent .. . plus the all-around quality 
that keeps your product odor fresh to the ultimate 
consumer. 


No irritation or discoloration from this outstanding product! 


For Exclusive Odors . . . Try Verona 


Have our Compound Laboratory devise a fragrance 
all your own... for the enhanced prestige and profit- 
ability of your product. 


OTHER VERONA SPECIALTIES INCLUDE: 
Amuskal e« Ambre E-342 
Opoponax Ambre E-392 ¢ Aldehyde E-317 
Rose E-131 ¢ lonones e¢ Floranol 


SOLE AGENT IN THE U.S.A. FOR J. & E. SOZIO, GRASSE, FRANCE 
Resinoides °¢ Essential Oils e Natural Absolutes 


AROMATICS DivistoOn 


VERONA CHEMICAL COMPANY + 26 VERONA AVE., NEWARK, N. J. 
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Young Homemaker Cosmetic Market 


Variation in proportion of cosmetic users in different age 


groups important in making sales promotion effective. 


W hat toiletries are chiefly used and where they are purchased. 


ALBERT WOODRUFF GRAY 


HE variations in the proportion of cosmetic users 

in the different age groups, tabulated in a recent 

survey, is a factor worthy of consideration in the 
sales promotion of these commodities. Cosmetics, face 
powder, cream and liquid makeup base and cake and 
cream rouge, are used in face makeup by consumers 
between the ages of 25 and 35 years in a markedly 
greater proportion than by those who are younger. 

Eye makeup, eye shadow and eye pencil are more 
popular among women between the ages of 31 and 35 
years than among those of other age groups. In the 
care of the skin the popularity of astringents with 
those of this age group are greater even than with the 
users of 46 years and older. 

In the care of the hair, this 25 to 35 year old age 
group heads the list in the proportion it uses home 
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permanent wave sets as well as of hand cream, nail 
polish and polish remover of the hand care cosmetics. 

Eighty-five percent of the women between the ages 
of 26 and 40 are users of detergents and 67 percent of 
talcum or dusting powder, compared to 58 percent of 
detergent users and 62 percent of talcum or dusting 
powder users among the women of 45 years of age and 
older. 


Use of Face Powder 88% 


The use of face powder by women among the young 
homemaker group is approximately 88 percent. Over 
half of their purchases are made in department stores, 
25 percent in drug stores and 16 percent of the remain- 
ing sales volume is divided between the five and ten 
cent stores and house to house salesmen. 

While the use of lipstick is quite evenly divided, ac- 
cording to a 1950 survey, among the various age 
groups, the 93 percent using this cosmetic of those be- 
tween the ages of 25 and 35 years, is the highest pro- 
portion of lipstick consumers in any age group. Of 
these over half average an annual consumption of 
three lipsticks with 56 percent of the purchases made 
in department stores and 33 percent at the drug stores. 

The proportion of users of cream makeup among the 
women between 25 and 35 years is 25 percent com- 
pared with slightly more than 23 percent among those 
under 25 years of age and over 34 percent of those be- 
yond 46 years. 

Liquid makeup has an average market of 10 percent 
among this young homemaker group compared to 15 
percent with the women between 36 and 45 years of age. 

Cake rouge has a marked popularity over cream 
rouge, not only with this younger group but with the 
older consumers as well, 52 percent of those between 
26 and 30 years using this item compared with 57 per- 
cent of those between 35 and 45 years. 

A slightly greater popularity is enjoyed by eye 
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shadow with the women between the ages of 25 and 35 
years than among the younger users and those over 35 
years of age. The average proportion of users in this 
young homemaker group is 10 percent, compared to 8 
percent among the older users, 9 percent of those be- 
tween 18 and 25 and 5 percent of the youngsters under 
18. 

Two thirds of the purchases of this young home- 
maker group average one unit or less a year, of which 
60 percent are made at department and five and ten 
cent stores. 

The average consumption by age of eyebrow pencil 
is substantially the same as of eye shadow, namely, 27 
percent of the young homemaker group, 24 percent of 
the women over 35 and 28 percent of those between 
the ages of 18 and 25. A fraction over 55 percent of 
those in this homemaker group purchase one unit or 
less a year, 47 percent of these making their purchases 
at the five and ten cent stores, 24 percent at the depart- 
ment stores and 16 percent at the drug stores. 

Mascara is used by approximately 48 percent of those 
between 26 and 30 years and by 32 percent of those 
between 31 and 35, with a decline in this percentage 
among the women beyond that age. The retail outlets 
for mascara are substantially the same as for eye brow 
pencil, 41 percent of the purchases being made at the 
five and ten cent stores, half of these buyers using one 
or less units a year. 

Astringent lotion, used in 1950 by 30 percent of the 
women, has its greatest popularity among the women 
between 31 and 35, users in this age group aggregating 
a trifle over 35 percent compared to 33 percent of those 
between 26 and 30 years of age. 

Two thirds of the purchases of this type of cosmetics 
are confined to the department and drug stores, 45 
percent and 24 percent respectively, with 26 percent of 
these consumers purchasing two and 32 percent one or 
less units a year. 

Three fourths of the women between 25 and 33 years 
of age use cleansing cream, the sales at drug and de- 
partment stores representing two thirds of the 
purchases. 

Vanishing cream however, with 71 percent of its to- 
tal sales at department and drug stores, is used by only 
a quarter of those in this group, compared to a 40 per- 
cent use by women 36 years of age and older. 

In the care of the hair a 1950 survey made among 
these young homemakers shows the use of home per- 
manent wave sets by 25 percent in this group between 
the ages of 25 and 36 years, 70 percent of the purchases 
being made at drug and 20 percent at department 
stores. Seventeen percent of the group buy one or less 
units a year; 36 percent two units and 22 percent three 
units. Twenty-three percent of these purchasers pay a 
dollar or less per unit; 41 percent pay between $1.00 
and $2.00 and 11 percent between $2.00 and $3.00. 


Liquid Shampoo Preferred 


A marked preference exists in the 25 to 36 year old 
group of cosmetic users for liquid over cream sham- 
poo, 56 percent using the liquid compared to 42 per- 
cent of those using the cream. Drug store sales repre- 
sent 59 percent of the sales of the cream and 61 per- 
cent of the liquid shampoo compared to 20 percent of 
the cream and 17 percent of the liquid shampoo sales 
98 
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made by department stores, the price ranging in both 
instances from 25 cents to $1.00. 

Hand cream and lotion bear much the same ratio jp 
sales as do cream and liquid shampoo, hand lotion be. 
ing used by 60 percent of the young homemakers and 
cream by 30 percent. Over 40 percent of both types are 
made today by the drug stores and 22 percent of the 
hand cream and 30 percent of the sales of the lotion a 
department stores. 

Nail polish is used by approximately 70 percent of 
the cosmetic users under the age of 45, the proportion 
among the young homemakers of 69 percent is sur. 
passed only by the proportion of users among the 
youngsters under 18 years of age. Half of the sales rang 
in price from 50 cents to $1.00 and three quarter of the 
sales are made by drug and department stores. 

Liquid deodorants among women between the age of 
25 and 35 years are used by 18 percent, a slighth 
greater portion using the liquid than the spray. Forty 
percent of the purchases of both types are sold with a 
price range between 50 cents and $1.00. Only 8 percent 
of the sales of the liquid are at prices over $1.00 while 
the spray price range was in excess of this amount. De. 
partment and drug store sales account for 83 percent 
of the spray sales compared to 66 percent of the liquid. 

Five percent of those in this 25 to 35 year old age 
group use depilatories, drug and department stores ac- 
counting for 77 percent of the sales. 

In the sale of talcum and dusting powder the price 
range is about evenly divided between units at a dolla 
or less and those above that amount. Two thirds of the 
consumers of this product confine their purchases to 


two or less units a year with over 90 percent of these 
sales made by department and drug stores. 

Cologne and toilet water have their greatest popu 
larity among consumers under the age of 25. Perfume 
is used by 80 percent of the women between the ages 
of 25 and 30 and by 75 percent of those between 31 
and 35. 


Perfume Purchased for Gifts 


Gifts represent 55 percent of the cologne consumed, 
52 percent of the toilet water and 74 percent of the 
perfume. Approximately half of the consumers of toi- 
let water use one or less units a year with a priee range 
in 32 percent of the sales from $1.00 to $1.49, in 44 per- 
cent of the sales from $1.50 to $2.99 and for the re- 
maining 24 percent a range in prices in excess of $3.00. 

The price of perfume averages in 33 percent of the 
sales $3.00 or less a unit; in 25 percent of the sales 
from $3.00 to $5.00; in 30 percent from $5.00 to $10.00 
and in 12 percent over $10.00, with department stores 
selling 73 percent of the retail purchases and drug 
stores 25 percent. 


No man is really clever who has not found out that 
he is stupid. There is no big man who has not felt 
small.—Gilbert Chesterton. 


Business is never so healthy as when, like a chicken, 
it must do a certain amount of scratching for what 
gets.—Henry Ford. 
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Progress in Perfumery Materials 


A review of the developments in essential oils and perfum- 


ery synthetics in 1951 .. 


oils... Analytical methods . . 


Perfume compositions . 


. Synthetics .. . Patents . 


. . Flower 


..Partl 


PAUL Z. BEDOUKIAN, Ph. D.* 


HE year 1951 was at best a difficult one for the 

essential oil and perfumery industry. Aside from 

the problem of rising costs and increased compe- 
tition, the industry had to cope with uncertain prices 
in raw materials, especially those imported from foreign 
countries. Essential oils and products derived from 
them fluctuated sharply in price from month to month. 
One cannot help but envy the phenomenal increase in 
business enjoyed by some of the other branches of the 
chemical industry. 


Perfume compositions 


As in previous years, a number of interesting dis- 
cussions were published on the art of perfume com- 
pounding. These were not intended to give the reader 
finished formulas of perfumes but rather to serve as a 
guide for further experimental work along the lines in- 
dicated by the author. Outstanding in this field was a 
series of articles by Morel under the heading of “Es- 
sentials of Perfume Compounding.” Among the sub- 
jects more recently treated were the properties and uses 
in perfumery of cinnamyl esters and cinnamates (1), 
phenyl propyl alcohol and esters (2), anisyl esters and 
anisates (3) and the salicylates (4). Of equal interest 
were several publications by Ruemele on various types 
of perfumes (formulas given). These included, to cite 
a few, articles on witch hazel odor (5), floral and fancy 
odors for soaps (6), and the use of aubepine in soap 
perfumery compounding (7). 

The historical aspects of perfumery were discussed 
in Perfumery Through the Ages (8) and Perfumes of 
Napoleon (9). Lederer (10) presented a lengthy treatise 
on odors and perfumes from animals, and the use of 
fecal notes in perfumery were discussed in two other 
articles (11), (12). 

A new journal called the International Perfumer has 
appeared in Britain. The first issues contained interest- 
ing articles by well-known authors. The topics discussed 
included the odor of minerals about which little is 
known (13) and variations in the odors of stereoisomeric 


* Chief Chemist, Compagnie Parento, Inc. Author of Perfumery Synthetics 
and Isolates. 
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compounds (14). The much debated mechanism of fixa 
tion was the subject of another article (15). 

The difficulties and complexity of odor and olfaction 
have been brought out in two excellent articles 


(16), (17). 


Flower oils 


While the cultivation of flowers for the purpose ot 
extracting their perfume is an industry of long stand 
ing, our knowledge of the character and constituents 
of flower oils is comparatively meager. This can be 
readily understood in view of the high price of the 
oils which makes their investigation a costly unde 
taking, the difficulty of subjecting such products to a 
thorough analysis, and the reluctance of flower oil 
manufacturers to disclose what knowledge they might 
have acquired in the art and science of producing such 
oils. To those who have not had the opportunity of 
witnessing this phase of our industry, it is therefore 
always interesting to read the writings of men with 
actual experience in this field. A very worth-while dis 
cussion has been published on the production of Bul 
garian rose oil giving analytical constants of various 
samples of oils (18). Similar studies were made on 
Hyacinth absolute (19), oil of Narcissus poeticus (20), 
and oil of Acacia farnesiana (21). 

In view of the importance of jasmine absolute, it is 
encouraging to note the appearance of several articles 
dealing with its production. One author gives an ac 
count of the factors affecting the odor of jasmine oils, 
such as production methods, time of picking the- flow 
ers, variations due to seasonal changes, etc. (22). An 
other publication reports that in Italy the yield and 
properties of jasmine oil are almost constant from 
July to the end of October, but that there is a decrease 
in November. From a tabulated analysis of the yield 
and properties of the oils obtained at different times of 
the day, it is concluded that the best oils are obtained 
from flowers gathered in the morning (23). A study 
was made of the production of oil from Jasmimum 
grandiflorum in India (24). One sample was reported to 
give an analysis an ester content of 74.8%, methyl an- 
thranilate 0.45%, indole 1.75% and jasmone 3.0%. 
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Another writer in discussing the composition of abso- 
lute oil of jasmine reports the presence of nerol and 
terpineol in addition to the other known ingredients, 
and gives a workable formula for the creation of an 
artificial oil of jasmine based on constituents of natural 
oil of jasmine (25). An improved method of producing 
absolute oils from flowers involves the combined. sol- 
vent-distillation method using petroleum ether, ben- 
zene and chloroform (26). The botany, cultivation, dis- 
tillafion and storage of lavender oil were also 
investigated (27). 


Analytical methods 


It is an accepted fact that routine methods of analysis 
applied to essential oils often do not give a true picture 
of the quality of the oil. The development of newer 
methods is therefore of considerable interest to the 
essential oil chemist. In this connection, it should be 
recalled that the journal, ANALYTICAL CHEMISTRY, pub- 
lishes an annual review of analytical chemistry which 
includes a section on essential oils and related products 
(28). 

A report by: the Essential Oils Subcommittee of the 
Analytical Methods Committee in Britain advises that 
in the determination of esters, water should be added 
to the saponification flask before titration in order to 
obtain a sharper titration end point (29). It has been 
suggested that in determining safrole in essential oils, 
the freezing and melting point of the oil be determined 
by seeding the oil with crystals of safrole (30) (31). In 
determining carvone in essential oils, either the sulfite 
method of National Formulary VIII or the 2,4-dini- 
trophenylhydrazine gravimetric method is recom- 
mended in preference to the U.S.P. XII hydroxylamine 
method (32). Ascaridole in chenopodium oil may be 
determined by forming a mercuric chloride addition 
compound in alcohol (33). A microchemical method 
has been developed for the detection of parathion in 
citrus oils in concentrations as low as 12 parts per 
million (34). 

Chromatography has found only limited application 
in'the analysis of essential oils. In this connection, it is 
worth ‘noting that certain phenylazophenylurethans of 
terpene alcohols may be separated from each other 
through chromatography over alumina (35). Spectro- 
scopic methods have been developed for the detection 
of adulteration of neroli oil (36). An extensive study 
has been reported on the viscosity of essential oils (37), 
surface tension and capillary analysis of essential oils 
(38), and perfumery synthetics (39). The infra-red 
spectra of a number of terpenes have also been pub- 
lished (40). 

The Essential Oil Assn. of the U.S.A. has adopted 
standards for the following: amyl cinnamic aldehyde, 
methyl phenyl carbinyl acetate, methyl phenyl carbinol, 
linalool ex bois de rose, geranium bourbon, Siberian 
fir oil, lauric aldehyde, methyl nonyl acetaldehyde, 
geranium algerian, phenyl propyl alcohol, and cinna- 
mon leaf oil (41). 


Perfumery synthetics 

In applying the Rosenmund reduction for the prepa- 
ration of aldehydes from acid chlorides, acetone or 
methyl ethyl ketone was used as the solvent. Using this 
method, 80-90%, of aldehydes were obtained from 
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various acid chlorides (42). Nonyl alcohol was converted 
to the aldehyde in 60% yields by passing over reduced 
copper at 240-300°C. and at 70 mm. pressure (43). Simi- 
lar results were obtained with lauryl alcohol using a 
copper-barium-chromium oxide catalyst (44). A yield of 
40% leaf alcohol (trans-3-hexen-l-ol) was obtained by 
hydrogenation of 3-hexyn-l-ol at -19° (45). The stereo- 
chemistry of leaf alcohol, violet leaf aldehyde and jas 
mone was the subject of an interesting discussion (46). 
A new but involved method has been reported for the 
preparation of alpha beta unsaturated aldehydes. The 
method involves the preparation of beta chloroviny]| 
ketones by the addition of acyl chlorides to ketones, 
conversion of the chloroviny! ketone to keto acetal, and 
finally, dehydration of the hydroxy acetal with oxalic 
acid (47). Octyl aldehyde has been condensed with fur- 
fural to give hexyl furyl acrolein which is reported to 
have a jasmine-like odor (48). 

A critical study was made of the oxidation of toluene 
to benzaldehyde (49). Directions were given in another 
publication for the conversion of phenyl ethynyl carbi- 
nol to cinnamic aldehyde (50). Various alpha beta un- 
saturated cyclic aldehydes have been prepared from 
alkyl hydroxymethylene cyclohexanones (51). The pro- 
duction of anthranilic acid from phthalic acid was in- 
vestigated (52). Further reports were made by Tyson on 
his method of preparing indole from ortho toluidine 
(53). There is a description of the classic method of 
preparation of methyl heptine carbonate from heptal- 
dehyde (54). The ethyl ester of beta phenyl glycidic 
acid was reported to have a hyacinth odor (55). 

Periodic reports have been made on the odor. prop- 
erties of furan derivatives. It may be possible to develop 
some of these in commercial quantities. The following 
have been prepared and their odors reported (56): 


2-Methy!-2-methyl-tetrahydrofuran.............. fruity, fatty odor 
2-Ethyl-2-methyl-tetrahydrofuran............... camphor-like odor 
2-lsopropyl-2-methyl-tetrahydrofuran............ camphor-like odor 
2-Butyl-2-methyl-tetrahydrofuran............... balsam type odor 
2-lsoamy!-2-methyl-tetrahydrofuran............. repulsive odor 
2-Heptyl-2-methyl-tetrahydrofuran.............. fruity fatty odor 
2-Phenyl-2-methyl tetrahydrofuran.............. repulsive odor 


A number of highly informative reviews on_per- 
fumery synthetics appeared in various journals during 
the past year. The Japanese perfumery journal, 
KORYO, published several reviews of interest to the 
industry (57). Also published recently were a general 
review by a well-known author in a British journal 
(58), and a review of the chemistry, properties and 
manufacture of amyl cinnamic aldehyde (59). 


Patents for synthetics 


The cheap raw material, styrene, has always been 
considered an ideal starting compound for the manu- 
facture of phenyl ethyl alcohol. It is reported that good 
yields of phenyl ethyl alcohol were obtained by hydro- 
genating styrene oxide at high pressure in the presence 
of suitable catalysts (60). According to a German patent, 
phenyl ethyl alcohol is purified by mixing it with an 
equal part of methyl alcohol and passing it through a 
silica-packed tube. A product of 95% purity is thus con- 
verted to one of 99.7% purity (60a). Another patent 
reports the preparation of aldehydes in 80% yields by 
passing olefin oxides over certain catalysts at high tem- 
peratures (61). 
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Alpha methyl styrene on treatment with selenium 
oxide in acetic acid-acetic anhydride solution yielded 
phenyl allyl acetate (62). Alpha methyl styrene on treat- 
ment with nitrous oxide gave a nitrosate which on de- 
composition with alkali gave acetophenone (63). 

An improved method for the manufacture of cin- 
namic aldehyde has been reported (64). Benzene and 
benzoyl chloride are made to react without the addition 
of catalysts by subjecting them to high pressures and 
temperatures (65). Good yields of benzophenone have 
been obtained in this manner. Phenyl acetic acid is now 
used in vary large quantities by the manufacturers of 
pharmaceuticals. A very convenient method of continu- 
ous manufacture from benzyl cyanide is reported in a 
German patent (66). 

Indole is another product which is finding increasing 
use in the pharmaceutical industry. The discoverer of 
a method for manufacturing it from ortho-toluidine has 
obtained a patent for this process. Sodium hydroxide is 
reacted with ortho-toluidine under pressure and is then 
treated with carbon monoxide to give good yields of 
indole (67). 

1,5-Dialdehydes can be converted to d-valerolactones 
by treatment with aluminum isopropylate in carbon 
tetrachloride solution. Substituted dialdehydes are re- 
ported to give pleasant smelling valerolactones (68). On 
condensing p-menthene carboxaldehyde or p-menthene 
carboxaldehyde with ketones, unsaturated ketones are 
obtained possessing pleasant odors (69). 

Other patents dealing with macrocyclic musks and 
ionone-irone are given under their respective headings. 
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(To be continued in the succeeding issue) 


A Salesman to See You 


— is a salesman waiting to see you in the outer 
office. Take time to see him. Listen to his story. Let 
him display his wares. 

You may be busy. You may not need what he has to 
sell. But walk out to the rail and say, “Hello!” It 
only takes a moment. Send him on his way, if send 
him you must, with a friendly word or an encouraging 
smile. 

Don’t let him cool his heels for an hour or so. Don’t 
send out word that you are in conference or out of 
town. Don’t leave him confused as to whether you do 
or do not use the products or services he has to sell. 
His time may be as valuable as yours. 

Some day this salesman may be in a position to be- 
friend you or your organization. If he receives your 
friendly consideration, even though you do not buy, he 
is not likely to forget. Give him that consideration. 

It may not be necessary for you to go out person- 
ally and sell the products of your organization. But 
your salesmen must. The success of your organization 
depends upon the contacts, the satisfactory contacts, 
made by your salesmen. 

Do unto other salesmen as you would have other 
buyers do unto yours.—Phoenix Flame. 


Chlorophyll in Dentrifrices 


ESULTS of an investigation conducted on 50 sub- 

jects as to the deodorizing properties of chlorophyll 
in dentifrices were interesting. These subjects used, un- 
der exactly the same conditions, two dentifrices of 
identical basic formula, but to one of which 0.1% of 
sodium copper chlorophyllin had been added. 

Mouth odor was noted before the tooth pastes were 
used, immediately after the teeth had been brushed, 1, 
2, and 4 hours later. 

All odor threshold numbers were compared for the 
two products. The results indicate definite superiority 
of the chlorophyll type product over the plain type. Not 
only was the mouth odor removed immediately after 
use, but the deodorizing effect lasted twice as long after 
the chlorophyll formula had been used than after the 
plain formula. This interesting study does confirm the 
efficiency of sodium copper chlorophyllin as a local de- 
odorizing agent.—Abstract from paper by Louis C. 
Barail, Ph.D., U. S. Testing Co., before Society of Cos- 
metic Chemists. 
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Adjusting Cosmetic Prices 


F A manufacturer or distributor of cosmetics desires 

to adjust his ceiling prices to comply with both OPS 
regulations and the new trade practice rules prescribed 
for the industry by the Federal Trade Commission, he 
may apply for price adjustments under General Over- 
riding Regulation 18, Office of Price Stabilization. 

The rules cover practices such as rebates, refunds, 
discounts, credits, advertising or promotional allowances 
and other forms of price differentials, and were de- 
signed, the Federal Trade Commission said, to eliminate 
and prevent unfair discrimination between buyers with 
respect to such practices. They require proportionally 
equal treatment for all competing buyers. 

OPS considers these price differentials, whether by 
allowances, rebates, services or other means, to be one 
of the terms and conditions of the sales price negotiated 
between buyers and sellers. Any discontinuance or re- 
duction of such price advantages allowed a purchaser 
which the seller might put into effect to meet the re- 
quirements of the FTC rules would, in effect, constitute 
an increase in price to the purchaser, OPS officials said. 
Such an increase would be prohibited by OPS regula- 
tions if in excess of the established ceiling. 

Ceilings in the industry are established by the Gen- 
eral Ceiling Price Regulation, GCPR, at the highest 
level of prices existing during the period December 19, 
1950, to January 25, 1951. It requires that ceiling prices 
shall reflect “customary price differentials, including 
discounts, allowances, premiums and extras, based upon 
differences in classes or locations of purchasers, or in 
terms and conditions of sale and delivery.” 

When an illegal discrimination violating the FTC 
rules can be corrected by decreasing a price or extending 
a service, no authorization from OPS is required. 

If such an adjustment is not desired by the seller, he 
could apply under GOR 18. The latter regulation pro- 
vides that if a seller’s ceilings under any OPS regulation 
involve him in an unlawful discrimination under the 
Robinson-Patman Act, he may be given permission to 
increase some of his ceilings if he lowers others so as to 
maintain unchanged his over-all total sales position 
comparable to his position during a representative pe- 
riod prior to the freeze. 

The Robinson-Patman Act prohibits discrimination 
in sales prices to different purchasers which might tend 
to lessen competition or create monopoly. It also pro- 
hibits discrimination between competing customers in 
furnishing of facilities or services, or the payment for 
them, without regard to the effect. 

A seller may apply under GOR 18 if he has been 
found by the Federal Trade Commission or any court to 
have violated the Robinson-Patman Act or if he be- 
lieves maintenance of existing differentials would violate 
the act. In appropriate cases OPS will issue orders mak- 
ing the adjustments and may prescribe for notification 
to resellers and for changes in the ceiling prices of re- 
sellers. 


Regulations 


Pp RICE Stabilizer Michael V. DiSalle is quoted as say- 


ing that everything should be done to help small 
business understand and comply with regulations. 
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With just this litle bit of editing, his statement 
would announce a principle so sane and reasonable 
that it is commonly overlooked: 

“Special concern for (sm)all business must take the 
form of writing regulations in the simplest language, 
with an adequate comprehension of (sm)all business 
problems, so as to help (the sm)all business men un- 
derstand and comply with them, and to reduce to a 
bare minimum the clerical burdens imposed.”—Business 
Action. 


Invisible Sales Department 


OU cannot always identify a salesman by his brief 

case, order book, expense account, or line of risque 
stories. Some of the best salesmen we ever knew 
haven’t even a passing acquaintance with such articles 
of trade. 

Numbered among these salesmen are correspondents, 
handlers of complaints, servicemen, credit managers 
. . . yes, and also the switchboard operator. Haven't 
you, too, been “sold” on an organization by the efh 
cient and friendly manner in which a letter, complaint, 
service job, or credit matter was handled? And that 
cheery “Good morning, Central 0500,” hasn’t done any 
harm, either. 

Then, there are the men in the plant who make 
the product and keep eternally striving to improve it. 
Nothing much is said about their sales ability. But, 
what they do, or neglect to do, has important bearing 
on whether a product stays sold, and whether there 
are any repeat orders. 

There has never been a salesman (and this time we 
mean the one who takes orders) who could consistently 
overcome competition when a competitor had a more 
efficient organization, and the better product and 
service that such an organization can provide. 

The invisible sales department is just as important 
as the visible sales department. Sometimes we think it 
is more so!—Phoenix Flame. 


Cosmetic Excise Tax Collections 


eS excise tax collections for the years of 1949 
and 1950 and also the collections for the months of 
1951 so far issued are given in the table following: 


1951 1950 1949 
January $12,255,363  $ 9,836,052 § 9,648,063 
February 12,867,842 11,654,681 ] 2,984,776 
March 8,534,569 6,811,063 6,796,181 
April 5,746,348 6,985,099 6,913,884 
May 9,293,461 8,316,993 6,983,445 
June 8,622,275 8,136,742 7,625,450 
July 8,901,311 7,965,373 6,776,881] 
August 10,252,706 9,671,335 7,807,221 
September 7,698,854 7,542,472 6,859,446 
October 9,365,932 7,900,314 6,760,409 
November 8,916,488 8,159,612 7,738,779 
December 7,781,091 7,312,007 


8,974,245 


Many a man would like to be a Good Fellow if he 
didn’t fear he might be taken for a Good Thing.— 


Sales Management. 
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stitution of melanin, the brownish-black pigment 

present in human hair and skin. [I would em- 
phasize that by the name melanin, I mean the coloring 
matter or pigment derived by oxidation of 5,6-dihy- 
droxyindole or a suitable derivative.] It was shown by 
Raper that when tyrosine is treated with oxygen in the 
presence of the enzyme tyrosinase, it is oxidized first to 
3,4-dihydroxyphenylalanine and then to a “red sub- 
stance” which was shown to be 2,3-dihydroindole-5,6- 
quinone-2-carboxylic acid. 

This series of oxidations involves starting with free 
tyrosine and there is no evidence whatever that com- 
bined tyrosine can undergo the same reactions. When 
the above quinone is kept in dilute aqueous solution it 
undergoes rearrangement to 5,6-dihydroxyindole-2-car- 
boxylic acid which, by loss of CO,, gives 5,6-dihydroxy- 
indole; incidentally, the rearrangement is accelerated 
both by acids (i.e., H ions) or alkalis (i.e., OH ions). 
Raper showed that this 5,6-dihydroxyindole, when kept 
in an alkaline medium in presence of oxygen, under- 
went oxidation to melanin and that 2 atoms of oxygen 
per molecule of the dihydroxyindole were consumed 
during the process. The resulting melanin is an amor- 
phous, brownish-black to black pigment which is soluble 
in alkali hydroxide but insoluble in alkali carbonate. 
It is reduced by alkaline sodium dithionate (hydrosul- 
fite) to an almost colorless leuco-compound which can 
be reoxidized (e.g., by alkaline potassium ferricyanide 
or hydrogen peroxide) to the melanin. Incidentally, this 


H; H —CH; 
JsH-co0H fol H( by.coon 


NH; Hy 


| YOR some years I have been interested in the con- 


Tyrosine 3,4-Dihydroxyphenylalanine 
{O} FA 
0 
HO \/S—cn; 
COOH of H-COOH 
NH NH 
5,6-Dihydroxyindole- 2,3-Dihydroindole-5 ,6-quinone- 


2-carboxylic Acid 2-carboxylic Acid 





° Eoger read before a scientific meeting of the Society of Cosmetic Chem- 
ists of Great Britain in the Chemistry Lecture Theater of the Chelsea Poly- 


technic, London, on Friday, March 3, 1950. eg Journal of the 
40. 


Society of Cosmetic Chemists II, 4, 51, May 1951 p. 
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property of being soluble in alkali hydroxide (NaOH, 
KOH) only, precludes the possibility—apart from the 
expensive nature of the pigment—of using it as a color- 
ing matter for hair or any other part of the body! 

In 1948, I suggested (Chem. & Ind., p. 313) a structure 
for melanin based on the above properties in conjunc- 
tion with analytical evidence. No mention was made of 
the actual mechanism whereby 5,6-dihydroxyindole is 
converted into the pigment, but I suggested that oxida- 
tion occurs by introduction of a hydroxyl group at 
position 3 with formation of 3-hydroxyindole-5,6-qui- 
none which could then undergo “polymerization.” 


0. 
\ 
LU “oun = 0A 
NH NH 


Unpublished work that I have carried out on natural 
melanins indicates that these pigments often contain a 
small but definite amount (about 1%) of firmly com- 
bined sulfur. I suggest that if the above hydroxyindole- 
quinone undergoes polymerization in the presence of 
free SH groups—even the few normally present in pro- 
teins—then the following addition reaction may well 
occur: 


SR SR oO 
Oy us \ H 
addition [oO 
+ HSR ——> I of 
of NH 


H 

Subsequent oxidation would give the 5,6-quinone 
which now contains sulfur attached directly to the ben- 
zene ring. 

3,4-Dihydroxyphenylalanine is known to occur in the 
vegetable kingdom (for example, in the pods of broad 
beans), but there appears to be no evidence that it can 
be isolated from the animal body. I consider that the 
presumed non-occurrence of this amino acid in animal 
protein is incorrect, and would point out that hydrolysis 
of a protein containing combined 3,4-dihydroxyphenyl- 
alanine in the presence of oxygen might well lead to the 
formation of an indole (see above) which would under- 
go subsequent decomposition (as occurs with trypto- 
phan). Assuming that the combined tyrosine in a pro- 
tein can be oxidized to combined 3,4-dihydroxyphenyl- 
alanine, it appears likely that the latter may undergo 
further oxidation in one or both of two ways, viz., (i) 


direct hydroxylation at position 6 of the: benzene nu- 
cleus, (ii) oxidative elimination of the side-chain to give 


(O} 


——> 
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1,2,4-trihydroxybenzene (hydroxyquinol). In either case 
the orientation of the three hydroxyl groups in both 
oxidation products is the same. 

The combined amino acid side chain is now of rela- 
tively little importance since ring closure of a compound 
of this structure to an indole cannot occur. It is there- 
fore immaterial whether the side chain of (1) contains 
nitrogen or not. The simplest and most readily available 
prototype of (I) is clearly 2,4-5-trihydroxytoluene (R = 
CH,), which is readily prepared, as its triacetate, by the 
Thiele acetylation of toluquinone. 

1,2,4-trihydroxybenzene (II) can be similarly pre- 
pared starting from benzoquinone. 

In order to investigate the possibility of the formation 
of pigments (not melanins) between keratinous pro- 
teins and the trihydroxytoluene (T.H.T.) or trihydroxy- 
benzene, I applied dilute aqueous solutions of both 
triphenols to my own skin; a color develops slowly and 
after about 10-24 hours; a dark brown to almost black 
(according to the amount used) stain produced. This 
“oxidative dyeing” or “quinone tannage”’ (as the biolo- 
gists call it) presumes that the T.H.T. for example, is 
first oxidized to a quinone, but I would point out that 
there are few free SH groups in skin protein so that 
addition of these to the quinone molecule would occur 
to a limited extent only. An alternative explanation 
which I put forward is that the trihydroxy compounds, 
functioning as reducing agents, convert some of the 
S—S bonds of the protein into SH groups which then 
react with the hydroxyquinone in the manner indicated. 
The resulting thiotrihydroxytoluene (III) could under- 
go ready oxidation to the quinone (IV), which might 
also add the second RSH in a similar manner. In either 
case, the quinone molecule would be incorporated into 
the protein molecule. The intense color of the stains, 
however, appears to be too dark for a quinonoid struc- 
ture of type (IV) which might be expected to be yellow 
or yellowish-brown. It is presumed, therefore, that iron 
present in the skin is incorporated into the final struc- 
ture to give a co-ordinated iron salt of the type (V), 
which was almost black; the possibility that Fe! “salt 
formation” occurs is not excluded. 

Subsequent work, using wool as the keratinous pro- 
tein, has shown that T.H.T., which was used for our 
preliminary work, will impart a reddish-brown to light 
medium brown dyeing according to the pH of the solu- 
tion used; the color deepens with increase in pH but is 
never brown-black. Simultaneous treatment of wool 






(I) (II) 
R = -CH,-CH(NH-COR’)-CO-NHR’ 
(R’ is part of the protein residue) 





with T.H.T. and various metal salts (Fe", Cu™, Col) 
causes a marked darkening in the shade which becomes 
black, dark brown, and dark medium brown, respec- 
tively, for the metals quoted. The process on living 
skin can thus be separated into two distinct stages with 
wool. 

It will be apparent from our mode of formulation of 
the dyeing processes that part of the original S—S link- 
ings of the fiber have combined with benzene nuclei 
which have been incorporated into the “colored mole- 
cule”; determinations of the load/extension curves, us- 
ing human hair treated with T.H.T., show that at pH 
4 there is a change in work of approximately 13.4 per 
cent over the untreated hair. 

Trihydroxybenzene shows a similar behavior to 
T.H.T. both in absence and presence of ferrous salt. 
Data on the amount of combination on hair are not yet 
available but are being determined. It is anticipated 
that results similar to the above will be obtained. 

It was not until the work described above had been 
carried out that I realized that the orientation of the 
three hydroxy] groups in (I) and (II) was the same as in 
dihydrolawsone (1,2,4-trihydroxynaphthalene), and_ it 
was clearly of some interest to study the behavior of this 
compound on skin and wool. Application of aqueous 
solutions of this tripheny] to skin results in very rapid 
oxidation to lawsone (2-hydroxy-1,4-naphthquinone), 
presumably because of an oxidase system in the skin. 
The dyeing of wool from an aqueous solution imparts 
an orange shade but in presence of ferrous ammonium 
sulfate a dark, medium brown shade results. In lawsone 
there is only one available position for the addition of 
the RSH; the resulting thiohydroxyquinone can clearly 
undergo Fe salt complex formation leading to a struc- 
ture of type (V). 

The stain produced on skin by lawsone is readily re- 
moved by washing whereas that from T.H.T., for ex- 
ample, is very persistent. It was considered to be of 
decided interest to see the result of applying dihydro- 
lawsone in the presence of ammonium thioglycollate to 
the skin, since the thioglycollate should produce free 
SH groups. Caution is necessary in the use of such a 
mixture since blistering of the skin can and often does 
occur: the resulting reddish-orange stain is, however, 
much more persistent than that from dihydrolawsone 
alone, indicating that, as expected, more of the com- 
pound (VI) has been produced; iron complex forma- 
tion does not occur under these conditions. 
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It is a well-known fact that juglone [5(8)-hydroxy-1,4- 
naphthaquinone] which is isomeric with lawsone, will 
stain skin when applied as its colorless dihydro-deriva- 
tive. This is attributed to the same series of reactions 
discussed above for T.H.T. leading ultimately to a 
structure of type (VII). This molecule could clearly 
form a chelated iron salt through the OH group and 
the quinone O in the peri position. 


O 
OH || 


SR 


| 
O 


(VII) 


The experimental evidence supporting the incor- 
poration of the colorless T.H.T. and, by analogy, the 
other colorless triphenols, to give dyed materials, and 
the mode of combination suggested in this lecture, has 
been submitted for publication in the Journal of the 
Society of Dyers and Colorists. The work appears to 
have a direct bearing on (a) the coloring (oxidative 
dyeing) of keratinous proteins (skin, hair, wool,) and 
(b) the production of pigments (which are not mela- 
nins) in both the animal and vegetable kingdoms. 





Germicidal Soaps and Cosmetics 


HE rise and fall in popularity of germicidal soaps 

and cosmetics during the past several decades may be 
attributed to the lack of agreement as to their effective- 
ness against micro-organisms in vitro, the effects of these 
preparations when applied to skin surfaces, and the 
apathetic approach of many manufacturers in determin- 
ing the biologic and pharmacologic activity of their 
products. The recent introduction of medicated soaps 
and cosmetics with established beneficial properties has 
been the result of the synthesis of new chemical com- 
pounds of proven antibacterial activity when incorpo- 
rated in soap and cosmetic bases; an intelligent approach 
to the evaluation of the products in vitro and, particu- 
larly, in vivo (clinically) ; a consideration of the toxi- 
cologic and pharmacologic attributes of the formula- 
tions; and the surveillance of federal regulatory agencies 
and the medical professions.—Abstract from paper by 
Prof. C. A. Lawrence, University of Michigan, before 
Society of Cosmetic Chemists. 


Swelling of Hair 


OR the determination of swelling of fibrous mate- 

rials by measuring the weight of imbibed liquid, the 
excess liquid between and on the surface of the fibers 
must be removed. The centrifugal method was used for 
this study of the swelling of human hair in water-solu- 
ble solvents, in their aqueous mixtures, and in aqueous 
solutions of salts and organic compounds. The con- 
venience of this method facilitates the collection of ex- 
tensive data on the effect of the nature and concentra- 
tion of the solvents, as well as on the rate of approach 
to the swelling equilibrium. The change in weight of 
hair was observed during a period of immersion of 1, 3, 
7 and 14 days, and in some cases, of several months. 


& Essential Oil Review 








The undiluted solvents exhibited a wide variety of be- 
havior. Some of them, such as acetonitrile, glycerol, N- 
acetyl morpholine, triethyl phosphate, and ethanol 
formamide, showed considerably less swelling than 
water; others, such as dimethyl formamide, diethylene 
glycol monomethy] ether, diethylene glycol monoethy| 
ether, ethylene glycol monomethyl ether, and ethylene 
glycol monoethy] ether, caused swelling similar to water, 
but they approached the equilibrium generally at a 
much lower rate than water. The aqueous solutions of 
these solvents behaved similarly to pure water. Acetic, 
chloroacetic, hydroxyacetic, and cyanoacetic acids, di- 
luted and undiluted, exhibited swelling greater than 
water. The swelling of solutions of amines primarily re- 
flected the strength of their basic dissociation. Urea, 
formamide, and phenol promoted the swelling. 

The swelling behavior of the solutions of the alkali 
halides was determined and it was found that in some 
cases the order of their relative efficiency changed radi- 
cally when the observations were continued over a pro- 
longed period. 

The application of the centrifugal method to specific 
problems of cosmetic research has been demonstrated 
by the example of the effect to thioglycolate solutions.— 
Abstract from paper by Gabriel Barnett, Warner-Hud- 
nut Inc. and Dr. E. I. Valko, Brooklyn Polytechnic In- 
stitute before Society of Cosmetic Chemists. 




















Ihe business man, today, must keep his nose to the 
grindstone, his eyes on the ball, his chin up, his head 
level, his shoulder to the wheel, his hands clean, both 
feet on the ground, his back to the wall, and without 
lying down on the job. Brother, if you can do that, 
you’re not a business man—you're a contortionist.— 
]. H. Higdon. 












Don't worry if your task is small and your rewards 
are few; remember that the mighty oak was once a nut 
like you.—Will Rogers. 


































“Lotions, cold creams, tissues, etc.!"’ 
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Phenylethyl Alcohol 


NATHAN KorNBLUM AND STEPHEN A. HERBERT, JR. 


HE literature contains an assortment of values for 

the refractive index of a-phenylethyl alcohol. This 
report deals with the preparation of a-phenylethy! al- 
cohol of 98.6 + 0.2 mole per cent purity and describes 
some of its characteristics. 

The a-phenylethyl alcohol obtained has a refractive 
index of 1.5265, is colorless, odorless and gives a negative 
ketone test with a sensitive 2,4-dinitrophenylhydrazine 
reagent. When this sample of a-phenylethy] alcohol was 
kept in the dark in quartz over Drierite its properties 
were completely unchanged even after seven months. 
By means of a time-temperature cooling curve this 
sample of a-phenylethyl alcohol which has stood for 
seven months was found to have a purity of 98.6+0.2 
mole per cent; its freezing point is 19.15+0.06° and the 
f.p. calculated for zero impurity is 20.2+0.3°. Descamps 
reported m.p. 20.1°. 

Storage of the alcohol of 98.6 + 0.2 mole per cent 
purity in quartz without a drying agent (in a desiccator 
kept in the dark) for two months did not result in any 
change in the properties of this alcohol. In contrast, 
when a solution consisting of 4 ml. of the 98.6+0.2 per 
cent alcohol and 4 drops of distilled water (refractive 
index 1.5169) was placed in a brand new glass-stoppered 
Pyrex flask and the flask was stored in a desiccator kept 
on the desk-top out of direct sunlight, the solution soon 
underwent change. Thus after 15 days the refractive 
index had risen to 1.5193, the solution had become pale 
yellow. After 19 weeks refractive index had gone up to 
1.5258 and the yellow color was much more pro- 
nounced.—Excerpted from Journal Amer. Chem. Soc. 
73,5890 (1951). 


Cajuput Oil Adulteration 


A SAMPLE of cajuput oil, with a deep green colour, 
showed the following figures, compared with the of- 
ficial requirements of the Dutch Pharmacopoeia. 


Official 
Sample requirements 
d 15° C./15° C. 0.9104 0.919 to 0.930 
n 20° C. 1.4648 1.466 to 1.471 
Solubility in 80% ethanol in 2 to 10 vols. in 1 vol. 
al dm. +3.8° —— 
cineol, per cent 63.7 —— 
distillate betw. 
170° C. to 190° 
C., per cent 66 66 


The green colour was apparently due to an artificial 
colour, and not to copper. The rotation is normally 
laevo, not dextro as with this sample, and the odour 
was somewhat abnormal. It is possible that this sample 
was actually a eucalyptus oil, coloured green. 
G.M. 

Citronella Oil, Ceylon. (Konink. Inst. Tropen., Med- 
edeeling 95, 1951, 7). The citronella oil of Ceylon comes 
from Andropogon nardus L., which is a different va- 
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riety from that of Java. Comparative figures for the 
two oils are as follows: 





Java oil Ceylon oil 

density, 20° C. 0.881 to 0.889 0.894 to 0.919 
n 20° C, 1.467 to 1.473 1.479 to 1.485 
a 1 dm. up to —4°, rarely + —7°to—15 
citronellal, 

per cent 33 to 37 maximum 10p 
total geraniol, 

per cent minimum 85 minimum 57 


There is some difference in the odour of the two oils.- 
Konink, Inst. Tropen, Mededeeling 95, 1951, 8. 
Through Journal of Pharmacy & Pharmacology, Vol. 
III, 10, 679. (1951). 


‘Social Security and the Self-Employed” 


E sole owner or partner in an unincorporated busi- 

ness is face to face with the requirement to report 

his net self-employment income earned in 1951, on or 
before March 15, 1952. 

Unlike other workers covered by the Social Security 
law, the cosmetic manufacturer, importer or distributor 
who works for himself does not have his earnings re- 
ported by someone else. He does not share the tax 
obligation with an employer, or have his report sub- 
mitted for him. The self-employed dealer in perfumes, 
cosmetics, soaps and toilet preparations will be required 
to report his own earnings and pay his own tax for 
Social Security purposes. This will be done when he 
files his 1951 income tax on or before March 15, 1952. 

Income from self-employment, subject to certain ex- 
ceptions, means net earnings derived from a trade or 
business covered by Social Security. The manufacturer, 
importer or distributor who works for himself must 
report and pay the tax of 214% on all such earnings 
over $400 and up to $3,600 starting for 1951. These net 
earnings may be from full or part-time self-employment. 
If, in addition, he has wage earnings from a job covered 
by Social Security, he reports only that part of his self- 
employment net earnings which, added to his wages, 
total $3,600 for that year. If his wages are as much as 
$3,600 he will not need to report his self-employment 
earnings. All reports are filed with the local Collector 
of Internal Revenue. 

Before filing the 1951 income tax return, every cov- 
ered self-employed person will need a Social Security 
account number. If he never had a card, or has lost his 
card, he should get in touch with the nearest Social 
Security office. Blanks can be obtained at any Post Office 
and mailed to the Social Security office. 

Social Security means a foundation of old-age and 
survivors insurance protection for the individual and 
his family. Retirement benefits will range from a mini- 
mum of $20 to $80 a month. A man and wife retired 
at age 65, could receive a total of $120 a month. Sur- 
vivor benefits in addition to a lump-sum, are provided 
for the widow at age 65, to the widow with minor chil- 
dren in her care, children under age 18, dependent 
husbands, and dependent parents. Family benefits in 
death cases will range from a minimum of $40 to a 
maximum of $150 a month. 
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F. V. WELLS* 


is successfully employed as an emulsifying base 
in the production of a wide variety of cosmetic 
emulsions, ranging from thin milks to thick creams. 
Such emulsions may also be used as vehicles for addi- 
tions of pigments, mild acids etc., thus favoring the 
production of lemon creams, bleaching creams, powder 
creams and so forth. 

The most widely used face creams are those of the 
Day Cream type. They serve as surface lubricants and 
as mildly adhesive bases to hold face powder and im- 
prove its adhesion. Known variously as day creams, 
vanishing creams and powder creams, they may be of 
the pearly type, foamy or aerated type (e.g. witchhazel 
“snows’’), or of the more modern matt type. Excellent 
examples of this latter type of foundation cream may 
be simply and conveniently produced with the aid of 
a good grade of Cera Emulsificans of the partially sul- 
fated cetyl/stearyl alcohol class. Some degree of pearli- 
ness or sheen may also be imparted by the incorporation 
of traces of potassium soaps or triethanolamine stearate 
—although modern beauty techniques would appear to 
favor a non-pearly, matt type of cream. Vanishing or 
foundation creams of unduly light, aerated texture 
naturally tend to become impacted and hardened on 
standing: they are no longer popular and formulas for 
their preparation are not to be recommended. 

It is essential that a day ceam should be of smooth 
texture, medium consistency, near neutral in reaction 
and non-drying. Glycerin and other humectants are 
useful constituents in carefully controlled proportions, 
but anything in excess of 7 or 8 per cent must be care- 
fully watched when in use, because of the tendency of 
glycerin to absorb water and bead out in tiny droplets 
on the skin, thus adversely affecting the supernatant 
layer of face powder. Over and above all, a good day 
cream should give a thin film that readily rubs or 
“vanishes” into the skin. Foundation creams are _prac- 
tically. synonymous with vanishing creams, although 
they may sometimes contain anything from 10 to 25 per 
cent of powder base, while theatrical and modern cake- 
make-ups, may show, on analysis, a pigment to cream 
ratio of 3:4 or even higher. All thesé modifications and 
extensions of the modern, matt-finish foundation cream 





\ S has been previously noted, Cera Emulsificans 





° Editor, Soap, Perfumery & Cosmetics, London, England. 
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Cosmetic Uses of Cera Emulsificans 


Approach to formulation . . . Face, vanishing, day, cleansing, 
detergent, night, tissue, lubricating, conditioning, lemon, milk 


and liquid creams . . . Hand creams and jellies . . . Part II. 









may be successfully prepared by using Cera Emulsificans 
as the principal emulsifying agent. 
The following formulas may be considered: 


Vanishing Cream 1 


Cera Emulsificans (Commercial) 8 per cent 
Cety!/stearyl alcohol 
Stearic acid 

Glycerin 
Presetvative 
Perfume etc. 


Water, to make 


= 
Sa.aveu 
? £ 


Percentages of solids by weight and liquids by volume. 


The preservative used may be 0.1 per cent methyl 
p-hydroxybenzoate either alone or, in the case of higher 
fat content creams, in association with 0.1 per cent of 
the corresponding propyl ester. The stearic acid in 
formula 1 may be replaced wholly or partly by sper- 
maceti. The proportion of emulsifying wax may be 
increased to 15 per cent or so, with a corresponding 
reduction in the unsulfated fatty alcohols and stearic 
acid. Experiments may also be carried out into the 
effect of small additions of soda or potassium soaps, 
triethanolamine stearate, glyceryl monostearate etc.— 
such additions being restricted to 5 per cent and rarely 
exceeding 2 or 3 per cent. Some of these modifications 
can produce some extremely interesting effects, and in 
any case, of course, they affect the texture and con- 
sistency of the resulting cream. I need scarcely advise 
practising cosmetic chemists to confine their experi- 
ments to one variant at a time; otherwise the results 
may be somewhat confusing. 


Vanishing Cream 2 


Cera Emulsificans (Commercial) 15-5 percent 
Spermaceti 5-15 
Glycerin 7 

Water 73 


This is a basic cream suggested by the makers of the 
original emulsifying wax of this type, who further state: 
“A good quality stearine or stearic acid may be used 
instead of spermaceti. The ratio of this to the emulsify- 
ing wax can be varied as indicated above, according to 
individual taste. With the smaller percentage, the cream 
will vanish more readily and with the higher percentage 
it may prove better as a foundation cream.”?° 

Incidentally, quite a good, stable cream may be pre- 
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pared simply by using an emulsion of 15 to 20 per cent 
of the emulsifying wax in water, together with 5 per 
cent or so of glycerin or other humectant, such as the 
monoethyl ether of diethylene glycol or sorbitol syrup. 


Day Cream 


Cera Emulsificans (Commercial) 12 parts 
Cety! or stearyl alcohol 5 
Mineral oil 4 
Lanolin, anhydrous 3 

# Titanium dioxide 2 
Water 74 


This is a variant on a formula previously suggested by 
Dumont. The latter contained as much as 10 per cent 
each of mineral oil and absorption base, both of which 
amounts are obviously excessive: even as at present re- 
produced, it is probable that 2 per cent of lanolin or 
absorption base would be preferable to 3 per cent. It is 
worth noting that complete freedom from glycerin, as 
indicated in this formula, is an accepted feature of 
certain modern types of day cream. 


Matt Day Cream 


Cera Emulsificans (Commercial) 5.0 parts 
Cetyl alcohol 8.0 
Stearic acid 5.$ 
Spermaceti 2.5 
Glycerin 7.5 
Titanium dioxide 1.0 
Water 70.5 


Formula by Vallance.14 


Cera Emulsificans was not at first suggested for use 
in Night Creams or Cleansing Creams, but when the 
fashion swung away from greasy preparations of these 
types, the facts were quickly appreciated that it was not 
only admirably adapted to promote remedial corrective 
action by penetration into the surface layers of the skin 
—an essential requirement of lubricating and similar 
creams for overnight application—but also that it pos- 
sessed, itself, a notable wetting action and, with the 
addition of a small proportion of a suitable detergent, 
could readily be used in the production of efficient, 
non-greasy cleansing creams. 


Cleansing Cream I 


Cera Emulsificans (Commercial) 
Petrolatum 

Paraffin wax (m.p. 133-35) 
Mineral oil 

Isopropyl myristate 

Glycerin 

Water, to make 


12 parts 


-+oun © 


100 


The texture and cleansing properties of this type of 
cream are somewhat superior, in my view, to those of 
creams based solely on the emulsifying wax and petro- 
leum jelly (i.e. as given by the late H. S. Redgrove in 
the Pharmaceutical Journal, March 11, 1933 as “Vas- 
eline” Cream, and quoted below as formula 2): 


Cleansing Cream 2 


Cera Emulsificans (Commercial) 10 parts 
Petrolatum, white 20 
Rosewater 30 
Perfume q. s. 
Water, distilled 40 


Maccias-Sarria, in his paper discussed in the first part 
of this review’, gave a formula for “an-ideal white, 
melting cleansing cream’”—the only fault of which was 
the skin irritation that it provoked. Using the less 
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searching and less irritant sodium cetyl sulfate, in plave 
of the lauryl derivative, one arrives at this formula: 


Cleansing Cream 3 


Mineral oil (medium viscosity) 52.0 parts 
Petrolatum (white) 8.4 
Paraffin (m.p. 133-35) 5.0 
Cetyl alcohol (tech.) 3.0 
Sodium cetyl sulfate (tech.) 3.0 
Beeswax, white 5.6 
Water, distilled 23.0 


This gives quite an attractive cream. Alternatively, « 
good commercial grade of Cera Emulsificans (say 10 
parts) may be used to replace the cetyl alcohol and 
sodium cetyl sulfate, with a corresponding reduction in 
the paraffin and petrolatum. 


Detergent Cream 


Sodium sulfate* 10s parts 
Cetyl alcohol 7 
Sodium lauryl sulfate 20 
Sodium bicarbonate 5 
Water 58 


This formula by an American pharmacist*® is quoted 
in this context only because of its general interest and 
not because of any implied suitability as a cosmetic 
cream. The author gives the following method of pro- 
cedure, which closely follows the method of Pickthall": 
in that the two parts of the emulsion-forming complex 
are separately used: ‘Melt the cetyl alcohol. Dissolve 
the carbonate in 400 cc. of the water by the aid of heat. 
Dissolve the sodium sulfate in the remainder of the 
water and warm this solution. While stirring the sodium 
lauryl sulfate solution, add the melted cetyl alcohol. To 
this mixture add the sodium sulfate solution slowly, 
stirring constantly. Stir vigorously for several minutes 
and allow to cool. Oil of lemon or benzaldehyde may be 
added for desired fragrance.” 

While on this subject of mode of preparation, we 
would do well to note that when melting relatively high 
melting point waxes etc. for incorporation in creams 
based on Cera Emulsificans, it is highly desirable to form 
the emulsion at as low a temperature as is possible in 
the circumstances, for at temperatures in the region of 
90°C the content of unsulfated fatty alcohols and of 
other materials favoring reversed emulsions predomi- 
nates with the result that W/O emulsions are produced 
at the outset, and these do not always revert to the 
desired O/W type on cooling, especially when a con- 
siderable proportion of oils and fats happens to be 
present in the formula. 

Night Creams, Tissue Creams, Lubricating Creams, 
and Skin Conditioners are all members of the same 
group: in fact, these various terms as applied to such 
creams are virtually interchangeable. In the United 
States it has of course become the custom to describe 
“skinfoods” etc. as Lubricating Creams. Also in the same 
category are Hormone and Vitamin Creams but these, 
being of a specialised character, are purposely omitted 
from the present general review; nevertheless, it can 
safely be said that Cera Emulsificans provides prac- 
tically the ideal base for these. 

At one time it was fashionable to prepare all creams 
of this type as fatty water-in-oil emulsions, but the mod- 





®Sodium sulphate is not quite an inert diluent, because it increases the 
osmotic pressure of aqueous solutions and would thus enhance the skin- 
cleansing action. Normally it is present in commercial sodium lauryl! sul- 
phates and would not need to be added separately in the proportion stated. 
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ern tendency appears to be towards semi-fatty washable 
creams consisting of O/W emulsions lightly “super- 
fatted” with a little lanolin, vegetable or animal oil etc. 

The following lubricating creams are variously de- 
scribed in accordance with the different fashions in 
nomenclature: 


Night Cream 


Cera Emulsificans (Commercial) 
Cety!/steary!l alcohol 

Animal or vegetable oil 
Glycerin 

Lanolin 

Preservative and perfume 
Water, to make 


13 parts 


Tissue Cream 


Cera Emulsificans (Commercial) 
Spermaceti 

Mineral oil 

Petrolatum 

Wool wax alcohols 

Lecithin 

Tea seed oil 

Preservative and perfume 
Water, to make 


Lubricating Cream 


Cera Emulsificans (Commercial) 
Beeswax 

Lanolin, anhydrous 

Grape seed oil 

Preservative and perfume 
Glycerin or sorbitol syrup 
Water, to make 


Conditioning Cream 


Cera Emulsificans (Commercial) 
Wool wax alcohols 
Lecithin 

Linseed oil fatty acids 
Lanolin 

Cety!l/stearyl alcohol 
Mineral oil 

Petrolatum 

Peach kernel oil 
Preservative and perfume 
Water, to make 
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The neatly arranged cream manu- 
facturing unit at the High Wy- 
combe factory, England, of Richard 
Hudnut Ltd. The illustration shows 
mixing and storage tanks together 
with auxiliary equipment. 


It will be observed that all these night creams, tissue 
creams etc. contain, as an essential part of their formu- 
las, emollient substances such as lanolin, lanolin ab- 
sorption bases or concentrates, wool wax alcohols or 
“steroids,” cholesterol; also lecithin, unsaturated oil 
fractions; cocoa butter, spermaceti, fatty alcohols, waxes, 
refined animal and vegetable oils. Many of these are in- 
terchangeable in the above formulas. Frequently a pro- 
portion of mineral oil or isopropyl palmitate etc. and/ 
or petrolatum may be added for their surface lubricat- 
ing effect. Cetyl, stearyl and myristyl alcohols are useful 
in proportions of | to 7 per cent or so, and other emol- 
lients from about 2 to 5 per cent, except in the case 
of soya lecithin, (rarely exceeding 1 per cent) and the 
0.2 to 0.5 per cent of cholesterol and linseed oil fatty 
acids. 


Mildly Acidic and Bleaching Creams 


Vitimin and hormone extracts, plant extracts and 
fruit juices, may all be added to such creams if ade- 
quately preserved. Mildly acidic and bleaching creams 
are prepared in similar fashion, as in the case of the fol- 
lowing “lemon” cream: 


Lemon Cream 


Cera Emulsificans (Commercial) 12 parts 
Stearyl or cetyl/stearyl alcohol 5 
Glycerin 6 

Citric acid solution (10% in water) 12 

Lemon perfume compound q. s. 
Preservative (methyl p. -hydroxybenzoate) 0.1 
Water, to make 100 


If desired, strained natural lemon juice (10 to 20 per 
cent) may be used instead of the citric acid solution, in 
which case it may be necessary to use a little of the 
propyl ester of para-hydroxybenzoic acid in addition to 
the methyl ester (0.1 and 0.1 per cent). Lime juice and 
lime oil may be tried out under similar conditions. 
Three other typical formulas of this type devised by the 
present author, are quoted in Thomssen’s “Modern 
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Cosmetics.” A little experimental work will rapidly 
prove the truth of Herbert Janowitz’ assertion’ that 
a good commercial grade of Cera Emulsificans “possesses 
the advantage of being suitable for making lemon and 
other mildly acidic creams.” Redgrove’s advice to man- 
ufacturers to avoid the use of the words “acid creams” 
is, incidentally, worth noting: for, while the words 
“lemon” and “lemon juice” are familiar and appealing 
to the general public, there is a possibility of “acidic” 
giving rise to thoughts of oil of vitriol, aqua fortis etc. 

Creams containing citric, lactic, glycerophosphoric 
and other weak acids are sometimes marketed as bleach- 
ing or bleach creams, though the latter may also contain 
hydrogen peroxide, urea peroxide, sodium perborate; 
together with magnesium carbonate, titanium dioxide 
and other white pigments. Ammoniated mercury com- 
pounds are also successfully used in specialty creams of 
this type. 

Complexion milks, cleansing milks and beauty milks 
are usually thin, oil-in-water emulsions, so formulated 
as to combine emolliency with cleansing action. A simple 
formula consists of Cera Emulsificans (Commercial) 2 
to 3 parts, together with 3 to 7 parts of cosmetic grade 
mineral oil, dispersed to give an emulsion totalling 100 
parts with water. Such emulsions are more stable when 
passed through a colloid mill or emulsifying machine. 

To prepare improved calamine lotions and liquid 
make-up creams, from about 3 to 8 per cent of prepared 
calamine and other powder bases may be added. 

The following basic formulas may prove of interest 
as starting-points for individual experimentation: 


Cleansing Milk 
Cera Emulsificans (Commercial) 2 parts 
Diglycol laurate 8 
Mineral oil 13 
Petrolatum, white 1 
Preservative and perfume q. $s. 
Water, to make 100 

Lait de Beauté 
Cera Emulsificans (Commercial) 3 parts 
Glyceryl monostearate (tech.) 2 
Mineral oil 12 
Beeswax, white 1 
Petrolatum 2 
Glycerin 6 
Water, to make 100 

Calamine Lotion 
Calamine, prepared 4 parts 
Titanium dioxide 1 
Glycerin 7 
Arachis or mineral oil 20 
Cera Emulsificans, 8.P. 3 
Water, to make 100 


The formula above calls for homogenisation. 

Other potential constituents of emollient “milks” in- 
clude oleyl alcohol, refined sperm oil, lecithin, isopropyl 
myristate and palmitate, methyl oleate, hexamethyl 
tetracosane (ex marine animal liver oils), lanolin (small 
amounts only), and other emollients of suitable con- 
sistency; and in cleansing milks a few per cent, if de- 
sired, of triethanolamine lauryl sulphate (Sulphonated 
Lorol TA.) 

The viscosity of milks may be increased, to give liquid 
creams, by increasing the quantity of oil present in the 
formula, but when using Cera Emulsificans as the emul- 
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sifying agent an excessively high proportion of oil is 
usually neither desirable nor necessary. 

Hand creams containing cod liver oil are sometimes 
recommended, but most cosmetic chemists will prefer 
to omit this particular material, even if it is available 
in a deodorised grade. Old-style products were frequently 
based on curd soap solutions and gum mucilages. Now- 
adays they are based on triethanolamine soaps, glyceryl 
and glycol stearates and Cera Emulsificans etc. While a 
small proportion of gum or gum substitute is usually 
thought desirable to impart a characteristic smoothness 
and very slight tackiness, no hand cream should be either 
noticeably sticky or greasy. Glycerin or other humectant 
is a desirable constituent. 

A novel variant on conventional hand creams has 
recently been suggested by Davies,’’ who states than 
an interesting and unusual preparation may be obtained 
by including in the basic formula for a hand jelly, a 
small quantity of oil and emulsifying wax. A stable 
product having the appearance of a cream and the 
texture of a jelly is yielded by the following formula: 


Hand Jelly-Cream 


Sodium alginate 1.00 parts 
Calcium citrate 0.20 
Mineral oil 3.00 
Cera Emulsificans (Commercial) 3.00 
Glycerin 10.00 
Methyl p-hydroxybenzoate 0.15 
Perfume q. $s. 
Distilled water to 100.00 


The wax and oil are heated on a water bath until fluid 
and then added with constant stirring to a solution of 
the sodium alginate in 50 parts of hot water (65°C.), 
and containing the glycerin. Emulsify and homogenise. 
Finely powder the calcium citrate, slurry with the re- 
mainder of the water, add to the mixture, stirring briskly 
to ensure even distribution of the citrate, pack and al- 
low to sét. On application the cream rubs in easily 
to leave a soft, smooth effect. 


Hand Cream 


Lanolin 

Cetyl/steary! alcohol 

Glyceryl monostearate (tech.) 
Tragacanth mucilage 
Preservative 

Lemon/rose perfume compound 
Cera Emulsificans (Commercial) 
Water, to make 


The optimum proportion of tragacanth mucilage is best 
ascertained by individual experiment. Other variants 
may be prepared on the various day cream formulas 
previously cited. 
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JEAN MOWAT 


Chicago—Holiday sales have 
brought to the fore a new trend in 
the cosmetic business. Ihe demand 
was for lower priced merchandise 
andl smaller containers. On top of 
that, where exchanges were made, 
two small containers were taken for 
one large one. 

Buyers have given up trying to 
find reasons for this. “After all the 
customer must be right,” is the gen- 
eral attitude, “and so we will go 
along with her.” At the same time 
the former economy jar that offered 
more product for less money per 
ounce has gone out the window—at 
least for the moment. 

Yet the post-holiday half price 
sales, while generally fair across the 
Middle West, certainly did not set 
any new records and did not create 
the flurry of other years. Departments 
were deserted most of the time with 
only occasional buying and the two- 
for-half-price had the business. This 
giant of the cosmetic industry may 
prove to be the most costly inven- 
tion that the manufacturers have 
ever produced. It has now grown to 
the point where the half-price giant 
controls the first quarter sales for 
the year. 

When one covers several cities 
during January and sees only pres- 
entation of half-price items dis- 
played, the question naturally arises: 
what about the new items? In the 
medley of the holiday selling these 
came in for this sale, but few of 
them were so well displayed that they 
were given any attention, or even the 
setting that was to distinguish them 
from the specials that had the major 


display spots. 


Sunshine Fashions Aid Sales 


Several Chicago stores took advan- 
tage of the window settings for a va- 
cation in the sunshine to present 
protective creams, oils and special 
shampoos and salves to keep the hair 
in good shape, and also gave display 
attention to the net lacquers. The 
latter is being given a big boost in 
the consumer beauty columns but 
there is little indication in the dis- 
play to tell its use. 
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WHAT THE 


RETAIL BUYERS REPORT 


Mid-West Sees Shift to Lower Priced Goods, 
Smaller Sizes; Half Price Sales Slow 


How-to-use is a necessary ingredi- 
ent of a cosmetic sale, several buyers 
have_stated. In suburban areas this 
is given considerable attention, and 
the manufacturers cards and the 
write-ups on the item are displayed 
with the merchandise. 


What About Your Easter Program? 


When this question was put to 
buyers in Minneapolis and in St. 
Louis the only answer was raised eye- 
brows. “But we've not finished with 
returns from Christmas, nor are the 
half-price sales over, We can’t begin 
an Easter program until we have time 
to think.” 

While the department store with 
all its detail paper work is trying to 
find time for its buyer to think the 
speciality shop is already preparing a 
campaign. Despite the half-price sell- 
ing there are smart settings of new 
merchandise, and the career women 
who patronize these spots at the noon 
hour to buy the needed promotional 
item are intrigued into purchasing 
that new sampler of perfume, or 
even a_ three-packaged _lip-stick. 
These shops place the sale merchan- 
dise on a counter, or more often at 
the back of the store, and display 
attractively the impulse items that 
will often change the sale into one 
of several items, plus the sale goods. 

“We can’t advertise style merchan- 
dise in the first quarter,” one depart- 
ment store representative remarked. 
But what about the Christmas 
money, the bonus check, the thou- 
sands of birthdays and anniversaries? 
Indeed, he admitted as much. “Out 
here we have snow and blizzards,” 
commenting on the weather in 
Omaha, Des Moines and other 
points from which his business came. 
“Women just don’t go shopping and 
when they do they only want a bar 
gain.” 

After all, who educated the con- 
sumer to a cosmetic bargain? In one 
of the smartest stores in the Middle 
West a few days before Christmas 
this reporter heard a customer in 
Detroit ask her saleswoman (it was 
evident she had done considerable 
buying from this person) when the 
XY brand would be on sale, and 





Consumers’ shifts to and from 
smaller sizes fail to set any de- 
finite national trend. 


Public's expectation of sea- 
sonal half-price sales may re- 
flect in lagging trade following 
mark-up. 


College trade promotion sug- 
gested as cure for Lent-time 
sales lag. 


why didn’t the maker offer it as a 
Christmas special? Now that is an 
idea which has not yet been tried. 
Maybe a sale of “‘as is” for the holi- 
days might ring up a better deal for 
everyone. Perhaps the January spe- 
cials that lag and reduce the first 
quarter’s income for the store might 
be a December event—from the 25th 
onwards—and give the consumer a 
bargain. This idea was even sug- 
gested by a buyer for her day was 
poor and she felt that only a half- 
price event could move the top lines. 


A College Easter Program 


The majority of colleges will have 
their spring vacation during Lent. 
Business is slow at that time so here 
is a program which was suggested by 
one consumer who likes to browse in 
stores and who is a stylist in the 
china and silverware field, where 
sales are not too frequent. She sug- 
gested: 

“Feature the items that a college 
girl must have: colognes in stick and 
liquid form are as important to her 
as the deodorant which she must 
purchase. Have the powder mixed to 
order. She doesn’t use much but it 
must be right for her —- Place 
protective creams and oils for her 
selection, and if she wants a suntan 
lotion these should also be on dis- 
play. Creams for cleansing are im- 
perative, fine soap a necessity and the 
soap bath and talc mittens will save 
her time. 

Instruction on how to use cos- 
metics would help to bring about 
more sales and would definitely be 
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worthwhile. After all, the college 
and high school girls are the immedi- 
ate future customers. 


What is selling 


Stick colognes are holding their 
own with the smaller travel size well 
favored by the buying public. One 
maker, who offered three small sticks 
in’a package, must be happy at the 
sales’ results for it was one of the 
hottest items in the sale last month— 
and no discount. 

Pencils for the hair are growing 
popular. Their major appeal is as 
cover for white hair—and repeats 
indicate they work—but women who 
feel they ought to be grey and are 
not, are also purchasing the white 
pencils and apply them with great 
cleverness. The editor of one of the 
leading consumer magazines said 
she found it a good way to simulate 
a good “coming” crop of grey hair. 
Few stores combine the pencil dem- 
onstration with any of the other 
items for the hair, and therby lose 


The sale of smaller bottles-of fra- 
grance has really set a record for the 
past year, for the samplers did a job 
far beyond the expectation of the 
maker, the buyer, or the sales person 
who smiled at the idea of a woman 
buying a sample. The consumer has 
found this to be exactly what she 
wants and has placed many repeat 
orders for it. 

The Easter program should give 
‘more and more stress to this idea of 
the sampler and so in time educate 
women to buy and use fragrances 
But from the point of view of the 
customer, watch the name that is 
attached to the fragrance. Consumers 
have turned from a purchase, even 
liking the odor, because of the name. 
A St. Louis firm has given all its fra- 
grances musical terms and the sale 
indicates that this is a theme very 
popular with the women for they 
like “Adagio,” “Lento,” “Overture” 
etc. The field for fragrances has not 
yet been scratched, just a track made, 
but with this selling must go some 
education, just as she needs compe- 


sales on shampoos, oils etc. 


tent instruction in the use of rouge. 


Los Angeles Stocks in General Clean, Inventory 
Shows; Stores Go All out for Soaps 


DON COWLING 


Los Angeles—West Coast buyers 
at this writing are still apprehensive 
about the F.T.C. ruling. In spite of 
the fact that most manufacurers have 
written them exhaustively on the 
subject, they seem to feel that there 
will be some sort of an upheaval. 
Aside from that the general feeling 
is one of pleasant anticipation. Holi- 
day business ended well. There was 
no agreement among Los Angeles 
buyers on perfume sales, however. 
Some found that the large sizes sold 
well, others said the bulk of their per- 
fume sales was on small sizes. And 
this could not be cataloged only by 
the type of store. All buyers agreed, 
however, that perfume sales were 
well ahead of last year. 

Stocks generally were clean at post 
holiday stock taking. In most Los 
Angeles department stores inventory 
time comes at the end of January, but 
buyers are facing it calmly this year, 
secure in the knowledge that their 
stocks are well within prescribed 
limits. One buyer expressed himself 
as gratified at the excellent sales his 
store is having on January line spe- 
cials. Last year, he felt, scare buying 
precipitated by Washington reacted 
adversely on the run-of-the-mill spe- 
cials. Customers were eager on the 
trail of what to them seemed more 
important things, and cosmetic and 
treatment line specials were over- 
looked. This year the attention given 
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them by store customers augurs well 
for the state of mind of the body 
politic. This buyer feels that people 
are now price conscious, that their 
buying of specials in standard lines 
is motivated by thrift activated by 
need, and is not hasty acquisition 
brought about by pressure from an 
outside source. All in all, the con- 
sensus among Los Angeles toiletries 
buyers is that 1951 ended much bet- 
ter than 1950, and that 1952 has 
started in a much more substantial 
and optimistic condition that 1951 
did. 

Los Angeles stores are all featuring 
soaps in January. Mostly the soaps 
are own brand, but there is a good 
showing of standard brands. The 
May Co., in particular, has gone all 
out on own brand, counter after 
counter showing large displays of 
TMC soaps, bubble baths, creams, lo- 
tions, and tooth powders. At the May 
Co. Downtown, too, there was one 
counter devoted to a closeout of “As 
Is” items. Signs read “Your Choice 
At Half Price Or Less—As Is,’”’ and 
featured were grimy boxes of soap, 
smeared lipsticks, cracked boxes of 
bath crystals and bubble baths, with 
a few men’s sets. As might be ex- 
pected, this display drew the crowd. 
It was the busiest section in the de- 
partment. 

If buyers expectations are realized, 
it looks as though 1952 will be a first 
rate year for toiletries in Los Angeles. 





Group Packages Pick-up; 
Lauder Campaign Lauded 


LEE MCKENNON 


New Orleans—Although Christ. 
mas is well past, buyers still remem. 
ber fondly the items that sold so very 
well during the pre-holiday season, 
The outstanding product was per 
fume, they agree. 

Gift packaging attracted a nice 
amount of attention and sales at the 
perfume counters. However, the 
French perfumes moved well too, 
many of which were plainly wrapped, 
One point was quite noticeable: gift 
perfume sells extremely well in the 
large sizes. Of course purse sizes sold, 
but when men go gift-buying they 
purchase the larger quantity package, 
The same was true of men’s cosmetics 
for gifts. Lentheric’s Men’s After- 
Shave Lotion sold out in the large- 
sized container at one large depart- 
ment store. 


Combination Packages Sales Up 


Group packaging has taken an- 
other turn. Last month the buyers 
commented that group-packaged 
items, except for gifts, just weren't 
moving too well. This month the 
multi-item package is keeping the 
cash register ringing. Houbigant’s 
two bottles of eau toilette for $1.00 
is moving well. Their hand lotion 
and body powder for $1.10 is also a 
fast-selling set. Richard Hudnut’s En- 
riched Cream Shampoo and Creme 
Rinse for $1.00 is a fast moving duo, 
Cheramy’s April Showers and Stick 
deodorant for 75 cents is another 
favorite. One buyer suggested that 
perhaps women expect sales and 2- 
for-1 bargains in the post-holiday 
season and that packages sell better 
at that time. Whatever the reason, 
they’re buying packages this month. 

Specials and sales are the big in- 
terest just now, of course, and doing 
very nicely, according to various 
buyers. Dubarry’s Creme Superbe, 
$2.75 for $1.75 has sold well. Harriet 
Hubbard Ayers hand creme has en- 
joyed a nice sale. Dorothy Gray's 
various creams marked down from 
$2.25 to $1.25 have brought the rush 
of customers her sales can be de- 
a on to produce. Buyers are 
uighly in favor of her mark-down 
policy. 

Elizabeth Arden’s special introduc- 
tory offer offer of $2.50 Hormone 
hand cream and hand lotion for 
$1.95 is getting an excellent response. 
Hormones still intrigue the con- 
sumer and they respond to special 
introductory offers almost without 
fail. 

Estee Lauder has a representative 
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jn town and she is sparking a terrific 
response, the buyer says. The manu- 
facturer cooperated in a direct-mail 
program which has brought a grati- 
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fying number of inquiries and sales. 
The representative also appeared on 
television here and naturally this also 
lured the customers to the counter. 


Coty vice-president Jean Despres accepts a specially made valise containing Gert’s Muguet 
des Bois Festival promotional material from Gertz, Jamaica, N. Y., department store execu- 
tives. Shown are, from left to right, in the rear: Harold Zimbler, Gertz, Coty vice-president 
Jean Despres, and Martin Schneir, Gertz; and in front: A. H. Greene and H. R. Merahn, Gertz. 





Seasonal Price Reductions of Dermetics, Rubinstein, 
Gray, Ayers, DuBarry, Tussy Goods Raise Volume 


MAGGIE FLEMMING 


Buffalo—With the coming of a 
New Year, one always looks hope- 
fully forward to new business. To 
bolster this hope in a forthright 
fashion, Miss Shirley Dietrich, toile- 
tries buyer of Oppenheim & Collins, 
started the New Year by launching 
two new lines . . . new to this store, 
but already well established in the 
trade. One was Evyan; the other, 
Courtley. Another new line, appro- 
priated early in December and which 
did a four-time-reorder business dur- 
ing the holiday buying, was that of 
Little Lady. The item proving the 
most popular January reduction in 
this department was the $2.75 pack- 
age of DuBarry’s creme superbe, now 
available at $1.75 for a limited 
period only. 


Other Best-Sellers 


Special January reductions at- 
tracted great volume of sales at J. N. 
Adam’s. Those whose performances 
were particularly noteworthy in- 
cluded: Rubinstein’s hormone cream 
and oil, on sale at $3.50 for the two, 
this being the usual price of the 
cream alone; Dermetics $4.50 size of 
reincarnation hydronized oil being 
offered at $1.95; Dorothy Gray’s 
regular $5.00 package of cellogen, 
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available at $2.50; Harriet Hubbard 
Ayers’ $2.50 jar of hand cream re- 
duced to $1.25; and Tussy’s wind 
and weather lotion offering the $2.00 
size for $1.25, and the $1.00 package 
for 50¢. 


Color Comb Hits The Jackpot 


Lamour color comb has always 
drawn fantastic business from the 
usual moderate-sized black-and-white 
ads included in a general page of 
miscellaneous merchandise advertis- 
ing, inserted in the local newspapers 
by the Wm. Hengerer Co. Just one 
of these ads invariably sell between 
200 to 300 of the Lamour color comb. 
And yet the response attending a 4- 
color full-page ad in the roto section 
of the Buffalo Courier-Express (Sun- 
day edition) was phenomenal to a 
degree that far exceeded the most 
hopeful expectations. Three to four 
weeks after this roto ad ran, mail and 
‘phone orders were still pouring in 
on it, with the result that the item 
had to be re-ordered many times. 

Mrs. Paulette French, Hengerer’s 
toiletries buyer, profferred a very 
sage observation for the New Year 
when she remarked that one full- 
page black-and-white ad of six un- 
related toiletries items from the vari- 





ous lines has always proven a greater 
business stimulant than individual 
ads of proportionate one-sixth space 
appearing in a layout of miscella- 
neous department-store merchandise. 
She ran such a full-page all-toiletries 
ad just before the holiday period, 
and results were outstanding. In- 
cluded in the six lines featured were: 
Hazel Bishop’s indelible lipstick, 
Charles of the Ritz liquid veil, 
Frances Denney’s invisible chin strap, 
Rubinstein’s deep cleanser, Houbi- 
gant’s skin balm, and Max Factor’s 
purse dispenser containing World of 
Beauty hand lotion. 


Men’s Lines Volume Up; 
Resistance Down 


MARY LINN WHITE 


Cincinnati—Early inventory 
counts indicated to department heads 
here that the majority of them 
would equal their last year’s figures, 
and in a few cases the buyers were 
willing to admit they’d surpassed 
last year’s. Though buying started 
early, several stores reported that the 
preponderance of Yule purchases had 
been of low-price items, and money 
returns were lower than expected in 
spite of volume sales. To balance 
this, however, was a uniformly “trem- 
endous” last day-before-Christmas 
splurge in which price was no object, 
men were purchasers, and the items 
purchased were costly perfumes and 
colognes. 


Solids, Treatments Thrive 


More solids were bought here in 
the Christmas season this year than 
last, and treatments (probably be- 
cause of continued inclement weath- 
er) continued to do “amazingly well” 
in several stores. One department 
sold more treatments than gifts in 
some lines. 

Another noticeable trend was in 
men’s gifts, which seem to get in- 
creasingly more acceptable (and less 
suspect of being “‘sissy”) each season. 
For the second year McAlpin’s 
(Fourth Street) sold out even its re- 
orders on Shulton’s, and this year 
the buyer ordered more of the line 
than last. Other stores reported a like 
increase in sales of men’s toiletries 
gifts. 


Bourjois Hits The Bell 


The town’s most popular small 
gift item was the Christmas bell with 
scent attached. Bourgois had the edge 
on Coty because of a 75-cent price 
difference. Perfume samplers (Fa- 
berge, Coty, Ciro) did well. 

Assuming new importance in the 
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pinkish creamy liquid 


same store. 
, 


Home Permanents 


Though several stores reported not 
too much activity with home perma- 


nents, McAlpin’s revealed a stron 
demand, especially during the holi- 
days, for the new no-neutralizer- 
needed Prom. Consistent, too, has 
been the call for Frances Denney’s 
invisible chin strap, even at $5 each. 


city is Houbigant’s liquid sachet, the 
(Shillito). 
Mabley and Carew had immense re- 
sponse on cosmetics gift items from a 
mailing of 25,000 gift suggestion 
pamphlets. A perfumeless black satin 
sack with fancy bottle enclosed did a 
quick and profitable walkout at the 


With the New Year, of course, 
came numerous half-price sales in 
treatments, and they were doing uni- 
versally well here. Apparently the 
public had been waiting for them. 
Local buyers so far see no evil in 
this, but I think it will become a 


serious problem in mark-ups later. 
One store reporting unusual half- 
price response was McAlpin’s, which 
had done its own promotion in dis- 
play, window, and newspaper adver- 
tising. 

Shillito plans visits by several line 
representatives (Rose Laird, Dorothy 
Gray, Barbara Gould) since it’s been 
found that the visits not only result 
in immediate sales by the representa- 
tive but in a stimulation of sales later 
by encouraged sales girls. 


Dallas Retailers Concentrate on Cosmetic Specials: 
Report Good Demand Inspite of Record Supply 


JEAN ROBERTS 

Dallas—Since Christmas, depart- 
ment store, specialty stores and chain 
“drugs have concentrated on cosmetics 
specials. Department heads report 
there are more of these being offered 
this year by manufacturers than they 
can remember. They are surprised 
that the demand is so good, particu- 
larly since there are so many being 
offered at one time. 

Sanger Bros. reports that Revlon, 
Rubinstein and Dorothy Gray have 
been its fastest moving items. Revlon 
moved very fast despite the fact that 
there was no cut in price, simply a 
gift item included with the regular 
purchase. 


New Line 


A new line of cosmetics, developed 
by a Dallas woman, was introduced 
here last month. Florence Miller, 
who has worked with Charles of the 
Ritz and Gourielli and has done 
sales promotion and fashion show 
commentating for Hattie Carnegie, 
has opened one of the swankiest 
shops in Dallas. It will be the only 
outlet, for the present, of the Flor- 
ence Miller cosmetics. 

Her line is simple: soap, dry and 
oily skin creams, powder, lipstick, 
foundation cream, skin freshener 
and astringent. In addition to her 
own cosmetics, she will carry the 
Gourielli line, perfumes and miscel- 
laneous gift items. 

Christmas business in Dallas in 
1951 ran, for the most part, about in 
line with 1950. Department stores, 
almost without exception, report that 
volume and dollar sales are about 
like last year’s. Chain drugs report 
a small drop. Most department 
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buyers anticipated some drop and 
did not stock as much merchandise; 
thus finishing the season with good 
clearance of Christmas merchandise. 

Clerks report that customers were 
somewhat more particular this year 
about what they got for their dollar. 
Single items were easier to sell than 
sets, contrary to last year. Gift wraps 
were important, most clerks believed. 
Often the wrap rather than the 
name was the deciding factor in the 
purchase. Last year most clerks be- 
lieved that gift wraps made little 
difference . . . that the customer 
bought by brand name. National 
advertising still was important, how- 
ever, and created telling demand. 

In spite of substantial holiday 
sales, the majority of the buyers feels 
that the public has been holding out, 
counting on traditional reductions. 
Though many of them recognize 
that the trade competes with itself in 
this manner, they argue that there 
is nothing they can do about it. That 
would appear to be particularly the 
case this year, when basic living ex- 
penses have reached such an all-time 
high that “luxuries” are competing 
for whatever may be left over in the 
public’s purse. That is why buyers 
were surprised to find sales as good 
this month as they turned out to be. 

March 15 is just around the cor- 
ner, and the trade is looking forward 
to it with two-way displeasure. Aside 
from any personal pinch, sales are 
bound to fall off. The withholding 
tax has leveled the burden fairly well 
over the year for the great majority 
of the public. However, the tax 
deadline will hit particularly those 
who purchase the higher priced 
luxury goods. 





Book Review 


PERFUMERY SYNTHETICS 
AND ISOLATES. Paul Z. Be- 
doukian Ph.D. Indexed, 477 
pages, 6 x 9 in. D. Van Nostrand 
Co., Inc., 1951. Price $8.50. 


The author has attempted to “fill 
the gap in the literature on per- 
fumery synthetics,” consideration 
being given to the most important. 
This he has done well, integrating 
information much of which is iso- 
lated in the literature. 

Over 75 of the basic perfume ma- 
terials are well covered and less 
space is given to many more which 
are derived from them. In his treat- 
ment of the synthetic perfume 
chemicals, he outlines their individ- 
ual history, occurrence, manufac- 
ture, chemistry, physical and chemi- 
cal properties as well as statistical 
data on trade and commerce. The 
perfume chemicals are arranged in 
alphabetical order rather than by 
functional groups. 

It is perhaps disappointing not to 
find some mention made of jasmone 
and its isomers. There are discrep- 
ancies in the reported physical con- 
stants of some pure materials and a 
revaluation of many of them would 
be worthwhile. 

The last 45 pages of the book are 
devoted to chemical and physical 
methods of analysis and vapor pres- 
sure graphs. This is useful informa- 
tion but is well covered in Vol. I of 
Guenther’s “The Essential Oils.” 

A valuable supply of references, 
particularly to the patent literature 
is provided and appears at the foot 
of the pages. 

In order to increase the scope 
and usefulness of this book it may 
be of interest to include data on 
toxicity, irritancy and sensitivity of 
the various synthetics. This type of 
information would be important to 
the perfumer as well as to the cos- 
metic chemist. In addition, tables 
of solubility in such common sol- 
vents as alcohol, diethyl phthalate, 
benzyl benzoate, propylene glycol 
and mineral oil may be welcomed 
by those who must adapt a perfume 
or flavor to a specific product. The 
increasing importance of perfum- 
ing aerosols would suggest solubili- 
ties in the common commercial 
propellents. It is hoped that the au- 
thor will be encouraged to extend 
the scope of his work later. 

In general, the book is readable 
and informative and a valuable ad- 
ditional source of reference; one 
that deserves to be consulted by 
perfumers and chemists in the es- 
sential oil and cosmetic industries. 
—Everett L. Saul, Ph.D 
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Delaney Hearings Completed 


Testimony against new cosmetic legislation to be studied 
carefully before recommendations are made to Congress 


Recommendations, if any, for an 
amendment to the Food, Drug and 
Cosmetic Act as a result of the hear- 
ings by the Select Committee to In- 
vestigate the Use of Chemicals in 
Foods and Cosmetics of which Rep- 
resentative J. J. Delaney is chair- 
man, are likely to be formulated 
some time this Spring, possibly late 
in March. The hearings have been 
completed and the task now before 
the committee is to digest the testi- 
mony to determine whether or not 
it is advisable to recommend new 
legislation to Congress. 

As to cosmetics it has been 
pointed out that possible legislation 
may take the form of an amendment 
to the Food, Drug and Cosmetic Act 
requiring the Food and Drug Ad- 
ministration, the Public Health 
Service or an independent commit- 
tee to establish testing procedures 
and perhaps certify new chemicals 
before they can be used. It was also 
indicated that the definition of cos- 
metic might be enlarged to include 
soap pa detergents. Other ideas 
suggested limitations in the amount 
of estrogens permitted in various 
hormone creams. Another idea was 
a possible requirement to show all 
ingredients on the label. Another 
idea suggested was that the cosmetic 
or food manufacturer be required 
to notify the Food and Drug Ad- 
ministration before a new chemical 
is used. If the FDA offers no objec- 
tion the new chemical could be used. 

The witnesses examined on the 
West Coast, in New York and in 
Washington included representa- 
tives from the cosmetic industry, 
chemists, dermatologists and physi- 
cians. Among the physicians were 
Dr. Marion B. Sulzberger, New York 
University Medical College and 
Prof. Donald M. Pillsbury, Medical 
College, University of Pennsylvania. 

In summarizing his testimony Dr. 
Sulzberger felt that no law and no 
regulation under the law can be ex- 
pected to do more than demand two 
things: first, that a registry be kept 
of the ingredients of each cosmetic 
a yon oe that the exact formulae 
and pertinent information on each 
cosmetic preparation be submitted 
and recorded; and second, that the 
manufacturers and introducers of 
new peers be required to 
submit the records of preliminary 


tests and trials which must be par- 
ticularized in each instance accord- 
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ing to the circumstances applicable 
to the particular preparation and 
the potential damages which might 
be expected from its constitution 
and properties and under its condi- 
tions of use. 

“Since there are so many variables 
in these circumstances and condi- 
tions, it is easy to understand why 
there are so many differences of 
opinion among experts, skin special- 
ists and others, as to just how cos- 
metics should be tested and just how 
many tests of each kind should be 
performed and required. Obviously 
one expert may be thinking of tests 
adequate for a face powder, another 
of tests suitable for assaying irri- 
tancy or sensitization from a hair 
dye, a third of preliminary testing 
suitable for ‘hormone creams,’ etc., 
etc. In my judgment, most of the ex- 

ert opinions I have read or heard 
have been correct when considered 
in relation to a particular kind of 
cosmetic and a particular class of 
pemige damages—but none has 

een correct for, or applicable to, 
all the vast diversity of kinds of cos- 
metic preparations and the almost 
unlimited varieties and often unpre- 
dictable sorts of potential damage. 

“If the public is to be protected 
from most of these, there must be 
provisions for particularization, in- 
dividualization and flexibility of 
screening tests devised by competent 
experts; as well as the submission 
and registry of the complete infor- 
mation on each and every cosmetic 
and its ingredients. 

‘To paraphrase Lincoln’s famous 
words: When it comes to cosmetic 
damage you can protect some of the 
people all of the time; you can pro- 
tect all of the people some of the 
time; but you can't protect all of 
the people all of the time.” 

Dr. Pillsbury in summarizing his 
testimony said: “I am in agreement 
with the advisability of placing cos- 
metic preparations under the same 
restrictions to insure safety to the 
American public as are presently 
eo to foods nt drugs. 
While the vast majority of cosmetics 
ae on sale are safe, and eligi- 

le for prompt approval in this re- 
gard, there are others concerning 
which I would have grave doubts. 
More particularly, the constant de- 
velopment of numerous new syn- 
thetic materials which have poten- 
tial cosmetic application, requires 








the evolution of adequate standards 
of safety in terms of toxic absorp- 
tion, direct chemical irritation to 
the skin, and potential sensitizing 
effects. This must be done by an 
impartial agency such as the Food 
and Drugs Administration; it is my 
opinion that the manufacturers of 
cosmetics would have great difficulty 
in arriving jointly at satisfactory 
standards of safety, and I would 
have no confidence in enforcement 
of such standards except by Public 
Law.” 

In Washington, W. C. Hueper of 
the National Cancer Institute felt 
that estrogen creams should carry a 
warning label as extensive use—in 
his opinion—might entail a certain 
amount of hazard for persons pre- 
disposed to cancer. 

mong the dermatologists who 
testified were Dr. A. E. Rakoff, 
Philadelphia; Dr. Rudolf L. Baer, 
Dr. Irwin I. Lubowe, Dr. Howard F. 
Behrman, Dr. Samuel M. Peck, Dr. 
H. S. Baldwin, New York; and Dr. 
R. L. Mayer, Summit, N. J. All, 
more or less, were in favor of some 
form of legislation. Representatives 
of cosmetic manufacturers rather 
convincingly showed that little if 
anything could be accomplished by 
this and showed why it was not 
necessary. 

Probably the most convincing rea- 
sons why new legislation on cosme- 
tics was neither needed nor desire- 
able was offered by Dr. Emil Klar- 
mann, Lehn & Fink Products Corp. 
His testimony was offered with a 
feeling of respect for the opinions 
of those who might differ from him 
and avoided any suggestion that 
might imply ulterior motives to 
them. Free from exaggerated state- 
ments, his sound and dignified rea- 
soning. carried the weight of a re- 
sponsible authority. The testimony 
followed largely the analysis made 
by him before the recent meeting of 
the Society of Cosmetic Chemists 
which rendered notable service to 
the industry by promptly getting 
recognized authorities to analyze the 
implications of the proposed legisla- 


tion. 


Laboratory and Personnel Moved 
from Germany to the U. S. 


A laboratory and its personnel 
has been moved from Wiesbaden, 
Germany to Marquette University 
by Kolmar Laboratories. Dr. Otto 
Jacobi and Miss Gertrude Lantzsch 
of Weisbaden who operated the 
laboratory there are now a part of 
the research laboratories of Kol- 
mar. 







115 


February, 1952 











PERSONAL LUXURIES, INC., is schedul- 
ing an advertising and publicity 
campaign to coordinate with the 
merchandising of “Cream of Soap” 
and “Norm” skin creams. 


BLOCK DRUG Co. is planning an ap- 

roximately $2,500,000 advertising 
aches for Amm-i-dent toothpaste, 
said to be a record for that product 
and a 10 per cent increase over the 
1951 figure. Emphasis will be on 
radio, television and Sunday news- 
paper supplements. 


NORTHAM WARREN cCorP. offers four 
new Cutex Spillpruf displays. One 





Cutex frame display 


is a wire rack which won’t collect 
dust, another is a self-display card- 
board container with three dozen 
bottles. 


THE CAROLINA Co., INC. has formed a 
unit to distribute nationally Caro- 
lina Pine, its gift line of soaps and 
toiletries, until now sold only in the 
Carolinas by the company directly. 
Distribution will be made exclu- 
sively through gift and department 
stores by manufacturers’ agents and 
salesmen. 


JOHN T. STANLEY CO., INC., is plan- 
ning to introduce a new deodorant 
soap under its own label. 


ABBOTT LABS. offers physicians an 
anti-dandruff product, Selsum. 


WRISLEY offers a Friendship Garden 
1000-seeds package, valued at 25 
cents, with every purchase of its 53 
cent plastic bag soap assortment. 
Dealers will be supplied with ad- 
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Vvertising mats, shelf and counter 
cards. The promotion will continue 
through April. 


POND’S EXTRACT CO. is distributing 
Hankies boxes, holding 50 two-ply 
tissues, to drug, variety, and gro- 
cery stores, with special emphasis 
on the latter. Suggested retail price 
is 12 cents. 


J. B. WILLIAMS CO. is promoting 
White Stag “carry-all” beach bag, 
with waterproof lining. It has an 
outer pocket designed for the plas- 
tic 69 cent bottle of Skol suntan 
lotion. The bag sells for $2.95. 


MCKELVY Co. will introduce Sea- 
forth shave lotion, packaged in a 
flask bottle, at 59 cents, and Sea- 
forth’s new 50 cent Presto-Lather 
Shave Cream, nationally in March. 
Simultaneously, repackaged Sea- 
forth Veladron Brushless Shave, at 
50 cents, will also be featured in 
advertising. The introductory cam- 
paign includes two-color insertions, 
starting in March issues of six na- 
tional magazines, plus local media. 


YARDLEY has added a plastic sachet 
diffuser to its English Lavender 
line. It is sold in a package with a 
bottle of sachet. The sachet dif- 
fuser is a wheel-shaped white plastic 
container, lined on both sides with 
light green absorbent paper. The 
wheel unscrews and can be filled 
with the sachet. Packaged in a 
cream colored box, with product 
identification in dark blue and 





Yardley sachet package 


gold, sachet and diffuser sell for 
$1.25. 


COLGATE-PALMOLIVE-PEET CO. is in- 
troducing a soap shampoo which is 








WED es cxscin and PROMOTIONS 





New Palmolive shampoo 


claimed to be non-drying to the 
hair. A special introductory offer to 
the retail trade consists of one 
bottle at no extra charge for every 
11 bottles purchased at list price. 
The bottle has scalloped edges, a 
three-color label, dark green cap 
and light chartreuse contents. It 1s 
available in the 5 oz. size at 49 
cents and the 214 oz. size at 25 
cents. Eight New Yorkers won in 
the “Strike It Rich” display contest. 


PARFUMS CorRDAY is entering four of 
its imported perfumes into the 
sampler market. A beige and gold 
suede box with Toujours Moi, 
Fame, Zigane and Jet, in purse- 
size refillable flacons, retails for 
$2.50 for a limited time. 


BOURJOIS’ publicity stunts, dreamed 
up by advertising manager Dick 
Lockman, were featured in a three- 
page spread in the February 12 
issue of Look magazine. 


TONI Co.'s advertising budget for 
1952 is said to add up to $12,000,- 
000. The firm is completing distri- 
bution of Tonette, new children’s 
home permanent. The product is 
said to neutralize automatically as 
the hair dries. A kit containing four 
ounces of waving lotion, 72 end pa- 
pers, one tube of Toni Creme 
Shampoo, a direction sheet, plus a 
push-out paper doll book—to amuse 
the child during the permanent— 
sells for $1.50. New Priceless Pink 
Waving Lotion, at $1.50, has con- 
tinuous neutralization. 
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WOMEN’S WEAR DAILyY’s February 12 
issue featured spring toiletries. 


LUCIEN LELONG will market Abra- 
Ca-Dabra, described as a perfumed 





Lelong’s perfumed mist 


mist, in a silvery spray cylinder 
with a green cap. It comes in five 
fragrances and sells for $3. 


GOURIELLI is introducing two new 
shave preparations: Active Ozone 
Lather and Active Ozone Brushless 
Shave Cream, said to take the skin 
“sting” out of shaving. They are 
claimed to act as a protective and 
balm for chapped, sunburned, and 
windburned skin. The Lather Shave 
Cream comes in a four ounce black 
and white tube with a matching 
black box; the brushless type comes 
in a green and white tube with 
matching green box. Both are 
priced at $1. 


NESTLE-LEMUR Co. will market Col- 
orinse and Colortint in new 50 cent 
economy-size 14-rinse packages. 
They were previously available in 
six-rinse sizes at 25 cents. 


WARNER-HUDNUT CO. has granted 
Walter Winchell an option to buy 
10,000 shares of common stock as 
additional compensation for his 
radio broadcasts. The concern also 
plans to sponsor a television pro- 
gram. 


AZIZ EYE COSMETICS is repackaging 
its line. Color used is turquois with 
black lettering. 


VENIDA Claims an improved formula 
for its Spray Lac. The spray is in- 
tended to keep hair in place. The 
product has been repackaged in a 
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plastic squeeze spray dispenser and 
comes in a counter unit with six 
four-ounce bottles. Retail price is 


$1. 


LADY ESTHER is launching a three- 
months big-space nation-wide ad- 
vertising campaign for its face 
cream. As a tie-in, counter display 
cards will advise the customer to 
mail a label from any size jar of 
Lady Esther 4-Purpose Face Cream 
to the Chicago factory for a full 
month’s free supply of the prod- 
uct in each of five shades. The fac- 
tory will package and mail the face 
powder to the customer. 


HELENA RUBINSTEIN has added Red- 
head Shampoo for red glints to its 
shampoo line. It is claimed to 
lather easily in any water, and to 
be a safe, certified temporary color- 
ing. A six ounce bottle sells for 
$1.25. 


REVLON is promoting its Touch-and- 
Glow make-up with special empha- 
sis on the natural (colorless) shade 
and lanolite—described as a lanolin 
derivative—content. The product 
comes in eight colors and sells for 
$1.10. 


MATCHABELLI and Bourjois’ Evening 
in Paris tied for first place, Shul- 
ton’s Early American Old Spice was 
third in Woman’s Home Com- 
panion’s perfume Bottles identify- 
ing contest. The March issue will 
carry all bottles, identified. 


ODELL co., INC. has scheduled a 
newspaper and radio campaign for 
its new product, Trol After Shave 
Freshener. Trol Dandruff Remover 
Shampoo is being test marketed. 


SHULTON, INC. has re-designed its en- 
tire line of Desert Flower toiletries, 
largely in white, gold and green, 
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New Shulton packaging 


with clear acetate for many of the 
packages to reveal the contents. 
Prices for open-vision gift sets range 
from $1.50 to $3.50. The promotion 
will be backed by a full-color ad- 





vertising campaign in top-circula- 
tion women’s magazines. A special 
package containing the new Friend- 
ship’s Garden Liquid Petals, con- 
centrated cream perfume, and Toi- 
let Water, a $2.50 combination, 
sells for a limited time at $1.50. A 
separate black and white advertis- 
ing campaign has been scheduled 
for release during March in 91 
newspapers in 77 major cities. 


HAZEL BISHOP has started its $2,000,- 
000 advertising and promotion cam- 
paign of Complexion Glow by al- 
locating more than $500,000 for the 
first 90 days. It provides for a huge 
television and radio campaign, and 
advertising in more than 600 news- 
papers. The product comes in three 
shades, and retails for $1 in the 
4 Oz. purse size; the regular 14 oz. 
size sells for $1.50. 


CHRISTIAN DIOR is marketing Dry 
Perfume, a powder product in a 
frosty houndstooth-embossed flacon. 
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Dior’s Dry Perfume 


It retails for $5 per one ounce in 
either Miss Dior or Diorama fra- 
grances. 


ALMAY, a Schieffelin & Co. division, 
is planning a test advertising cam- 
paign in selected areas for its hypo- 
allergenic cosmetic line, with a 
national campaign to start between 
fall 1952 and spring 1953. The firm 
is said to be ready to introduce 
Pine Bath, a hypo-allergenic bath 


scent for tense nerves and muscles. 


PEGGY SAGE is launching two new 
promotion packages. Smartie con- 
sists of a plastic base with a‘curved 
gold colored plastic mirror-like 
background, holding a purse size 
Stay-Sheen lipstick and a bottle of 
manicure polish. It is marketed in 
four color combinations. Smartie 
sells for $1.10. The other promo- 
tional package is the Special Con- 
vertible Lipstick—also available in 
four shade combinations—in a 
fold-over plastic case with snap 
closure. It retails for $1.50. 
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Thermometer Reading Enlarger 


Thermometer readings at wide 
angles, four or five feet away are 
made possible by a new plastic 
thermometer reader attached to 
the thermometer by clips. The 
plastic magnifier may be moved to 
any point along the thermometer, 
according to the Fisher Scientific 
Co. 


Fluorescent Balance Illuminator 


A new fluorescent illuminator 
for analystical balances which is 
said to remove the common faults 
of other balance lights has been an- 
nounced by Meyer Scientific Sup- 
ply Co. It is said to bathe the in- 
terior of the balance in cool white 
light without glare, shadows or 
reflection. 


Roller Printer 


An economical means of swift 
addressing or code marking or both 
at the same time is claimed for the 
“Algene” Quick-Change Machine 
by Algene Marking Equipment, Inc. 
The roller printer utilizes a metal 
back rubber die plate, which is 
fitted around the curvature of the 
roller and which can be instantly 
removed for another plate. Plate 
and interchangeable type can be 
used together. 


Beauty Board 


Ann Delafield Inc. is now mar- 
keting the Ann Delafield Beauty 
Board which is made to fold easily 
under any bed or in a closet. Lying 
on the board in the 40 degree an- 
gle position is claimed to give 
women a pickup in health and 
beauty. 


Isotemp Bath 


Precise control of water bath 
temperatures is provided by the 
new Fisher Isotemp Bath according 
to the Fisher Scientific Co. A com- 
plete design change employs an 
electronic circuit to control 400 
watt and 800 watt heaters. The 
heating elements, stirrer and con- 
trols are contained in a central col- 
umn with all connections made 
through the bottom of the 15x15 in. 
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New Products and Developments 


.Pyrex glass bath—thus providing 
an unobstructed top surface for in- 
serting samples. 


Magic Marker 


A throw away bottle marking 
unit that writes with a felt tip de- 


™ 





Throw Away Marker for Many Uses 


signed to permit fine, medium or 
bold one-stroke marking is offered 
by Speedry Products Inc. When the 
ink supply is exhausted the nib sec- 
tion is unscrewed from the bottle 
and attached to a fresh refill. 
Speedry marking inks are made in 
a range of types for almost all 
needs. Individual types include 
such properties as instant-dry, wa- 
terproof, sunfast, opaque and trans- 
parent. Some are for porous and 
others for non-porous materials. 


Trade Literature 


Eastman cellulose esters are fully 
covered in a 59-page booklet is- 
sued by the Tennessee Eastman 
Corp. It is primarily a laboratory 
manual for those interested in us- 
ing cellulose esters in various appli- 
cations. 


The story of Maryland blue glass 
is told in an exceedingly well com- 
piled, ere bookiet of 28 
pages published by the Maryland 
Glass Corp., Baltimore, 30, Md. 
The booklet is spirally bound and 
in telling illustrations demonstrates 
the advantages of blue glassware 











and its force in merchandising. 
The booklet also illustrates and 
describes in an interesting way how 
Maryland blue glass containers are 
made. A copy will be sent by the 
company on request. 


The cultivation of the Moroccan 
Otto of Rose and the composition 
of the essential oils obtained there- 
from, is covered in a booklet pub- 
lished by Antoine Chiris, Grasse, 
France. Called The Roses of the 
Dades, it is written in French and 
English. 


A study of the chemical com- 
position of Brazil-wood pepper- 
mint essential oil, which originally 
appeared in the Bulletin de la So- 
ciete chimique de France, has been 
published in booklet form by Mas- 
son et Cie, Paris. It is written in 
French. 


Perfume specialties of the de 
Laire division of Dodge & Olcott, 
Inc., 180 Varick Street, New York 
14, N.Y., are listed in a new 12- 
page catalog. 


How to make the most of your 
anniversary is a booklet issued b 
the Dennison Mfg. Co. which of- 
fers practical suggestions to pro- 
mote a company’s birthday. 


Latest prices for crystalline hor- 
mones offered by Mann Fine 
Chemicals Inc. are given in a sched- 
ule which will be sent to anyone 
interested. 


Applications of monoglycerides 
in the cosmetic, detergent and al- 
lied industries are included in a 
reprinted article that is being 
distributed by Glyco Products Co. 
Monoglycerides of the fatty acids 
such as stearic, oleic, lauric, ricino- 
leic etc. are described and the 
varying compositions and physical 
properties which are possible are 
outlined. 


Analytical filter papers are the 
subject of a 36-page booklet issued 
by Schleicher & Schuell. In addi- 
tion to being a catalog it is a refer- 
ence book containing information 
on chemical analyses and biologi- 
cal procedures. 





The American Perfumer 


Employes Owe Us These Things 


What employers have an inherent right to expect from their 


employes. 


. . . Acceptance of the program by the employes. . . . 


The “unspoken” and “unwritten” agreement in employee relations 


HE rights of employees due 
from management are set 
forth in the law of the land 
today and amended in many, many 
industries by union contracts. 
There are few laws indeed and al- 
most no union contract provisions 
which extoll the rights of employ- 
ers in what their employees owe 
them. 

Every employer has his own 
standards in what he expects from 
his employees not only in the cos- 
metic manufacturing industry but 
in every other industry. The condi- 
tions of loyalty and co-operation to 
which he is entitled cannot be se- 
cured by government control or 
union contract. They must come 
from a well worked out employer- 
employee relationship. 

Such a program comes from un- 
derstanding of what one has an in- 
herent right to expect from one’s 
employees and the acceptance of 
this program by the employees 
themselves. 

Here are presented the basic fac- 
tors of a number of employee pro- 
grams that are working out satisfac- 
torily today. They establish stand- 
ards in hiring employees for unless 
an individual possesses a sufficient 
sense of loyalty to his job and the 
firm for which he works to embrace 
these basic principles he can sel- 
dom make a good employee. 

Many firms use them as a check 
list in hiring of new employees and 
as a step toward keeping undesir- 
ables off the payroll. They should 
be part of the “unspoken” and 
“unwritten” working agreement be- 
tween every cosmetic manufacturer 
and his employees. Their whole 
hearted acceptance by one’s staff 
will cut down employee strife and 
boost production in every instance. 

The success of any business rests 
on the productivity of its poe for 
no business can pay salaries and 
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wages of its employees unless those 
employees “produce” and bring the 
dollars into that business. 

Every employee education pro- 
gram should emphasize as often as 
possible that the pay check of the 
individual depends entirely on that 
individual’s productivity on his or 
her job. It’s something the em- 
ployee not only owes his or her em- 
ployer but to themselves as well. 

Employees should be shown how 
to do their jobs properly. We, as 
employers, know that employees 
very definitely owe us productivity 
to the best of their ability but we 
also must make certain each em- 
ployer but to themselves as well. 


Goodwill Building 

Every employee is, in a sense, a 
representative of the company for 
which he or she works, and the at- 
titude toward their employer they 
display among their friends after 
work hours should embrace good- 
will building out of sheer loyalty. 

Loyalty to the firm and a con- 
stant desire to build goodwill for 
that firm is something every em- 
ployee owes his or her employer; 
that also should be understood by 
the staff through bulletin board 
signs, slips in payroll envelopes and 
by other means. 


Taking Care Of Equipment 

The _ itself and the equip- 
ment therein are partners with 
each employee in earning the pay 
check that employee receives. 
Through plant education by subtle 
means one’s staff should have this 
point emphasized; that the em- 
ployee owes it to the employer to 
take care of every piece of ma- 
chinery or — they use on 
their job in the plant. 

Maintenance costs can be re- 
duced in any plant where employ- 
ees are made and kept aware of the 
importance of their attention to 


this factor. It is something em- 
ployees owe us and something we 
should never cease telling them 
helps stabilize their own jobs. 


Co-operation 

Strife in any organization means 
an inefficient organization where no 
one can do their best. It is gener- 
ally agreed, even by labor leaders, 
that employee co-operation with 
one another on the job is a goal 
to be sought. 

This co-operation extends not 
only to getting along with ones fel- 
low employees but also in conform- 
ing to the rules and regulations laid 
down by the firm. It’s something we 
have a definite right to expect of 
all of our employees. 


Loyalty 

A disloyal employee can _ lose 
more business for any firm than 
shoddy merchandise. The loyalty 
of every employee to the employing 
company and its products is a must 
in promoting the welfare of both 
management and labor. It’s one of 
the prime rights an employer has 
from his employees. 

There should never be a place in 
any organization for a disloyal em- 
ployee no matter how skilled that 
person may be. Continuing plant 
education will help to bring this 
home to one’s employees for it is not 
something that can be taken for 
granted. Every one of our employ- 
ees owes us his undivided loyalty 
. . . he or she generally has to be 
shown only the specific application 
of the idea. The individual who 
cannot conform to this debt point 
has no justified place on any com- 


pany payroll. 


Honesty 

Every employer has a right to ex- 
pect the maximum of honesty from 
the people in his plant. Honest 
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treatment of one’s work, of the job 
one has to do, a full day’s work and 
above all, honesty to oneself and 
one’s job. This is another point that 
should be continuously emphasized 
on plant bulletin boards. 


Ambition 


Too many employees have the 
idea that no employer cares partic- 
ularly whether or not they as in- 
dividuals get ahead in the organiza- 
tion as long as they do their work 
right. Employees should never be 
allowed to harbor such ideas for 
they owe a degree of ambition to 
their employer so that he can ad- 
vance them through the merits of 
their contribution to the organiza- 
tion as a whole. 

We have a right to expect this of 
our employees when we encourage 
this ambition through promotions 
from within the organization when- 
ever possible, rather than from the 
outside, and through a manage- 
ment plan to help ambitious em- 
ployees advance themselves. When 
such incentives are supplied an em- 
ployer definitely has a right to ex- 
pect ambition of his staff. 


Compliance With Rules 


Rules of employment governing 
hours, sick leaves, vacations, and 
such matters, should be explained 
not only at the beginning of each 
individual’s employment but from 
time to time throughout the year. 
Where possible such rules should 
be worked out with employees or 
an employee committee where a 
union arrangement does not exist. 

The employee should be made to 
understand that taking unauthor- 
ized “sick leave” to “go hunting”’ is 
an act of disloyalty to the team sur- 
rounding him. He should be made 
to clearly understand that he defi- 
nitely owes his employer strict com- 
pliance with the rules of employ- 
ment and if he cannot agree to 
them does not belong on the staff. 

There are many other such fac- 
tors governing the relationship be- 
tween employee and employer but 
the foregoing points can be as- 
sumed by every employer as cover- 
ing definite debts by his employees 
to the organization and to himself. 


Demineralizer 


For producing chemically pure 
water for only a few cents per gal- 
lon Enley Products Inc. offers the 
Demon demineralizer. It was devel- 
oped for small quantity users 
where the usual large and more 
elaborate equipment has proven 
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impractical and too expensive. By 
attaching the demineralizer to the 
regular water tap the user can pro- 
duce up to 120 gals. of chemically 
ure water per cartridge, equiva- 
ent to triple distilled water the 
maker states. 


New Type Case Sealer 


Because of the minimum amount 
of floor space required and the 
new flight chain construction em- 





Eliminates Jamming of Cartons 


ployed the new line of short case 
sealers for sealing corrugated ship- 
ping cartons is creating consider- 
able interest according to the 
A-B-C Packaging Machine Co. The 
new sealers are considerably short- 
er and narrower than present mod- 
els and employ a_ complete 
new flight chain construction to 
virtually eliminate the jamming of 
cartons. They are adjustable, to 
handle a wide range of carton sizes. 
Three models are offered. 


Storing Loaded Pallets 


For intermediate storage of pal- 
lets awaiting removal after being 
loaded the Lamson Corp. offers a 
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Pallet Loading Arrangement in Use 


newly designed pallet loader ar- 
rangement. This makes it possible 
to accumulate up to six loaded pal- 
lets while waiting for a fork truck 
to return from the stacking area. 
Loaded pallets are pushed off the 
pallet loader’s discharge conveyor 








and onto a second conveyor at 
right angles to the discharge. Auto- 
matic tripping mechanisms oper- 
ate a ram which pushes the loaded 
pallet onto the right angle storage 
conveyor. The storage arrange- 
ment it is pointed out is particu- 
larly useful when alternate pallets 
are loaded with different commodi- 
ties. 


Portable Folding Conveyor 


For fast handling of various 
products packaged in bags, boxes, 
bundles, bales and cartons the Hy- 
trol portable folding conveyor has 
proved to be a one man gang ac- 
cording to the Seedburo Equip- 
ment Co. One man can move it 
about and operate it. It is pointed 
out that it is especially adapted to 
materials handling chores in ware- 
house aisles and other small areas 
and for between floors operations. 
It can be moved or have the angle 
of delivery changed while the con- 
veyor mechanism is in motion. The 
conveyor is made in 5 sizes each of 
which folds to one half its own 
length. The largest Hytrol conveyor 
may be stored in an area less than 
a half yard square the company 
states. Moving parts are concealed 
to protect the worker and products 
being handled. As it is made with- 
out unnecessary sides it can handle 
packages which are extra wide. 


Processing Literature 


Straightline unscrambler infor- 
mation is given in a series of draw- 
ings of its unscrambling table for 
help in making production lines in 
which an unscrambling table is to 
be used, which the Island Equip- 
met Corp. has published. They 
are available to anyone interested. 


Reconditioning service of the 
J. M. Lehmann Co.. forms the 
theme of an eight page booklet is- 
sued by it, which describes the thor- 
oughness of the company’s methods 
of reconditioning their customers 
machines in the Lehmann factory. 


All types of packaging machin- 
ery are covered in a new directory 
issued by the Packaging Manufac- 
turers Institute. It is leather cov- 
ered and in loose leaf form and 
sells for ten dollars. 


Lighting problem areas such as 
bins, stacks and dust tight installa- 
tions is covered in a 16-page booklet 
issued by the Westinghouse Elec- 
tric Corp. 
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HE components of nearly all 
essential oils can be placed 
into two general categories, 

namely, (1) the oxygenated com- 
pounds with which most of the fla- 
voring of such oils is usually asso- 
ciated and (2) the hydrocarbon 
compounds principally terpenes, 
CoHw, and sesquiterpenes, CsHa, 
whose flavoring value is relatively 
very low. Each of these groups is, in 
reality, a very complex mixture. 
Thus the oxygenated components 
include esters, alcohols, aldehydes, 
ketones, and polyfunctional com- 
pounds. The terpenes and sesqui- 
terpenes are also mixtures of various 
compounds of these particular 
hydrocarbon groups. 

There are, in particular, a num- 
ber of essential oils such as the ci- 
trus oils to which group lemon, 
orange, lime, citron, grapefruit, 
and tangerine belong in which the 
concentration of terpenes is very 
high. In the instances of orange oil 
and tangerine or mandarin oil, the 
terpenes, as a group, comprise over 
98 per cent of the oil. The presence 
of such large amounts of terpenes 
and sesquiterpenes has a number 
of marked disadvantages: 

First and foremost, the flavoring 
power of the oil is, in a sense, di- 
luted by the large amount of re- 
latively inert hydrocarbons present. 
Second, the solubility of the essen- 
tial oil is materially reduced partic- 
ularly in aqueous media because 
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of the insolubility of the terpenes 
and sesquiterpenes even in media 
containing relatively large concen- 
trations of alcohol. Third, the ter- 
pene-bearing essential oils are 
prone to spoilage through oxida- 
tive reactions and resinification. 

These disadvantages can, in large 
measure, be overcome by concen- 
trating the flavoring components of 
the oil, that is, by removing the ter- 
penes and sesquiterpenes. 


Methods of Essential Oil Preparation 

There are four principal meth- 
ods of preparing essential oils from 
the approximately 87 plant fam- 
ilies from which such oils are ob- 
tained. These general methods are 
(1) distillation, (2) solvent extrac- 
tion, (3) expression, and (4) en- 
fleurage. The first two general 
methods are of greater importance 
for the manufacture of terpeneless 
oils but it must, of course, be re- 
membered that the citrus essential 
oils are prepared initially by the 
process of expression. 


Distillation Methods 


There are various modifications 
of the distillation method for the 
preparation of terpeneless oils. In 
the fractional distillation methods, 
carried out under vacuum, which 
are among the most widely used for 
this purpose, four fractions based 
on the boiling range of each frac- 
tion are obtained. The lowest boil- 
ing fraction is that containing the 
terpenes; the next higher boiling 















Distillation 






fraction contains most of the desir- 
able flavoring compounds, namely, 
the oxygenated components men- 
tioned previously; the third and 
still higher boiling fraction con- 
sists mainly of sesquiterpenes; and 
the fourth fraction is the residue 
in the still often consisting of 
waxes. At times no attempt is made 
to separate the third and fourth 
fractions. 

Despite the lower temperature of 
distillation made possible by per- 
forming it under vacuum, the oils 
are still exposed to rather serious 
thermal hazard for even at 1 mm. 
pressure, the oxygenated com- 
pounds distill at 90-110° C. There 
is also the chance of local overheat- 
ing and often oils are produced 
with a “burnt” taste. Furthermore 
the separation of these fractions is 
by no means sharp and some of the 
desirable components either distill 
over with the first fraction or re- 
main behind with the third frac- 
tion so that such compounds as es- 
ters and aldehydes may be “lost” 
with the terpene fractions. Some 
times a number of distillations are 
performed to get the concentration 
desired and to minimize losses. 


Steam Distillation 


Another method for the prepa- 
ration of terpeneless oils is to distill 
the original essential oil using vac- 
uum with the aid of steam. In this 
procedure the sesquiterpenes re- 
main with the fraction containing 
the waxes. This method requires 


121 


February, 1952 



























much more time than does straight 
vacuum distillation but it has the 
advantage of giving a better prod- 
uct at times for there is less thermal 
hazard. 


Alcohol Distillation 

In another distillation method, 
dilute alcohol is used. During dis- 
tillation the components of the es- 
sential oil pass over with the vapors 
of alcohol and water. As these va- 
pors are condensed, the terpeness 
separate for they are insoluble in 
the dilute alcohol while the oxy- 
genated compounds remain in solu- 
tion. The two phases thus pro- 
duced can be separated by use of 
Florentine flasks. The alcohol layer 
is returned to the still and the dis- 
tillation is continued until as much 
of the terpenes are separated as de- 
sired. By diluting the alcohol phase 
still more and redistilling the essen- 
tial oil can be recovered, since it is 
insoluble in the still further diluted 
alcohol. 

This variation of the distillation 
process has its disadvantages in that 
the distillations are time-consum- 
ing, some of the alcohol-and water- 
soluble components are lost, and 


the alcohol must be recycled for 
economy. 


Solvent Extraction 


Because of these disadvantages, 
there has been great interest in, 
and some use made of, solvent 
methods for the separation of the 
major groups of components of es- 
sential oils. Such extraction meth- 
dos vary from simple washing of 
the volatile oil with dilute alcohol, 
a very wasteful method, to elabor- 
ate countercurrent solvent extrac- 
tion procedures such as those of 
Van Wijk ? and Van Dijck.* This 
method often gives troublesome 
emulsions which are difficult to 
break and thus difficulty is encoun- 
tered in separation. The use of var- 
ious agents to break such emulsions 
has not proved to be adequate and 
the method has thus lost value. 

In the Van Wijk method a spe- 
cial apparatus is used. It is con- 
structed so that one solvent enters 
at each end of the tube, leaving at 
the opposite end while the oil to be 
extracted enters at the middle. 
The tube itself is separated by 
gauzes into sections used as settling 
spaces. Methyl alcohol is used as 
the solvent for the oxygenated com- 
pounds and pentane as the solvent 
for the hydrocarbon components. 
The set-up is a countercurrent sys- 
tem which can be operated on a 
batch or continuous basis and the 
solvents used have boiling points 
sufficiently different from the essen- 
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tial oil components to make sepa- 
ration by distillation easy. 

A method for the removal of ter- 
penes from essential oils without 
the use of any distillation step has 
been proposed by Marotti.* In this 
method, oils such as lemon or or- 
ange oil are treated with 70 per 
cent acetic acid solution. The two 
layers formed are separated and the 
acid layer is now neutralized. This 
causes a separation of the compo- 
nents dissolved by the acetic acid 
and thus removal of the terpenes is 
accomplished. 


Selective Solvent Separation 


A method was devised by the au- 
thor for the preparation of terpene- 
less oils which involved the use of 
selective solvents. In this method 
two solvents are used, one relatively 
polar and the other adjusted in pol- 
arity so that it will extract a maxi- 
mum of the desired oxygenated 
components while extracting a 
minimum of the undesired ter- 
penes. 

This method which had been 
discussed in some detail by Wish- 
nefsky, Jacobs, and Othmer® °, at 
the Meeting-in-Miniature of the 
Metropolitan Long Island Subsec- 
tion, American Chemical Society in 
March 1950, will be considered in a 
subsequent article in this section. 
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Dr. M. B. Jacobs To Teach 
Flavor Technology Course 


Dr. Morris B. Jacobs, flavor edi- 
tor of THE AMERICAN PERFUMER and 
chief organic chemist in the Re- 
search Laboratory of the New York 
City Department of Health, will 
teach a course on “Technology of 
Food Flavors, Colors and Synthetic 
Additives” at the Polytechnic Insti- 
tute of Brooklyn, New York, N.Y. 
this Spring. 


Candy Technologists Assn. 
Opens Award Nominations 


The Stroud Jordan Award Com- 
mittee of the American Assn. of 
Candy Technologists is sending 
nominating sheets to members for 
the second presentation of the 
award. Allowance is made for a de- 





tailed statement of the candidate's 
contributions to the field. March 
15, 1952, is the deadline. 


Vital Program Planned for 
F. E. M. A. Convention 


Chicago will play host to the 43rd 
annual convention of the Flavoring 
Extract Manufacturers Association 
of the United States on May 25 to 
28 at the beautiful Edgewater Beach 
Hotel. Selection of this site and 
hotel for the meeting was made be- 
cause of the lavish facilities avail- 
able at the Edgewater Beach for 
combining important business ses- 
sions with the pleasures and social 
activities of a vacation. 

The board of governors of FEMA, 
at its last meeting in New York City, 
approved a business program that is 
one of the most impressive ever 
planned. Leading personalities from 
various industries served by the fla- 
voring trade will ap ear on the 
speakers’ platform. These will in- 
clude discussions from representa- 
tives of the candy, dairying, baking 
and grocery trades among others. 

The program will also include 
messages from the Quartermaster 
Corps concerning the flavor require- 
ments for the Armed Services. Other 
officials will appear to tell the flavor- 
ing manufacturers the latest status 
of regulations on pricing, wages and 
hours, and other vital business regu- 
lations. 

The program is being planned to 
have a well-balanced interest for 
management, sales and production 
personnel. 

In addition, ample provision is 
being made for entertainment with 
features already planned including 
a golf outing, two cocktail parties, 
a cabaret night, and the annual 
banquet. 

One of the year’s unusual features 
will be the Chemists’ Breakfast at 
which technical personnel from the 
industry will assemble to discuss 
various technical aspects of the busi- 
ness with special emphasis on the 
FEMA research program under the 
supervision of the Scientific Re- 
search Committee. 

The convention committee Ed 
Heinz, chairman, Food Materials 
Corp.; Chris Christensen, Charles 
Pfizer & Co.; Wm. B. Durling, Wm. 
J. Stange Co.; William F. Hottinger, 
Bowey’'s, Inc., and S. M. Klein- 
schmidt, Liquid Carbonic Corp., 
promise a most informative and en- 
tertaining convention. Hotel reser- 
vations for the convention period 
may be made immediately direct 
with the Edgewater Beach Hotel in 
Chicago. 
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ETALLIC soaps are finding 
increasing uses in modern 
industry, notably for the 
manufacture of varnishes and lac- 
quers, lubricants, for plasticizing 
various types of synthetic resins and 
use in the building and related in- 
dustries. Due to their new import- 
ance several soap manufacturers 
are showing an active interest in 
the production of these specialized 
lines, particularly the calcium, ba- 
rium, zinc and lead and cadmium 
stearates. These are made by two 
standard methods; fusion and pre- 
cipitation, the latter being gener- 
ally preferred for most metallic 
soaps, although for lead stearate, 
the lower specific gravity, higher 
melting point and complete ab- 
sence of moisture of the fused soap 
are advantageous properties for 
certain specialized uses. On the 
other hand, fused soaps generally 
have a higher percentage of free 
fatty acids than precipitated ones. 


Recommended Precautions 


For the benefit of newcomers to 
the metallic soap section of the soap 
industry proper, it is of importance 
to ensure that the following pre- 
cautions are noted during manufac- 
ture so as to ensure a high grade 
product:— 

1. The moisture content must be 
reduced to an absolute minimum, 
preferably below 1% for the true 
metallics and not more than 2% for 
calcium soaps. The presence of 
moisture in the soaps tends to have 
a pronounced retarding effect on 
their solubility in organic solvents 
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High Grade Metallic Soaps 


Factors controlling the production of metallic soaps which 
are finding increasing uses in modern industry. . . . Soap 


manufacturers actively interested in these specialized lines 
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and also makes the solutions more 
liable to develop cloudiness and ad- 
versely affects gel consistency. The 
last named property is of great sig- 
nificance to makers of lubricating 
greases. 

2. The aim of all manufacturers 
of metallic soaps is to reduce the 
percentage of water soluble salts to 
less than 0.5%. This, of course, is 
easy when making fused soaps, but 
much more difficult with those pre- 
pared by the double precipitation 
method. Unless the latter process is 
very carefully carried out there is 
always a danger of water soluble 
impurities becoming absorbed and 
proving extremely difficult to re- 
move even with exhaustive wash- 
ing. The presence of soluble salts, 
such as sodium carbonate, sodium 
sulphate, sodium hydroxide, etc., is 
liable to interfere seriously with 
some applications, especially where 
maximum clarity of solvent solu- 
tion has to be maintained. The 
presence of free alkalies also causes 















a breakdown of gel structure. 

3. Of great significance to the 
user of metallic soaps is the per- 
centage of free ash, which naturally 
varies greatly with different soaps. 
A high grade calcium stearate 
should not contain more than 9% 
total ash while lead stearate has 
31% and commercial barium stear- 
ate about 22%. 

4. Free fatty acid is a very defi- 
nite disadvantage as it tends to in- 
crease cloudiness of solutions and 
dispersions and to render the soap 
less stable and more inclined to be- 
come rancid on storage. High pur- 
ity lead stearate prepared by the 
precipitation method may have less 
than 0.5% whereas fused lead stear- 
ate may contain as much as 5% free 
stearic acid. 


Other Factors 


5. As a general rule, metallic 
soaps should be free flowing fine 
powders; fineness measured as a 
percentage able to pass through a 
200 mesh sieve should not be less 
than 99%. , 

6. The odour of the soaps must 
be mild. If low grade fatty acids are 
used this is inevitably reflected in 
the smell of finished product and 
its stability, particularly under hu- 
mid conditions. 

7. As a class of materials the me- 
tallic soaps are insoluble in most 
solvents, although some of them are 
partially soluble in certain organic 
fluids and some can be dissolved in 
hot solvents. Although solubility 
in solvents may be slight, it is of 
great importance that it should be 
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constant with all consignments. 
Slight difference in solubility due 
to the use of low grade raw mate- 
rials or lack of proper control in 
manufacture are a common cause of 
complaints from users. 


Growth of Detergents Discussed 
by Soap Makers at Convention 


” 

The declining trend in demand 
for fat based soaps as a result of 
the growth in the use of synthetic 
detergents based largely on petro- 
leum raw materials was emphasized 


George A. Wrisley 


by Robert M. Walsh, deputy direc- 
tor of the fats and oils branch of 
the Department of Agriculture at 
the 25th annual meeting of the 
American Assn. of Soap and Glyc- 
erine Producers in New York Janu- 
ary 22 and 23. Fats and oils as raw 
materials for soap manufacture 
promise to be in ample supply 
this year. He urged consideration 
through research to the problem of 
adapting tallow and greases and 
their derivatives to improved per- 
formance in soap and synthetic 
detergents. 

Lawrence H. Flett of the Nation- 
al Aniline Division, Allied Chem- 
ical & Dye Corp. pointed out that 
the soap business is a good busi- 
ness; that better soap is being made 
today than ever before. It is to be 
expected that soap makers will ex- 
pand their research so as to develop 
improved products. As to deter- 
gents he pointed out that serious 
problems of materials, equipment 
and almost everything needed for 
expansion confront the manufac- 
turer this year. 

Repeal of the 3 cents per pound 
processing tax on coconut oil leav- 
ing intact the two cents differential 
in favor of Philippine Islands oil 
was urged by John B. Gordon of 
the bureau of raw materials of the 
American Vegetable Oils and Fats 
Industries. 

New officers of the association 
are: 
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President, George A. Wrisley, Al- 
len B. Wrisley Co., Chicago, IIl. 

East Vice President, J. J. Babb, 
president, Lever Bros. Co. 

Midwest Vice President, E. A. 
Moss, Swift & Co. 

Far West Vice President, M. 
Finehout, Los Angeles Soap Co. 

Treasurer, Nils S. Dahl, John 
T. Stanley Co. 

Assistant Treasurer, H. F. Elber- 
feld, Colgate-Palmolive-Peet Co. 

Secretary, Roy Peet, manager of 
the association. 

Among the papers read at the 
meeting were: “Where the Fatty 
Acid Industry Stands Today,” S. K. 
Plasman; “Toiletries,” Louis B. 
Dobie; “Household Soap Trends,” 
P. J. Stomberg; “How Fatty Acids 
are Serving National Security” 
R. F. Brown; “Government Re- 
search Requirements and Specifica- 
tions on Soaps and Detergents,” M. 
Fleisher; “An Appraisal of Syn- 
thetic Detergent Development,” 
Lawrence Flett; and “New Appli- 
cations of Radioactive Materials,” 
Dr. Paul C. Aebersold. 

The convention broke attend- 
ance records and was conducted 
with remarkable smoothness and 
dispatch. This was due in a large 
measure to the work of the con- 
vention committee composed of: 
M. L. Westering, J. A. Reilly, S. D. 
Andrews, Lawrence Flett, Ira P. 
MacNair, E. D. McCleod, M. J. 
Roche, R. O. Trowbridge, W. G. 
Werner and R. H. Young. 


Seven Drug, Cosmetic Firms 
Cited for Management 


Seven companies in the cosmetics 
and toiletries field have been 
awarded Certificates of Manage- 
ment Excellence for the year 1951 
by the American Institute of Man- 
agement, ‘New York. The firms re- 
ceiving the award include: Bristol- 
Myers Co., Chesebrough Mfg. Co., 
E. R. Squibb & Sons, and Sterling 
Drug, Inc., all of New York; 
Colgate-Palmolive-Peet Co., Jersey 
City; Johnson & Johnson, New 
Brunswick, N.J., and the Procter & 
Gamble Co., Cincinnati. This is 
the second time these companies 
have been cited “excellently man- 
aged” by the Institute. 


Containers Supply, Demand 
Nearing Meeting Point 


The supply of containers and 
their demand are more nearly in 
balance now than at any time since 
June 1950, the N.P.A. has an- 
nounced. 


Choosing An Optical 
Bleach for Soap 


oo employment of so-called 

brighteners in many laundry) 
and household soaps is now a fairly 

standard practice with many man- 

ufacturers. By the use of correct 
percentages of colourless fluores. 7% 
cent dyes the soaper is able to make” 
certain that all washed white fab. 
rics show up more luminous and 

that with coloured goods the shade ~ 
is brightened up considerably. 

Another worthwhile advantage 
which these new optical bleaches © 
give to the user, particularly to the 
housewife, is that by their use blu- 7 
ing becomes unnecessary and there- 
fore washing is made easier and the 
results more satisfactory. 

In choosing an optical bleach for 
commercial and household soaps 
it is advisable to make certain that 
it possesses the requisite degree of 
ultra-violet light absorption so as to 
achieve its required brightening or 
whitening effects. It is also neces- 
sary to make certain that the dye 
has good leveling characteristics. 
Another very necessary characteris- 
tic of a good whitening agent is 
that it should not be adversely af- 
fected by laundry chemicals, par- 
ticularly the hypochlorites. 

It is recommended that soapers 
interested in optical bleaches 
should discuss their problems with 
the manufacturers of the fluores- 
cent dyes so as to determine the 
most suitable ones for their partic- 
ular detergents, the characteristics 
of which differ a good deal from 
manufacturer to manufacturer. 


Designers, Manufacturers Show 
Their Point-of-Sale Displays 


The National Paper Box Mfrs. 
Assn. is sponsoring a second annual 
Set-Up Paper Box Competition con- 
current with their 34th annual con- 
vention in the Drake Hotel, Chi- 
cago, May 11-14. All entries will be 
exhibited and award certificates 
will be distributed at the conven- 
tion. A Grand Award Winner will 
be chosen by conventionites. All 
entries must be received by 
March 1. 


United Labs. Renamed 
Flam-Haft Labs., Inc. 


United Laboratories, New York, 
N.Y., has announced that it has 
changed its name to Flam-Haft 
Laboratories, Inc. 
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Tailored Price Plan for 


Cosmetics Dropped by OPS 


A tailored regulation for the cos- 
metic industry by the Office of Price 
Stabilization should not be issued 
until after further agency develop- 
ment of industry-wide and _ indi- 
vidual product price adjustment 
standards, the Cosmetics and Tol- 
letries Manufacturers Advisory 
Committee suggested at its meeting 
January 21. 

Most of the session was taken up 
by a detailed examination of the 
price control implications of a re- 
cent Federal Trade Commission 
ruling applying to the cosmetic in- 
dustry’s trade practices. A recom- 
mendation that the F.T.C. ruling 
become effective February 1 was 
made, preferably with a prompt 
clarification of the OPS statement 
to the press on the F.T.C. ruling. 

Members of the industry com- 
mittee attending: Edward J. Breck, 
President, John H. Breck & Com- 
pany, Springfield, Mass.; B. F. Bres- 
lauer, A. Breslauer Company, New 
York City; H. L. Brooks, President, 
Alexandra de Markoff Sales Corp., 
New York City; Joseph A. Damilek, 
a Chess, Inc., New York City; 

.. M. McNally, President, Barbasol 


: vompany, Indi: unapolis, Ind.; Nel- 
son Millard, Harriet Hubbard 
Ayer, Inc., New York City; James 


Newinan, Lehn & Fink Prod. C ,Orp., 
New York City; Wrisley B. Oleson, 
President, Allen B. Wrisley Com- 
pany, Chicago; R. W. Sandburg, 
The Andrew Jergens Company, 
Cincinnati, Ohio; Herbert Storfer, 
Parfums Corday, Inc., New York 
City; Ira S. Wilson, President, Hal- 
liwell, Inc., New York City. 


T.G.A. Convention May 12-14 
Reception Committee Formed 


The 17th annual convention of 
the Toilet Goods Assn. will be held 
Monday, Tuesday and Wednesday, 
May 12, 13 and 14, 1952, in the 


Waldorf-Astoria Hotel, New York, 
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THE ROUND TABLE - 











N.Y. The Convention-Reception 
committee has been formed and 
consists of the following: chairman 
Lamson M. Scovill, Scovill Mfg. 
Co.; Paul Alexander, Drug & Cos- 
metics Industry; P. E. Haebler, 
Goldschmidt Chemical Corp.; M. 





Fragrance Foundation Reports 
on Christmas Business 


The Fragrance Foundation held 
its second quarterly luncheon in 
the Sert Room of the Waldorf As- 
toria on January 17. The audience, 





Pierre Harang 
Aromatic Products, 
Malmstrom, N. I. 
Malmstrom Co.; Robert Miller, 
White Metal Mfg. Co.; E. J. Moore, 
Richford Corp.; J. H. R. Stephen- 
son, Givaudan-Delawanna, Inc. 


Lemmermeyer, 
Inc.; Richard 


NBBMA and Beauty Barber Sup- 
ply Institute to Meet in Chicago 


The 1952 annual convention of 
the National Beauty & Barber 
Manufacturers’ Assn. will be held 
in Chicago August 16 in the Con- 
rad Hilton hotel. It will precede 
the annual convention and trade 
show of the Beauty and Barber 
Supply Institute at the same hotel. 

President Sheldon R. Odell an- 
nounced the appointment of Har- 
old Balridge, Diadem, Inc., as 
chairman of the 1952 NBBMA con- 


vention committee. Other members . 


of the committee include Frank J. 
Schaider, John H. Breck, Inc.; Har- 
old F. Bertrand; Richard L. Gelb, 
Clairol, Inc.; Arnold P. Baker, 
Emil J. Paidar Company; Edward 
Karp, Sales Affiliates; Jerome Bo- 
nat, Bonat & Bonat, Inc.; Paul 
Mulvaney, Vienna Beauty Prod- 
ucts; and James F. Gray, Rapidol 
Distributing Co. 


Samuel Rubin 





Mrs. Miriam Gibson French 


limited to executives of member 
companies, numbered 121 and in- 
cluded the top men in the fragrance 
industry. 

The program consisted of a re- 
port on 1951 Christmas fragrance 
business based on a survey of re- 
tailers throughout the country, a 
report of what The Fragrance 
Foundation is doing for the fra- 
grance business, and an open forum 
discussion. Samuel Rubin, presi- 
dent of Faberge and president of 
the Foundation, opened the meet- 
ing and acted as moderator of the 
open forum. Pierre Harang, vice 
president of Houbigant and a di- 
rector of the Foundation, gave the 
Christmas fragrance business report. 
Miriam Gibson French outlined to. 
the members the activities and ac- 
complishments of the organization 
of which she is executive director. 

The January luncheon-meeting 
is the second of four which the or- 
ganization will hold each year, this 
one being the first in the calendar 
year of 1952. 

The opportunity for increasing 
sales of perfume for St. Valentine’s 
Day was stressed in the latest issue 
of the Foundation’s cleverly com- 
piled “Counter Points.” 
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Why are these two fingerprints 
like DREYER SYNTHETIC SCENTS? 


It’s hard to tell one from the other. It’s often as hard 
to distinguish between a Dreyer Floral Scent and the original 
natural flower odor it so successfully re-creates. 


Dreyer Floral Essences seem to last even longer than the best 
odors Nature produces. They are notably more uniform, too— 
easier and more stable to work with, and plan with. 


Produce quality perfumed lines for less, by using 

Dreyer Essences. Dreyer prices are fairly figured—to keep 

your everyday profits higher. See what Dreyer really can 

save you—send for good-sized samples today. Waa HT 


ite aa: 
PR. DREYER Inc oe 


a 
a ie) . Aromatic Chemicals, Perfume Compounds 
Y¥i Nf vv YORK 1] N c 
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Essential Oil Assn. Elects New 
Officers at 24th Annual Meet 


The Essential Oil Assn. of U.S.A. 
elected new officers at its 24th an- 
nual meeting on January II at the 
Savoy Plaza, New York, N. Y. 

George H. McGlynn, Magnus, 
Mabee & Reynard, was elected 
president; Waldo Reiss, van Amer- 
ingen-Haebler, vice president; P. J. 
Coutin, Roure DuPont, was_re- 
elected secretary-treasurer. New 
members of the executive commit- 
tee are G. Danco, of G. Danco, Inc., 
and J. H. R. Stephenson, of Givau- 
dan-Delawanna, Inc. 

The retiring president, Gerard 
Danco, reviewed the present essen- 
tial oil market as follows: 

‘At the beginning of 1951, there 
was very heavy buying of essential 





countries, caused a considerable let 
up in domestic purchasing. 

“The year 1951 witnessed quite a 
variation in the prices of certain 


imported essential oils, such as 
citronella java which went from a 
high of $2.90 per Ib. in the begin- 
ning to a low of $0.65 at the end. 





Philip Chaleyer, William Dunney Jr. and 
George Mann discuss some of the problems 
of perfumers. 


the product to its normal price 
level. Patchouly oil dropped con- 
siderably during the year, while oil 
of sandalwood remained practically 
unchanged. Ylang ylang is not too 
plentiful, but the price is still con- 
sidered to be double its value. 

‘Following the general pattern at 
the beginning of the year, floral and 
essential oils froni France and its 
colonies increased in price, however 
substantial reductions have been 
felt already for such items as lav- 
ender, rose, jasmin and geranium. 

“L believe that unless unforseen 
happenings occur, 1952 will be a 
prosperous one for the essential oil 
industry with a return to normal 
prices for most commodities plus a 
normal increase in volume in line 
with the general business trend.” 

Dr. Eric C. Kunz, Givaudan-Dela- 





Left: Dr. Eric Kunz, Ernst Thermer and Robert Magnus toast the new officers. 


Right The new officers—Vice President Waldo Reiss; President, 


George H. McGlynn; and Secretary-Treasurer, Pierre Coutin. 





Left: Frederick J. Lueders, Joseph Rudolph, Harland J. Wright and Fred Shoninger were in excellent spirits or vice versa at the cocktail party. 
Right: Henry Eickmeyer, Joseph Rudolph and William Schilling snapped — @ serious mood. 


oils and aromatics due to the world 
political situation and the uncer- 
tainty created by the possible in- 
ability of obtaining raw materials 
from abroad. 

“As commercial channels _re- 
mained open, most supplies con- 
tinued on a normal keel but the 
continued rise in the prices of es- 
sential oils produced in foreign 
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Oil of lemongrass was very erratic 
and varied between $1.50 and $4.00 
per Ib.; at the present time it is in 
a firm position and seems to have 
stabilized itself between $2.00 and 
$2.50 depending on the grade. Oil 
of bergamot went to a new high for 
a peace time period; and as in the 
past, this might again cause the use 
of substitutes resulting in bringing 


wanna, presented the report of the 
scientific section; George Tombak, 
E. I. DuPont de Nemours, Inc. on 
aromatic chemicals and F. K. 
Goudsmit, van Ameringen-Haebler, 
on the export committee. 

After an enjoyable social hour 
the annual banquet was held. Tele- 
grams to the incoming president 
were read by President Danco. 
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LET’S GET DOWN TO 


Felton Quality Control C7 Almond , 
["} Anise ["] Labdanum 


starts right back at TQ B 
ay [_] Lavandin 
the prime source. CJ Bergamo} Lavender 
5 Birch ["] Lemon 
Bois de Lem 
inating users consider C7 a 5 — 
S Cassia C] Orange 
| Cedarl C _] Pat 
Oils listed here always L J Ced swell CJ ine 
L J | Cherry Laure! C7] Petitgrain 
offered. 5 ; Cinnamon - : rimenta 
| Citronella |_] Rosemary 
| 5 Clove |_] Sage 
| Copaiba C | Sandalwoog 
UJ Coriander _] Spike 
; Eucalyptus __] Spearmint 
| Geranium 0 Thyme 
_] Grapetruis [_] Vetivers 
‘| Guaiacwoog CJ Wintergreen 
l ] YI lang Ylang 


That's why discrim- 


the Felton Essential 


the best dollar values 
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New Cosmetic Legislation Not 
Needed Mayham Tells Bar Assn. 


Any remedy needed for current 
conditions in the cosmetic industry 
can be better met by a continuation 
of work already in progress by the 
industry itself than by new legisla- 
tion Stephen Mayham, executive 
vice president of the Toilet Goods 
Assn., stated at the meeting of the 
Section on Food, Drug and Cos- 
metic Law of the New York State 
Bar Assn. January 23. 

The work under way, he pointed 
out, includes the improvement of 
standards of extremely high quality 


H 


for cosmetic raw materials, the 
study of allergy, sensitivity and ir- 
ritation now sponsored by the cos- 
metic industry at the Laboratory of 
Applied Physiology at Yale Univers- 
ity and the continuation and im- 
provement tests now being carried 
on by cosmetic companies. 

Since 1938 when the Food, Drug 
and Cosmetic Law went into effect 
only 37 cases involving the presence 
of a harmful ingredient in any cos- 
metic have been successfully pros- 
ecuted by the Food and Drug Ad- 
ministration. Eliminating three hair 
preparations in which the caution 
label was not satisfactory there were 
only 34 due to chemicals in cos- 
metics, and of these 14 involved a 
permanent waving fluid of almost 
uniform composition. 

Another point stressed was the 
fact that about three quarters of 
the cosmetic industry is made up 
of small business enterprises. As the 
cost of preparing a new chemical 
application—based on the experi- 
ence of the cost of making a new 


& Essential Oil Review 











a ee be from 12 

ousand dollars, the effect of 
- such requirement would be to 
hamper the growth of the industry 
because most would not have the re- 
sources to do it. The present law is 
adequate if properly enforced for 
public protection. 


Helena Rubinstein, Inc. 
Enlarges Sales Staff 


Helena Rubinstein, Inc. has ap- 
pointed Barbara Field as assistant 
to sales manager Geoffrey B. Smith 
and has added seven district sales 
representatives to its national field 





» as 


Lambert Co. Absorbs 
Three Subsidiaries 


The Lambert Co., St. Louis, Mo. 
has merged three of its wholly 
owned subsidiaries, the Lambert 
Pharmacal Co., Pro-phy-lac-tic 
Brush Co., Florence, Mass. and 
John Hudson Moore, Inc., New 
York, N.Y. as operating divisions. 


Five Cosmetic Manufacturers 
Win Beauty Fashion Awards 

The 1951 awards sponsored by 
Beauty Fashion go to Faberge for 
its packaging of bath perfume; Har- 






4 


: 


Prince Matchabelli sales representatives visit the Bloomfield plant during the recent annual sales meeting. Listening to chief chemist $. G. Capko- 
vitz are, from left to right: Gunnar Anderson, Joseph Zimmatore, Reed Halsted, Phyllis Fehn, Janet Roof, Lee Johnson, Catharine Lively, Mr. Cap- 
kovitz, and vice president and sales manager Wm. P. Jeffery, Jr. 











staff. They are: J. R. Egner, Md. 
and Washington, D.C.; Vivienne 
Carson, Ohio, Ky., W. Va., and 
W. Pa.; Robert Shea, Ia., Kan., Mo., 
Neb.; L. V. Lebedeff, Id., Mont., 
Or., and Wash.; M. J. Tritter, 
Ariz., Col., N. Mex., Ut., and Wyo.; 


Ala., and Ga.; G. G. 


Joseph Folio, 
Southern N.J. and 


Cenzalli, Del., 
Eastern Pa. 

Mrs. Neulah Niebuhr has been 
appointed as a teacher in the sales 
training department. She was for- 
merly national director of educa- 
tion and sales training with Der- 
metics, Inc. 


Ottawa Antiseptic 
Price Reduced 


An average price reduction of 
23% has been announced for Otta- 
sept by the manufacturers, Ottawa 
Chemical Co. The technical grade 
is now priced as follows: ton lots, 
$1.35 per pound; 100 Ib. lots, $1.50 
per pound; 10-lb. 
pound and I-lb. $3. 





lots, $2 per 






riet Hubbard Ayer and Revlon 
Products Corp. for advertising; 
Helena Rubinstein for promotion; 
and Charles of the Ritz for mer- 
chandising policy. The awards were 
established over a decade ago to en- 
courage the maintenance of a high 
standard of merchandising practice. 


Canada to Acquire Its 
First Polythene Plant 


Canadian Industries, Ltd. is 
planning to build Canada’s first 
polythene plant at an estimated 
cost of $13,000,000. Construction is 
scheduled to begin next spring with 
production to start late in 1953. 
Initial production of about 6,000 
tons of polythene flake a year will 
be more than eight times the 
amount presently imported into 
Canada by the United Kingdom 
and the United States. John D. 
Wright, now manager of C.I.L.’s 
Windsor, Ont. chemicals plant, will 
be the manager. 
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sells your products 


positions ond imaginative 
es D & © Creative Perfumery can become a compelling 
and successful factor in your Sales picture. Consult D & O. 


180 Varick Street « New York 14,N. Y. 


ATLANTA » BOSTON « CHICAGO « CINCINNATI * DALLAS * LOS ANGELES * PHILADELPHIA * ST LOUIS * SAN FRANCISCO 
ESSENTIAL OILS * AROMATIC CHEMICALS * PERFUME BASES * VANILLA * FLAVOR BASES 


R DO; DODGE & OLCOTT, INC. 
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Dr. Karltheo Keller now Tech- 
nical Director of Schimmel & Co. 


Dr. Karltheo Keller, former di- 
rector in charge of production and 
development of Schimmel & Co. 
AG. in Germany, has _ joined 
Schimmel & Co., Inc., of New York, 





Dr. Karltheo Keller 


direction of its tech- 
according to an = an- 
nouncement just made by his 
brother, Gert Keller, head of the 
New York essential oil firm. 

Dr. Keller is regarded as one of 
the foremost authorities in the 
aromatic field. He earned his Ph.D. 
at Berlin’ University, where he 
studied under such world famous 
scientists as Walter Nernst, Emil 
Fischer, Max Planck, Albert Ein- 
stein and Fritz Haber. 

On joining Schimmel Dr. Keller 
worked under Professor Eduard 
Gildemeister, author of that stand- 
ard reference work of the industry, 
“The Volatile Oils.” Eventually he 
succeeded Prof. Gildemeister as di- 
rector of development and manu- 
facturing operations for Schimmel. 

For over twenty years Dr. Kelle: 
was connected with the renowned 
German house. It was under his di- 
rection that Schimmel made _ its 
most notable advance both in syn- 
thesis and in production technique. 

When it became apparent that 
Schimmel, located in Miltitz Leip- 
vig in  Russian-dominated East 
Germany, would be “nationalized,” 
Dr. Keller severed his connection 
with the firm and settled in West- 
where he joined 


taking ove 
nical staff, 


ern Germany 
Sinalco A.G. in Detmold, an old 
and famous manufacturer of fruit 


and flavor concentrates, as techni- 
cal director. 

While greatly extending the 
scope of Sinalco’s activities during 
his administration, Dr. Keller 
found time to act on numerous in- 
dustry and government committees 
where he was instrumental in fur- 
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thering the rehabilitation of indus- 
try in 


stranger 
this country for he spent several 





Western Germany. 
Dr. Keller is not an _ entire 
in essential oil circles in 


months here in 1936, during which 
time he met many members of the 
trade. 


Northam Warren Completes 
National Sales Meeting 


The Northam Warren Corp. re- 
cently completed its annual na- 
tional sales conference at the main 
plant in Stamford, Conn. The week- 
long meeting was attended by the 
company’s national representatives 
and their executives from the U. S. 
and Canada, including R. F. Merk- 
ley, vice president, and F. Coleman, 
sales manager of Northam Warren, 


Ltd., Canada. 

Northam Warren, _ president, 
opened the program and_ then 
turned the meeting over to Nor- 


tham Warren, Jr., vice president 


and general manager and Alfred C. 
general 


sales 


Wakefie Id, manager. 





1952 Philadelphia Cosmetic 
Show Set for August 24-29 


The annual 1952 Philadelphia 
Cosmetic Show will be the week of 
August 24 through 29 at the Ben- 
jamin Franklin Hotel, it was an- 
nounced by Jon E. Stein, Dana Per- 
fumes, president of the association. 


1951 Castor Dien Production 
Slightly Below 1950 Level 


World castor bean production, 
estimated at 480,000 tons in 1951, 
was seen as having declined slightly 
from the 1950 level, in a prelimi- 
nary estimate based on Office of 
Foreign Agricultural Relations in- 
formation. 


Ayer Unveils New Lipstick 
Shade at Press Party 


Harriet Hubbard Ayer unveiled 
its new lipstick shade, Mint Red, 
at a party for visiting editors on 
January 6 in the St. Regis Hotel, 
New York, N. Y. 


Guests were welcomed by Ayer 





The Harriet Hubbard Ayer press party: Enjoying themselves are Keith Porter, Ayer president, 


Serge Walter, Serge Walter, pianist and composer, Misha Aver, stage, screen and radio 
Broadcasting Magazine, 


and Mary B:own, Ayer 


publicity director. 


Mrs. 

performer, Felix, accordionist, Sol Paul, 
Wayne Luther, president of the 
Druggist Supply Corp., was guest 
speaker. 


Each line of the company was dis- 
wom individually. The Odorono 
program, the meeting was told, in- 
cluded an entirely new advertising 
approach. Miss Peggy Sage spoke 
on the manicure line, whose dis- 
tribution and promotion will be ex- 
panded. 


Perry Bros., Inc., Appoints 
Stanton Sales Co. 

Perry Bros., Inc., New York, N.Y. 
has appointed Stanton Sales Co. to 
handle the sale of their line of per- 
fume compounds and aromatic raw 
materials in the Chicago territory. 


president Keith Porter. Entertain- 
ment was provided by Pavel Proko- 
pieni, noted concert baritone, and 
Misha Auer, who did a piano num- 
ber with two grapefruits. Among 
those present was Elia Kanarek, one 
of Poland’s most famous portrait 
painters. 


Reheis Co. Acquires 
New Chemicals Plant 


Reheis Co., 
Heights, N.J. 


Inc., Berkeley 
J. is operating a new 
pilot plant. It is equipped with 
small scale apparatus, such as 
mixers, vacuum driers, filter presses 
and will be used primarily for 


product improvement and develop- 
ment. 
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But to achieve the ultimate, intangible 


effect, that drop of perfume must contain the creative genius and the scientific perfection 


of the master perfumer and the purity of 


dependable materials. 


For creative assistance and the finest in 
perfume materials, van Ameringen-Haebler, Inc. 


stands able and ready to serve you. 


$21 WEST S7TH STREET, NEW YORK 19, N. Y. 
















RHODINOL SYNTHETIC SYNFLEUR 


$22.00 per trial lb. 


Rhodinol Synthetic Synfleur is a straight aromatic 
chemical, highly purified and rigidly controlled. 
For this reason it has met with very wide acceptance 


throughout the fragrance consuming industry. 





Rhodinol Synthetic Synfleur gives excellent 
results in the manufacture of perfumes, creams, 
powders, lip-sticks, and toilet soaps. To the perfumer 
seeking that irreplaceable deep rose note it represents 


outstanding quality at a reasonable price. 


Order a trial lb. or request a working sample today. 
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Cosmetic Credit Men Enjoy 
Gala Winter Party 


Marked by the usual friendly 
atmosphere of old friends gathering 
the Winter party of the 
and Chemical 


together, 
Drug, 


Cosmetic 





Chairman Edward S. Larkin presents the gift 
fiom the members to the retiring chairman 
R. Deuglas Sheldon Jr. in appreciation of 

faithful service in the past year. 


Credit Men’s Assn. in the Hotel 
Martinique, New York, N. Y. was 
a pronounced success in every way. 
\s usual the members and guests 
had a roaring good time from the 
cocktail party which preceded the 
banquet to the end of the dancing 
which followed it. 

Chairman Edward S. Larkin pre- 
sided and presented on behalf of 
the members a handsome travel 
ing bag to the a egg 
R. Douglas Sheldon Jr. Later W. 
Foster presented on behalf of = 
members a handbag to Miss Clare 
I. Gincel, secretary. 

The complete success of the af- 
fair was due to the skillful man- 
agement of the entertainment 
committee consisting of Harold E. 
Mix, chairman and Joseph Lynch, 
Allan MacNiven and John Alex- 
ander. Nat Otte, the popular group 


secretary with William and Robert 
Otte also contributed much to the 
success of the affair. 

meetings 


Business are held 
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monthly; and in the early Summer 
another party is held. 


New Purse Dispenser for 
Lotions, Deodorants, Ete. 


A new purse dispenser for hand 
lotions, liquid soaps, deodorants, 
etc., with a push button top is an- 
nounced by the Richford Corp., 
251 Fourth Ave., New York, N.Y. 
creators of the “Spillproof” per- 
fume flacons. It has an unbreakable 
plastic body. It is already in pro- 
duction. 


Gair Co. Purchases American 
Coating Mills Division 


Robert Gair Co., Inc., New York, 
N.Y., has purchased the manufac- 
turing plants, business and inven- 
tories of the American Coating 
Mills Division from the Owens-Illi- 
nois Glass Co., Toledo, Ohio. The 
transaction involves paperboard 
mills and carton fabricating plants. 
The sale will become effective April 
1, 1952. 


All lined up for the banquet: Left—Mr. and Mrs. R. Douglas Sheldon Jr., Mr. and Mrs. C. H. Buss, chairman and Mrs. Edward S. Larkin and 
Arthur Holmes. Right—Mr. and Mrs. Monty Kroll and Mr. and Mrs. Monroe Fass. Informal gatherings of old friends feature the annual party. 


Rebuilt Heyden Plant Starts 
Resorcinol Production 


Heyden Chemical Corporation 
has begun production of resorcinol 
at the rate of 600,000 lbs. a year at 
its Garfield, N.J., Division plant 
which has been rebuilt with dou- 
bled production capacity since it 
was partially destroyed by fire last 
February. 


Burning Friction Matches May 


Be Factor in Dermatitis 


Phosphorus Sesquisulphide, an 
igniting substance found in the tp 
of friction matches, may be a factor 
in facial dermatitis, Dr. ]. Frederick 
Burgess of Montreal reports in the 
December issue of the Canadian 
Medical Assn. Journal. Loosening 
and decay of teeth might be due to 
long-term poisoning with phos- 
phorus, which is formed when 
the phosphorus sesquisulphide is 
burned, he believes. 


S.C.C. Sets Dates for 
Semi-Annual Meetings 


4 


The Society of Cosmetic Chemists 
will hold its semi-annual meetings 
on Thursday, May 15, and Thurs- 
day, December 4, in 1952. Both will 
be held at the Biltmore Hotel, New 
York, N. Y. 


Seaweed Derivative Considered 
As Talcum Powder Ingredient 


Use of laminarin, a derivative of 
seaweed, as a material for talcum 
powder production, and as a pos- 
sible substitute for blood plasma 
and as a surgical powder has been 
investigated over the past year by 
the bodies working in cooperation 
with the Scottish Seaweed Research 
Assn. 

The result of these investigations 
is that the soluble form of lamin- 
arin can be sterilized to give a non- 
toxic powder readily absorbed by 
the tissue, the annual report of the 
Association states. 

















Former chairman Douglas Sheldon Jr. advises 
the popular group secretary Nat Ot!le to 
keep a watchful eye on the cockta'l in the 


hand of Miss Clare |. Gincel, secretary. (The 
advice was ignored.) 


Toni to Spend 12 Million 
for Advertising in 1952 


The Toni Co. has budgeted 12 
million dollars for advertising in 
1952. The company has been spend. 
ing about 7 million dollars per year 
for advertising since 1948. 
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Perfumery, Soap and Extract 
Assn. Installs New Officers 


Officers of the Chicago Perfum- 
ery, Soap and Extract Assn., Inc. 
were installed for 1952 at the Janu- 
ary 8 meeting. 

Charles E. Arch was elected presi- 
dent. Mr. Arch has been an active 
membewof the association for many 
years and is Mid-Western manage1 
of the Sheffield Tube Corp. His fel- 
low officers are J. C. Browning, 
vice-president, who is associated 
with Demert & Dougherty, Inc.; 
Ellis Johnson, secretary of the 
Hazel Atlas Glass Co.; and E. F. 
LaSarre, treasurer, St. Clair Spe- 
cialty Mfg. Co. 

Members of the board of direc- 
tors are: Benjamin Bridge, Jr., 
Bridge Chemical Co.; F. M. Luck- 
ett, Monsanto Chemical Co.; M. F. 
Charley, Standard Pharmacal Co.; 
Arthur H. Culver, Packaging Mate- 
rials Corp.; W. D. Ackley, van 
Ameringen-Haebler, Inc.; John 
E. O'Donnell, Heyden Chemical 
Corp.; Herbert R. Arnold, Galler 





Charles E. Arch 


Drug Co.; Clarence Hammond, 
F. N. Burt Co., Inc.; William A. 
Martin, Dana Manufacturing Co.; 
Martin Tausz, Helene Curtis In- 
dustries, Inc.; Jack W. Baldwin, 
Hazel Atlas Glass Co.; L. T. Wil- 
liams, Linnea Perfumes, Inc.; 
Robert De Lamar, De Lamar Hen- 
drey Chemical Co., Inc. 


Spickelmier Products Co. Takes 
Over Tetco Co. Aerosol Line 


The Spickelmier Products Co., 
Chicago and Indianapolis, has pur- 
chased the patents, copyrights, 
trade names, and inventories of 
Tetco Co. of Hobart, Indiana, and 
Los Angeles. The firm now claims 
the most complete line of brand 
name aerosol products. 

Spickelmier Products Co. will 
produce and merchandise nation- 
ally Tetco’s Bliz line, which in- 
cludes high pressure aerosol cold 
medicament and insecticides, and 
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Spickelmier’s own products are Dri, 
a water repellent spray, Dri-Foam, 
a rug and upholstery shampoo, 
Dri-Brite, a _ silicone furniture 
creme; Shoo!!, a foot and shoe de- 
odorant, and Sno-Fall, Christmas 
tree snow. 


Rilling Co. Purchases 
Dermetics, Inc. 


Dermetics, Inc., has been pur- 
chased by Rilling Co., New York, 
N.Y. The new company will be 





Rilling-Dermetics 
Victor Arnao and advertising director Dor- 
othy Morrison. 


executive vice-president 


known as the Rilling-Dermetics Co. 
Increased national advertising, new 
packaging, display and sales pro- 
motional material, manufacture 
and distribution of the line in Nor- 
way, The Netherlands, Sweden and 
Denmark, and expansion of Cana- 
dian distribution through the 
Montreal office of Rilling-Wahl Co. 
are being planned. 

The Rilling Co. will take over all 
Dermetics assets, and the Dermetics 
Seattle operation will be moved to 
the Rilling plant in Bridgeport 
which has sufficient capacity to ab- 
sorb the Dermetics Seattle and 
Newark factories and warehouses as 


well as the present Rilling opera- 
tion. 


N.Y. City College Offers 
Two Pharmacy Courses 


The City College Midtown Busi- 
ness Center, New York, N. Y., will 
conduct two business training pro- 
grams for pharmacists, “Pharmacy 
Administration” and “Retailing 
Drugs and Cosmetics,” starting 
February 25. 


Biology, Physiology Research 
Stressed by Coty President 


Extensive progress in preventing 
wrinkles and aging of the skin was 
predicted by Philip Cortney, Coty, 
Inc. president, at a luncheon in 
honor of 100 visiting fashion and 
beauty editors. during the New 
York Dress Institute’s Press Week. 
Mr. Cortney stressed the impor- 
tance of physiology and biology re- 
search in the preparation of mod- 
ern cosmetic products. 







an aerosol space deodorant. Among 





Charabot & Co. of Grasse, France 
Sold to New Interests 


The old essential oil house of 
Charabot & Co., Grasse, France, 
has been sold to new interests ac- 
cording to information received in 
the United States. The buyer is re- 
ported to be Arco of Grasse. 


John Kiehl Joins D&O as 


Consulting Perfumer 


John Kiehl, former head of the 
perfume and flavor division of the 
Research and Development Depart- 
ment of Colgate-Palmolive-Peet Co., 
has joined Dodge & Olcott, Inc., 
180 Varick St., New York, N. Y. Mr. 
Kiehl will serve in consultative ca- 
pacity to the staff of D&O perfum- 
ers. 

He entered the perfume business 
in 1923 by way of the essential oil 
industry, and spent the first ten 
years of his career in this field. He 
then entered the manufacturing 
end of the business with Colgate, 





John Kiehl 


with whom he was associated for 
approximately eighteen years. 

Most of his actual research and 
experiments will be carried on by 
Mr. Kiehl at his laboratory in 
Willsboro, N. Y., which was built 
to his own personal specifications 
as an adjunct to his home. 

Mr. Kiehl will work exclusively 
with D&O, and expects to confer 
personally with customers on the 
many perfume problems he will 
study. This arrangement will make 
it possible to give the customer the 
individual consideration each prob- 
lem requires. 


N.Y. Quinine & Chemical Works 
Moves to Larger Newark Plant 


The New York Quinine & Chemi- 
cal Works, Inc. has moved from its 
Brooklyn location to a newer and 
more modern plant, with five times 
the floor space, at 158 Mount Olivet 
St., Newark, N.]J. 
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California Cosmetic Assn. 
Installs New Officers 


Dr. Ernest Guenther, vice-presi- 
dent and technical director of 
Fritzsche Bros. Inc., New York, 
N.Y., spoke on “The Latest Devel- 
opments in the Essential Oil Indus- 
try’ at a dinner meeting of the 
oe Cosmetic Assn. January 

The meeting also featured the 
natal of officers for 1952. 
They include: 

J]. E. Danley, Merle Norman Cos- 

metics, president; Gene Salee, Gene 


chief chemist; 





A table of merrymakers at a Cocktail Party given by Coty before a dinner at the Waldorf 
Astoria in New York during a recent general Sales Meeting. 
Fernand Tourtois, director of research; John W. Solomon, factory production 





The remarkable feature of the 
new undertaking is that purchases 
include beauty consultations and 
skin diagnoses. Each customer is 
given a code-numbered club mem- 
bership booklet which contains 
coupons, stamped envelopes, and 
an intimate questionnaire, called 
an Invisible Consultation. Com- 
plete pr ivacy is assured, as the — 
tionnaire is sent to Erno Laszlo 
personally, who never learns the 
identity of the customer as all 
correspondence is code-numbered. 
Coupons, reporting on progress, 















(Left to Right) Jean Martin, 


manager; Joseph Darling, assistant production manager; Roger Hecq, salesman; Pierre Pauchois, 
perfume chemist; Joe Jocheim, assistant treasurer; Andre Thieblemont, engineer. 


Salee, Inc., Ist vice-president; A. C. 
Schaefer, Glenway Co., 2nd _ vice- 
president; Lyman Borkman, Colo- 
nial Dames, Inc., secretary; Merton 
W. Taylor, Avon Products, Inc., 
treasurer. 

The trustees are J. M. Brinker- 
hoff, Studio Girl-Hollywood, Inc.; 


Lucile Bullock, Physicians For- 
mula; Alan Coghlan, Nethercutt 
— Davis Factor, Max Factor & 


Co.; A. L. Lewis, Studio Cosmetics; 
H. W. Miller, Henry W. Miller 
Cosmetic Co.; Carl Mitchell, “42” 
Products Ltd.; H. R. Schmidlapp, 
Shor Lab. 

Edward Petersen, Felton Chemi- 
cal Corp., is the associate chairman; 
J. R. Simpson, McNerney Chemi- 
cal Corp., is associated secretary- 
treasurer, Gail B. Selig is counsel, 
L. D. Nelson, executive secretary. 


Unusual Sales Plan of Erno 
Laszlo Co. Outlined 


Erno Laszlo Co. is now expand- 
ing distribution of its new line of 
high-priced creams and lotions by 
adding 18 to 20 department stores 
per month as outlets. Only 100 


stores will ever be chartered by the 
company to sell, starting March 3, 
on a permanent exclusive basis in 
100 geographical 
United States. 


areas in the 
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are similarly sent to him. Advice 
is sent to the department store to 
be forwarded to the customer. 

The line is initially limited to 
15 products in one size only, and 
includes such items as a $4.75 bar 
of soap and a four oz. jar of skin 
cream for $12. There are no lip- 
sticks, mascara, hair or fragrance 
items. Packaging will largely be 
based on plastics. Retail stores are 
being enrolled on a one-to-a-city 
basis, each with a quota as to the 
number of customers they may ac- 
cept, so that the total won’t exceed 
15,000. Demonstrators are being 
trained by three instructors. Stores 
which have already signed up in- 
clude Saks Fifth Avenue, Neiman 
Marcus, Halle Bros., and I. Mag- 
nin. Distribution will be backed by 
a $250,000 national and local ad- 
vertising campaign. 

Robert F. Fiske, formerly cos- 
metic buyer for Saks Fifth Avenue, 
New York, is general manager of 
the company. Arthur Hadley and 
Richard M. Holsten are in charge 
of sales, promotional activities and 
store service. The Misses Margaret 
Brainard, Aline McGill and Fran- 
ces Sobol are traveling Institute 
assistants whose duties include 
training store representatives who 
are provided under a compensation 
plan that conforms to the cosmetic 
trade practice rules. 








T.G.A. Scientific Section to 
Meet May 14, Papers Invited 


A meeting of the scientific section 
of the Toilet Goods Assn. has been 
scheduled for Wednesday, May 14, 
1952, at the Waldorf-Astoria Hotel, 
New York, N.Y., third day of the 
annual T.G.A. convention. Mem- 
bers intending to contribute papers 
have been requested to inform sec- 
retary H. D. Goulden not later than 
February 15. 


New Officers Installed 
at CIBS Holiday Party 


New officers were installed at the 
CIBS Christmas cocktail party on 
December 15 in the Park Lane Ho- 
tel, which was attended by approx- 
imately 300 people, chairman Ray 
McCue of Shulton, Inc., reports. 

Bob Williams, Avon-Allied Prod- 
ucts, is the new president; Bob 
Armstrong, Goldschmidt Chemical 
Co., Ist vice-president; Ernie Sloan, 





















Ray McCue 


Milkmaid, Inc., 2nd_ vice-presi- 
dent; Shock Gamage, Magnus, Ma- 
bee & Reynard. Inc., corresponding 
secretary; Frank Hussey, Sales Affil- 
iates, recording secretary; Dave 
Warner, Reinitz Soap Co., treas- 
urer; Lamson Scovill, Scovill Mfg. 
Co., Paul Alexander, Drug and 
Cosmetic Industry, and George 
Schumacher, Chesebrough Mfg. Co 
are on the board of directors. 


Johnson & Johnson, McKesson & 
Robbins Start Fair Trade Suit 


Trial of the first case in the coun- 
try involving the validity of an in- 
voice legend creating a fair trade 
contract got under way on January 
7 in the Newark, N.J. Superior 
Court. 

Approval of the device, sought by 
Johnson & Johnson and McKesson 
& Robbins, would result in a gen- 
eral ban on price cutting of John- 
son & Johnson’s fair-traded prod- 
ucts in New Jersey. 
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American Society of Perfumers 


Elects New Officers for 1952 


At the annual business meeting 
of the American Society of Per- 
fumers, Inc., held at the Advertis- 
ing Club in New York, N. Y., on 
January 16, the following officers 
were elected for the year 1952: 
chairman, board of directors, Fred 
W. Fielding, Synfleur Scientific 
Laboratories; president, Albert Dil- 
linger, van Ameringen-Haebler, 
Inc.; vice president, Jacques Mas- 
son, Ph. Chaleyer, Inc.; secretary, 
William H. Barlow, Orbis Products 
Corp.; treasurer, R. B. Houk, 
Dodge & Olcott, Inc. Roy J. Huttle- 
ston of Naugatuck Aromatics and 
Bernard Polak of Polak’s Frutal 
Works were elected to the board of 
directors for three-year terms. 

Elected to membership at_ this 
meeting were Miss Danute Pajaujis 
and M. J. Hickey of E. I. duPont 
de Nemours & Co., Inc.; Edgar 
Youngberg, Norda Essential Oil & 
Chemical Co., Inc.; Jeremiah J. 
Plocek, Albert Verley & Co., Inc.; 
Samuel Klein; and Walter M. Weg- 
lyn, Polak & Schwarz, Inc. 

Miriam Gibson French, execu- 
tive director of the Fragrance 
Foundation, Inc., will be guest 
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speaker at the regular monthly din- 
ner meeting on February 20 at the 
Advertising Club. Friends of the 
members are invited, according to 
an announcement. 


Dr. E. F. Traub Explains Effect 
of Sun on the Skin 


Dr. Eugene F. Traub, professor 
of dermatology of New York Medi- 
cal College gave an illustrated lec- 
ture in color on the effects of the 
sun on the skin to the guests of 
the J. B. Williams Co., makers 
of Skol, at the Park Lane hotel, 
New York, N. Y. January 24. 
Charles S$. Campbell, president of 
the company, Clifford F. Raye and 
W. E. Neagle greeted the guests. 
Walter Mueller of Van Dyk & Co. 
and Thomas Feruggia of the Han- 


ovia Chemical & Manufacturing - 


Co. members with Mr. Raye of the 
Skol Research Institute were intro- 
duced to the guests. 


Cigar Chain Exchanges 
Ties for Cosmetics 


D. A. Schulte, cigar chain, will 
replace its haberdashery depart- 
ments with drug and cosmetics sec- 
tions. 


LANITIS BROS. LTD. 


Cables “LANITISOIL”’, P.O. Box 286, LIMASSOL—CYPRUS. 


Messrs. Calvert Mills Co. 
New York Representative: 15-25 Whitehall Street 


New York 1, N.Y. 
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Mich. Chemical Group 
Announces 1952 Officers 


The Chemical and Allied Indus- 
tries Assn. of Michigan has an- 
nounced its officers for 1952. They 
are F. H. Yost, president; Dick 
Yale, vice-president; Bob Watt, sec- 
retary; and Stan Olds, treasurer. 
The executive committee consists 
of Russ Haeger, Don Leiser, and 
LeRoy Farnum. 

The January 28 meeting of the 
organization featured an American 
League baseball film by Lew Fon- 
seca. 


Penn. Mfg. Confectioners’ 
Assn. Convention April 24-25 


The Pennsylvania Mfg. Confec- 
tioners’ Assn. will hold its .Sixth 
Annual Production Conference at 
Lehigh University, April 24 and 25. 
Among the speakers will be Dr. 
Morris B. Jacobs, Flavor Editor of 
‘THE AMERICAN PERFUMER, who will 
talk on “Butter Flavors in Confec- 
tionery,” and Harry E. Whitmore, 
Sales Manager in charge of food 
antioxidants, Universal Oil Co., 
Chicago, Ill., who will discuss prac- 
tical aspects of antioxidants in the 
confectionery field. 
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Sales Affiliates Obtains Cold 
Wave Permanent Patents 


After more than 10 years in the 
Patent Office, Dr. Everett G. Mc- 
Donough’s patents covering mate- 
rials and methods used in cold wav- 
ing hair both at home and in the 
beauty shop were issued December 
1, 1951. 

The McDonough patents, num- 
bers 2,577,710 and 2,577,711 were 
originally assigned to Sales Affili- 





ates, Inc., 192 Lexington Ave., New 
York City, and Sales Affiliates con- 
tinues to hold business and man- 
agement rights of the patents sub- 
ject to certain rights and title held 
by the Procter & Gamble Company 
ol Cincinnati. In addition, Procter 
& Gamble has also secured a license 
under which it manufactures and 
sells its product “Lilt.” 

That these patents are already 
recognized as important to the in- 
dustry is indicated by the fact that 
in addition to Procter & Gamble, 
several other manufacturers have 
already secured licenses. Among 
them are Lever Brothers, Daggett 
& Ramsdell and Lehn & Fink. 

Patent number 2,577,710 covers 
solutions for permanent waving, es- 
pecially cold waving. While cover- 
ing a group of chemical compounds 
and solutions for such purposes, the 
examples specifically recommended 
in the patent and pointed up by the 
claims include compositions of the 
type used in the cold waving indus- 
try today. The types of mercaptan 
solutions covered include thioglyco- 
lic acid between 1% and 10% in 
which the pH is adjusted by am- 
monia to be higher than pH 7 and 
not higher than pH 9.5, preferably 
at about pH 9.2. 

The remarkable nature of Dr. 
McDonough’s scientific achieve- 
ment is indicated by the fact that 
this patent, filed in .1941 before 


commercial cold waving came into 
accurately 


its vogue, so forecast 
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what the industry would use and 
what has now been proved best by 
the varied and wide spread use of 
hundreds of millions of cold waves 
on all types of hair in virtually 
every country of the world. 
Patent number 2,577,711 covers 
more specifically one class of mer- 
captans which have unique quali- 
ties: the non-polar compounds of 
the hydroxyl type. Among these is 
the c -ompound glycerylmonomer- 
captan (thioglycerine) which is also 


used in the permanent wave indus- 
try. 

Added to the record of commer- 
cial success the McDonough patent 
has already received a favorable 
court decision. When the Patent 
Office refused to grant claims as 
broad as those requested by the in- 
ventor, Sales Afhliates sued the Pat- 
ent Office in the U. S. District 
Court in Washington. After a trial 
lasting 6 days, Federal Judge F. 
Dickinson Letts handed down a 
bench decision in favor of Sales Af- 
filiates and rendered findings which 
support the patent claims in every 
essential detail. The patent thus al- 
ready enjoys more than the usual 
presumption of validity because of 
the court decree in its favor. Al- 
though the Patent Office filed an 
appeal against the District Court 
decision, that appeal was with- 
drawn resulting in the issuance of 
the patent in its present form. 

In addition to the U. S. Patents, 
Dr. McDonough had previously se- 
cured similar patents in 16 foreign 
countries and has patents pending 
in 7 others. 


Chemo Pure Manufacturing Corp. 
Appoints Stanton Sales Co. 


Chemo Pure Manufacturing 
Corp. announces the appointment 
of Stanton Sales Co., 14 North 
Michigan Ave., Chicago 2, IIL, 
its representatives. 





Cold Wave Patent Suits 
Over McDonough Patent 


Toni Co. and Helen Curtis In- 
dustries have begun suits in the 
federal court in New York to test 
the validity of one of two cold 
waving patents issued to Dr. 
Everett G. McDonough, last De- 
cember. Sales Affiliates with which 
Dr. McDonough is associated, has 
begun infringement actions against 
Elizabeth Arden, Toni Co., Peoples 


Whelan Deus Stores 
Liggett Rexall Drug Co. 


Drug Stores, 
and the 


Jacob Reck to Spend Two 
Months Touring Europe 


\s a result of the generosity of 
many who contributed to the fund 
presented to him at the recent testi- 
monial dinner in his honor, Jacob 
Reck executive vice president of 
the NBBMA and Mrs. Reck will 
sail for Europe on the Queen 
Elizabeth April 18 for a six weeks’ 
tour of France, Switzerland, Italy, 
Germany, Holland, Belgium and 
England. 


Offers Controlled, Objective 
Olfactory Evaluation 


A new consulting service, devoted 
to evaluation of all problems re- 
lating to odor and taste judgments, 
has just been formed. Called Sag- 
arin Institute for Olfactory Re- 
search, Inc., abbreviated Sifor, it 
will emphasize control and objec- 
tive evaluation. 

Consultants of the company will 
include Dr. Dean Foster, a psycho- 
physical and olfactory research ex- 
pert; Dr. Joseph Hersh, assistant 
professor of psychology at Barnard 
College, and Dr. Bernice Wenzel, a 
physician who is a specialist in 
medical matters affecting olfactions. 

Headquarters of the company 
will be at 53 W. 36th St., New 
York, N. Y. 
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me precision 


dence for all\plastic molding 


requirements. One of the 
original plastic molders, m0 p d S 
Mack experience dates back 


over three decades to the 
beginning of the industry. 
From design to final inspec- 
tion, Mack Molding methods 
are keyed to meet industry’s 
varied needs. Complete ser- 
vice—from blueprint to finish 
— features deliveries to meet 
assembly line schedules. 
Inquiries will receive prompt 
attention; address Mack 
Molding Company, Inc., 
Wayne, New Jersey. 


FROM 3 COMPLETE PLANTS 


ae, 


V * @ ARLINGTON, VERMONT 


MOLDED 
EXCELLENCE 


OVER 30 YEARS 
OF MOLDING SERVICE 
TO INDUSTRY 
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Eugene Rose, 1951 chairman of the Chicago Chapter of the S.C.C., M. G. deNavarre, $.C.C. 
founder and George Kolar, 1952 chairman discuss the chapter's current progress. 


Mrs. Veronica Conley, American Medical Assn., Wm. Walker, Lucien Lelong, Inc., Dr. H. 
Heinrich, Kolmar Labs., and Ken Koehler, Koehler & Kochler, Inc. hold an informal discussion 


Hormones in Cosmetics Subject 
of Chicago S.C.C. Talk 


Dr. Rachmeil Levine, director of 
Metabolic and Endocrine Research 
of the Michael Reese Hospital and 
Professorial Lecturer, department 
of physiology, University of Chi- 
cago, spoke on “Hormones in Cos- 
metics: Pro and Con” at the Feb- 
ruary 12 meeting of the Chicago 
chapter of the Society of Cosmetic 
Chemists. 


Columbia University Receives 
Rare Cosmetic Book Collection 


A collection of books relating to 
perfumery and cosmetics, including 
material in six languages dating 
back four hundred years, has been 
donated to the Columbia Univers- 
ity Libraries by Edward Sagarin, 
authority and consultant in the 
held. The collection includes 91 
rare items: early books of secrets, 
perfume and cosmetic formulation 
works as they were developed dur- 
ing the last four hundred years, 
modern scientific studies of natural 
and synthetic materials, works on 
distillation, odor and beauty hints. 
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on a point brought up at a recent meeting of the S.C.C.'s Chicago Chapter, 





Trade literature, novels relating to 
perfumery, and works that relate 
odor to spiritualism and mysticism, 
are found in the collection. 


Fritzsche Brothers 
Issues Price List 


Fritzsche Brothers, Inc., has pub- 
lished a January price list. Intended 
for inventory purposes, many of the 
prices are nominal and do not nec- 
essarily reflect selling figures. 


Restaurant Under Construction 
Promoted by Perfume Spray 


Perfume sprayed on passing pe- 
destrians is a new promotional 
stunt used to attract attention to 
the construction at Lexington 
Avenue and 48th St., New York, 
N.Y., of the first of a new chain of 
restaurants called Cobb’s Corner. 
The fence surrounding the con- 
struction project bears a mural. 
The mural houses a time mecha- 
nism which sets off a perfume spray 
every few minutes. The cost of the 
promotion is estimated as exceed- 
ing $4000. 


OPS Raises Soft Drink 
Retail Ceiling Price 


The Office of Price Stabilization 
has granted retailers a one cent in- 
crease if their costs have gone up 
one-half cent per soft drink bottle. 
However, on sales of more than one 
bottle, the permitted increase is 
one-half cent per bottle, with the 
amount waned off to the next 
highest fuil cent in case of a frac- 
tion. The new regulation also al- 
lows manufacturers to reduce bottle 
sizes instead of raising prices. 


Among Our Friends 


HENRY PLATT BRISTOL, 
chairman of the Bristol-Myers Co., 
New York, N. Y. has been elected 
a director of the Lehigh Valley 
Railroad. 


ARTHUR P. HAFNER has re- 
signed as manager of Orbis Prod- 
ucts Corp. to join J. Berlage, Inc. 
in charge of essential oils. 


TOM F. GREEN, Shreveport, 
La., has been appointed southern 


representative for George Lueders 
& Co., Inc. 


CHESTER SMELTZER, dean 
of the vanilla bean industry, has 
been elected freeholder of Bergen 
County, N.J. 


JOHN A. EWALD, president of 
Avon Products Inc. is one of the re- 
cently elected directors of the New 
York Board of Trade. 


PAUL E. ROEHRICH, presi- 
dent of the Richford Corp.,2 51 
Fourth Ave., New York, N. Y., has 
announced the election of EU- 
GENE J. MOORE as vice-president 
of the company. 


MISS ELIZABETH ARDEN of 
the Elizabeth Arden Sales Corp., 
has accepted the chairmanship of 
the Cosmetic Division of the cur- 
rent polio appeal of the National 
Foundation for Infantile Paralysis 
in Greater New York. 


Cc. T. PALAGONIA, who has 
been associated with the essential 
oil and aromatic chemical industry 
for about 15 years, is now manager 
of the Orbis Products Corp., New 
York, N. Y. 


THEODORE WEICKER, Jr., 
president of E. R. Squibb & Sons 
International Corp., was present at 
the opening of the new Palma Labs. 
penicillin plant in Rome. 
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GUY BJORKMAN has §$an- 
nounced the following assignments 
for meinbers of the Germaine Mon- 
teil sales staff: YVONNE BORDE 
on the west coast for the past 15 
years will assist WILLIAM HUY- 
LER in over all managerial work in 
the New York office; MABEL 
STILLMAN takes over Miss 
Borde’s west coast territory; and 
FLORENCE RINTOUL takes over 
as territorial manager in the mid 
west, replacing Miss Stillman. 


ROBERT C. FULLER has been 
appointed vice president in charge 
of production and research at the 
Chesebrough Mfg. Co., New York, 
N. Y. He succeeds CYRIL Y. 
EMERY, who has retired. 


W. A. McDEVITT, who has 
handled perfume and cosmetic im- 
ports through the Port of New 
York, has retired. He was toasted 
by members of the industry at a 
testimonial dinner in his honor at 
the New York Athletic Club. 


PHILIP CORTNEY, president 
of Coty, Inc., and Coty Interna- 
tional Corp., has been elected one 
of the six directors-at-large of the 
National Assn. of Mfrs. for a pe- 
riod of two years by a ballot voted 
upon by the entire membership. 


WILLIAM D. CANADAY who 
has been appointed vice president 
in charge of sales for Peggy Sage 
Inc. as announced in the last issue, 
is one of the most colorful men in 
the industry. After he was gradu- 
ated from Harvard University he 
joined Lehn & Fink Products Co. 
where he held various executive 
positions. Later he joined E. R. 
Squibb & Sons as salesmanager of 
the home necessities division and in 
1933 was transferred to the asso- 





William D. Canaday 


ciate company, Lentheric Inc. as 
general sales manager where he did 
outstanding work. He was later 
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elected a vice president and direc- 
tor. 


MISS R. F. BACON has been ap- 
pointed active advertising manager 
of Givaudan-Delawanna, Inc. 


ALFRED J. CARTER has been 
appointed assistant sales manager 
ef the Barbara Gould division of 
Bourjois, Inc. 


E. RAYMOND JOHNSON and 
FRANK P. YATES have been 
elected vice presidents of Bourjois, 
Inc., and Barbara Gould, Inc. 


PIERRE ZILLER, President of 
Jean Roure, Pierre Ziller, Bruno 
Court S. A., made an extended tour 
of the Western Hemisphere this fall 
visiting their representatives in 
New York, Naugatuck aromatics 
division of United States Rubber 
Co., as well as their representatives 





Pierre Ziller 


in all the principal cities of South 
America. Mr. Ziller reported that 
his company has started an exten- 
sive modernization program to im- 
prove and expand manufacturing 
facilities for essential oils, natural 
floral products and Grasse special- 
ties. The company is also expand- 
ing its distribution facilities in or- 
der to give best service possible in 
the U.S. and South America. Mr. 
Ziller is former mayor of Grasse, 
France. The principals comprising 
the firm of Jean Roure, Pierre Zil- 
ler, Bruno Court S.A. in addition 
to Mr. Ziller are JEAN ROURE 
and JEAN CARLAVAN ll of 
whom have been associated with 
the essential oil industry for many 
years. 


DR. GEORGE O. CURME, Jr. 
has been elected a director of 
Union Carbide and Carbon Corp. 
to succeed the late JAMES A. RAF- 
FERTY. Dr. Curme is in charge of 
all research activities of the corpo- 
ration. 


JOHN J. FENLON, formerly a 
vice-president of Molyneux Per. 





John J. Fenlon 


fumes, has been appointed sales 
manager of Gourielli, Inc. His of- 
fice will be in the Gourielli build- 
ing in New York, N.Y. 


ELAINE ROUNDS has been ap- 
pointed beauty editor of ‘True Con- 
fessions and Motion Picture, two 
Fawcett publications. She will also 
direct the Fawcett Beauty Reader 
Forum. 


FRANCES BALFOUR is the 
new southern territory representa- 
tive for Mary Chess. 


WILLIAM S. DORSEY, _§for- 
merly with Bourjois, has joined 
Harriet Hubbard Ayer as sales rep- 
resentative in Philadelphia, Eastern 
Pennyslvania, part of New Jersey 
and Delaware. 


SAMUEL RUBIN, president of 
the Fragrance Foundation and also 
president of Faberge Perfumes was 
the chief speaker at the mid Winter 
meeting of the Toilet Goods Manu- 
facturers Assn. of Canada at the 
Royal York Hotel, Toronto, Decem- 
ber 7. 


MISS ANNE WRIGHT has 
been appointed sales manager by 
Christian Dior Perfumes Corp. and 
Christian Dior New York, Inc. She 
will be in charge of perfume sales 
and will supervise the coordination 
of other Dior merchandise. 


CHARLES L. HUISKING, GUY 
GABRIELSON and JAMES CHIL- 
COTT have been elected directors 
of Warner-Hudnut, Inc. 


WILLIAM CAIRNS is now rep- 
resenting George Lueders & Co. in 
the Atlantic Seaboard states with 
offices at 505 Independence Ave., 
Philadelphia 26, Pa. 
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ALBERT E. FORSTER has 
been elected vice-president and 
member of the executive commit- 
tee of Hercules Powder Co. PAUL 
MAYFIELD has been appointed 
general manager of the Naval 
Stores Department, succeeding Mr. 
Forster to that position. 


ERNEST M. LOVELAND has 
been elected vice-president in 
charge of production of the Sea- 
plant Chemical Corp. Previously he 





Ernest M. Loveland 


was general superintendent of the 
concern. 


MARY BAILEY has been ap- 
pointed supervisor of consumer 
research on cosmetics by Hudnut 
Sales Co. Previously she had been 
beauty editor for Fawcett Publica- 


7 





Mary Bailey 


tions for ten years. She will have 
complete charge of a program to 
bring to the company recommenda- 
tions for new products, suggestions 
for improving existing products, 
and consumer reaction to products 
in the developmental stage. 


MISS HAZEL L. KOZLAY, edi- 
tor-in-chief of the American Hair- 
dresser magazine for the last 30 
years has resigned. Miss Kozlay’s 
father, CHARLES MEEKER 
KOZLAY, was editor-in-chief of 
the magazine from the turn of the 
century until she succeeded him. 
Also resigning from the magazine 


& Essential Oil Review 








are JOAN COLLINS and AVIS 
SPLIES, assistant editors, and 
MARGE SORENSON, research 
editor. The magazine was recently 
bought by the Beauty Culture 
Corp., New York, from MacLean- 
Hunter Pub. Corp., Chicago. 
JOHN MURRAY, advertising 
manager, is president and general 
manager of the newly-formed 
American Hairdresser Co. No suc- 
cessors have been appointed. 


CHARLES A. SWAN, who re- 
cently retired as general manager 
of the Boonton plant, Norda Essen- 
tial Oil & Chemical Co., has had 
an eventful career. Born April 17, 
1883 in New York, N. Y., he was 
educated at Pratt Institute. He 
joined Antoine Chiris Co. in 1898. 
In 1914 he was appointed general 
manager of the Delawanna works. 
Along with this function, he be- 
came a member of the board of 
directors in 1921, a secretary in 
1922, and a vice-president in 1924. 
That same year he was advanced 
to the presidency, and remained 
in this post for eight years. In 1933 
he became secretary and member 
of the board of directors of Organic 
Products, Inc. He was also active 
as plant manager of Aromatic Prod- 
ucts, Inc., a subsidiary. Since 1939 
he had been with Norda Essen- 
tial Oil & Chemical Co. His already 
crowded life is further filled out 
with many associations. He is a mem- 
ber of the A.C.S., Deta Comman- 
dery 26, K.T. (Past Commander), 
Newark, Consist. S.P.R.S. 32, Sal- 
aam Temple, A.A.O.N.M.S., all of 
N. J. and the Conference of Ameri- 
can Small Business Organizaticns, 
Chicago, Ill. And on top of that he 
is a member of the Kiwanis. 


MADELEINE DARLING, for- 
merly with Burlington Mills and 
Vogue, has been appointed mer- 
chandise director of Mademoiselle. 
She succeeds MARGARET DE 
MILLE, who is now fashion direc- 
tor of Bloomingdale’s department 
stores. 


FRED PERRONE has been ap- 
pointed Dodge & Olcott, Inc. repre- 
sentative for the northern New Jer- 
sey territory. 


MISS MALA RUBINSTEIN, 
niece of Mme. HELENA RUBIN- 
STEIN, and salon director, spoke 
on “The Control of Weight” at the 
January dinner meeting of the Pub- 
lic Health Sections of District 13 
of the N.Y. State Nurses Assn. and 
the Public Health and Welfare Sec- 






tion of the Home Economics Assn. 
at Hunter College, New York, N.Y. 





Mala Rubinstein 


ARTHUR C. GOGARTY has 
been promoted to sales manager of 
Tombarel Products Corp. The ap- 
pointment was made by Dr. Paul 
Muhlethaler, president of the com- 
pany. Mr. Gogarty had formerly 





Arthur C. Gogarty 


been a salesman in Metropolitan 
New York. 


H. HOWARD COX has been 
appointed eastern sales manager 
for the Allen B. Wrisley Co. with 
offices at 547 Fifth Ave., New York, 
N. Y. He was graduated from Rut- 
gers University in 1938 and was 
later sales representative for Prince 
Matchabelli, Inc. in the metropol- 





H. Howard Cox 


itan area. He was a major in the 
army air force during the war. 
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LAUTIER FILS 


WORKS AT GRASSE GRASSE ESTABLISHED 1795 


LONDON 

POWER ROAD. CHISWICK W. 4. 
BEYRUTH 

Boren FOSTALE 135 
PARIS 

6 RUE LAS CASES (Vilo) 


ESSENTIAL OILS 
AROMATIC CHEMICALS 


PERFUMERY 
RAW MATERIALS 
CONCENTRATED 
FLORAL PRODUCTS 
FRUIT AND 
FLAVOURING ESSENCES 


SOLE DISTRIBUTORS 


LAUTIER FILS 
INCORPORATED 


321 Fifth Avenue, New York 16, N. Y. { 


Wie oer iit 
Travelling Representatives 
all over the world 
In enormous stills 
such as this 
L. F 


continuously distills 
raw materials from 
all origins 
yielding a wide variety 
of essences 
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DR. JOSEPH SCHULTZ, who 
succeeded the late Alfred Busiel as 
president and treasurer of Lady 





Dr. Joseph Schultz 


Esther, is as well-known for his con- 
tributions to scientific research as 
he is for introducing streamlined 
products to the cosmetic industry. 
At one time he was research direc- 
tor of the New York Quinine and 
Chemical Works, Inc., during the 
war he directed a malaria research 
project, and at present he is direct- 
ing an atomic radiation project 
with the Argonne National Labs. 
An aggressive merchandiser, he will 
take a nationwide trip early in 1952 
to talk with leaders in the cosmetic 
industry. MILTON SAMUELS, 


sales manager, will accompany him. 


EDWARD A. BUSH, Bush Aro- 
matics Divisicn, Dow Chemical Co., 
Jersey City, N. J. was installed as 
president of the Salesmen’s Assn. 
of the American Chemical Industry 
January 17. His father, BURTON 
T. BUSH, is a charter member and 
one of the early presidents of the 
association. 


Obituary 
John L. Johnson 


John L. Johnson, assistant sales 
manager of the Kay Daumit Div. of 


fi 
hath 
Te 





John L. Johnson 
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Colgate-Palmolive-Peet Co., died 
unexpectedly January | in his home 
in Atlanta, Ga. 

Associated with Colgate for over 
25 years, in previous years he had 
been district manager in St. Louis 
and Chicago and head of the com- 
pany’s toilet articles department in 
Atlanta. 


Marius Reboul 


Marius Reboul, world-renowned 
perfumer, died on January 24, in 
Geneva, Switzerland, at the age of 
79. Mr. Reboul was the chief per- 
fumer for more than fifty years for 
L. Givaudan & Cie., S.A., Vernier- 
Geneva, Switzerland, whose affiliate 





Marius Reboul 


in this country is Givaudan-Dela- 
wanna, Inc. 

Mr. Reboul, who was well known 
to the perfume industry in the 
United States, has been perhaps the 
so-called father of modern perfume 
trends. He was among the first to 
have the vision and the ability to 
blend synthetic aromatic chemicals 
with natural materials, and thus 
since the beginning of the century 
provide the perfumer with an in- 
creasingly wide variety of tools to 
work with. Some of his perfume 
specialties such as Lilas Fleurs 
VII, Melittis, Muguet Fleurs 16, 
Sophora, and Rose d’Orient have 
become famous and are used in out- 
standing perfumes of today. Mr. 
Reboul had the rarely exceptional 
qualities of combining in one in- 
dividual an almost unique sense of 
smell, a prodigious memory, and 
an unlimited imagination—and he 
could be considered one of the best 
“noses” in the perfume world. _ . 

Marius Reboul’s simple, warm, 
and friendly personality endeared 
him to many and his death will 
mean a great loss to his friends as 
well as to the industry. 

Born in Lyons, France, Mr. 
Reboul spent the major part of his 
life in Switzerland. 

He is survived by his wife, a 
daughter, and a son. 








R. Gordon Smith 


R. Gordon Smith, president of 
Seeley & Co., Nyack, N. Y. died re- 
cently at his home. 


Ladislas Medgyes 


Ladislas Medgyes, art director of 
Helena Rubinstein, Inc., died of a 
heart attack at his New York home 
January 25. 

Son of the late Dr. and Mrs. 
Simon Medgyes of Budapest, Hun- 
gary, Ladislas Medgyes was born 
on July 8, 1892. He was graduated 
from the University of Budapest, 
and the Sorbonne in Paris. Noted 
as a painter, stage-director and lec- 
turer both in Europe and America, 
he had given many exhibits of his 
work both here and abroad. He has 
lectured at the Sorbonne in Paris, 
as well as at Vassar, Yale, and other 
universities in this country. He also 
appeared many times as a speaker 
at the New York Public Library's 
Art Education Project. 

He joined the firm of Helena 
Rubinstein, Inc. in 1935 as art di- 
rector in charge of packaging. All 
the Rubinstein salons were deco- 
rated under his direction. 

Prior to his position with Helena 
Rubinstein both in New York and 
Paris, he was one of Paris’ foremost 
stage directors and decorators. Mr. 





Ladislas Medgyes 


Medgyes was director of the School 
of Theater in Paris, and his paint- 
ings hang in the Fogg Museum of 
Fine Arts at Harvard; Musee de 
Jeau de Paume, Paris; the Budapest 
National Museum, and in many im- 
portant private collections through- 
out the world. He is survived by 
his wife, the former Ruth Kennedy, 
whom he recently married. 


Earl A. Means 


Earl A. Means, former vice presi- 
dent in charge of sales for the Bris- 
tol Myers Co., New York, N. Y., 
died recently. 
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Aromatic fixative 


RESINOIDS 


















25 YEARS OF SPECIALIZATION 


For the past quarter century we have confined 
our efforts exclusively to the production of the 
Resinoids and Essential Oils listed herewith. 


We have always been guided by our belief— 
“There is no substitute for quality” 


If you wish to deal directly with specialists, 





Resinoid LABDANUM 
Resinoid OLIBANUM 
Resinoid STYRAX 
Resinoid BENZOIN SIAM 
Resinoid GALBANUM 
Resinoid OPOPONAX 
Resinoid OAKMOSS 
Resinoid ORRIS 
Resinoid BALSAM PERU 
Resinoid BALSAM TOLU 
Resinoid MYRRH 
Resinoid MASTIC 
Resinoid MACE 
Resinoid CASTOREUM 
Resinoid TONKA 


Oil BALSAM PERU 
Oil BALSAM TOLU 
Oil LABDANUM 
Oil OLIBANUM 
Oil GALBANUM 
Oil OPOPONAX 
Oil STYRAX 
Oil MYRRH 
Oil MASTIC 



















perfumers since its introduction, ten years ago. 


511-519 EAST 72ND STREET, NEW YORK 22, N. Y. 
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WE ARE YOUR LOGICAL SOURCE OF SUPPLY. 











Oil CIVET SYNTHETIC—A remarkably true re- 
production having every quality of natural Civet at 
a small fraction of its cost. Used by discriminating 





INDUSTRIAL AROMATIC CO. Inc. 





USE WITCH HALEL 


in your formulas ? 


Purityisimportant! 
American Witch Hazel is 
processed for purity by 
Ultra Violet Rays. Amer- 
ican is the world’s largest 
producer of Witch Hazel 
N.F—selling in bulk only. 
Sample and Prices 
Promptly Submitted. 










AMERICAN DISTILLING 
& MFG. CO. 
EAST HAMPTON, CONN. 


Send for Circular, 
barat d "Witch Hazel Story"’ 
Labelled with Truth. 





DIE AND LABEL COMPANY 
Creator of fine Yabels, Tags and Packages 


154 WEST 14th STREET, NEW YORK IILNY 









more popular products 













Always remember— 
Never forget 


NORDA MAKES 
GOOD SCENTS 


Come to Norda if you want to make good 
























scents pay off. Norda knows your needs. 
Norda scents make sales. Write today, 
right away, for free samples and catalogue. 












Nor ACA ESSENTIAL O1L AND CHEMICAL COMPANY, INC. 
601 West 26th Street, New York 1, NW. Y. 
CHICAGO LOS ANGELES ST. PAUL MONTREAL 
TORONTO HAVANA MEXICO CITY 
LONDON PARIS 
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Market Report 








Alcohol, Glycerin Prices Break 


ricE highlights in the basic raw 

materials market included re- 
Prrscess in glycerin, menthol, 
and several essential oils, and ad- 
vances in tartrates, and Californian 
lemon oil. The latter article widely 
used in confections and soft drinks 
hit an all time high price of $6 per 
pound. 


Glycerin Break Surprises Trade 


The break of 10 cents a pound in 
glycerin came as somewhat of a sur- 
prise to many in the trade. It follow- 
ed closely the reduction of 15 cents a 
gallon in alcohol. The major reason 
for the declines in alcohol and gly- 
cerin is an increasing production of 
synthetic materials. The synthesis of 
glycerin on a commercial scale for 
the first time in the United States 
started late in 1948. The process 
utilizes petroleum, salt and water. In 
the three year period from 1948 to 
1951 production has been slowly in- 
creased to an annual rate of about 
40,000,000 pounds. An additional 
unit under construction has about 
been completed and it is indicated 
that this unit will lift total produc- 
tion of synthetic glycerin to an an- 
nual rate of about 56,000,000 
pounds. 

Such a development is highly 
significant since it is rapidly freeing 
the United States of a foreign source 
of crude material. Prior to the pro- 
duction of synthetic material on a 
commercial scale the United States 
had been an importing nation of 
glycerin with Argentine the major 
source, 


Synthetic Alcohol Production 


Synthetic production of industrial 
alcohol, of negligible importance up 
to only two decades ago, is rapidly 
bringing a revolutionary change in 
the industry. The change was evi- 
denced in the recent break in prices 
from 95 to 75 cents a gallon for tax 
free material. In a comparatively 
short time, fermentation process al- 


@ Essehtial: Oil Review 


cohol production, based on_black- 
strap molasses as a raw material, will 
disappear from the market to be 
superseded by synthetic-process al- 
cohol. It was a mixture of synthetic 
alcohol with fermentation material 
that made the late break in prices 
possible according to reports in the 
trade. The present forecasts on pos- 
sible disappearance of fermentation- 
process alcohol are based on expan- 
sion in the synthetic field now under- 
way or planned and skepticism that 
in view of the growing demand for 
blackstrap molasses for livestock 
feeds, molasses costs will remain at 
such a level that they would tend to 
discourage continuance of alcohol 
production from this material. 


Tartrates 


What lies ahead in the way of 
future alcohol prices is perhaps best 
indicated by the fact that a commer- 
cial producer is quoting a price of 
55 cents a gallon in contrast to the 
recently reduced quotation of 75 
cents for combination fermentation 
and synthetic material. The rise of 
3 to 4 cents a pound in tartrates had 
been more or less anticipated as the 
result of steadily mounting raw ma- 
terial costs from Europe. The prod- 
ucts affected by the advance included 
tartaric acid, cream tartar and ro- 
chelle salt. 


Essential Oil Trade Spotty 


Generally, trade in essential oils 
proved spotty in the early days of 
the new year. A continuance in the 
downward trend of many items 
served to make consumers rather 
cautious. The mint oils, wormseed, 
bergamot and clove were among the 
few firm spots in the market but 
further reductions were noted in 
citronella, lemongrass, orange and 
several others. 

Behind the generally quiet tone 
there was an undercurrent of opti- 
mism in the oil trade particular} in_ 


view “of. generalipinbuiat 


The continued dull tone of the 
market served to carry menthol 
prices to a new low level. Based on 
late advices from Brazil, the down- 
ward price trend may continue for 
a little while longer before a rever- 
sal is noted in the general trend. 
Material from the new mint crop is 
being offered from Brazil for Feb- 
ruary-March shipment and the prices 
at which this material may be had 
should have a further softening effect 
upon local values unless some un- 
foreseen development should arise. 
Menthol prices are more than $6 
per pound below what they were a 
year ago. Some offerings are noted 
from Japan, but —s prices have 
remained far above the level of what 
was being quoted here for spot 
parcels. 


Lanolin Demand Active 


The demand for lanolin was active 
with the tightness in the available 
supply serving to cause some concern 
among consumers. Makers of lanolin 
have been awaiting price relief from 
Washington in the form of a pro- 

osed increased of 7 cents per pound 
in the ceiling for crude lanolin or 
degras. When and if the increase is 
granted, maximum selling prices on 
lanolin will undoubtedly be adjusted. 
All grades rosin suffered a series of 
declines despite the off-production 
period in the gum industry and re- 
ports of possible curtailments in the 
wood naval stores industry. The de. 
clines have been fairly consistent 
since the middle of November, and 
the trade is now looking for an early 
reversal in the trend. 


Eugenol Prices Tighten 


Reflecting the exceedingly stron 
situation in clove oil, eugenol an 
isoeugenol displayed a hardening 
price trend. Amy] cinnamic aldehyde 
which had been rather scarce for a 

period of several months is gradual- 

F workin into a ere comfortable 
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THE SCRAP 


Send for this new booklet 
—it tells how you can help 
out in the emergency facing the nation. 


























Many thousands of manufacturing plants now face 
serious shortages of steel and products made of steel. 

Unless the steel mills and foundries get more scrap 
iron and steel, it will be impossible to meet current de- 
mands for both military and civilian production. 

You have the needed scrap—in the 
form of “‘idle”’ iron and steel: obsolete 
machinery, no-longer-usable jigs and 
fixtures, chain, gears, pulleys, pipe, etc. 

Set up a Scrap Salvage Program in 
your plant* and help keep the steel 


coming! Non-ferrous scrap is needed, 
too! 

















*For copy of “how-to-do-it" booklet, ad* 
dress Advertising Council, 25 W. 45 St., 
New York 19, N. Y. 
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ASTRINGENT 











How to produce 
more popular products 





Chlorhydrol (Aluminum 
Chlorhydroxide Complex) is a 









Always remember— 
Never forget 


NORDA MAKES 
GOOD SCENTS 


Come to Norda if you want to make good 


Fe powerful astringent, non-irritating 
to the skin and least harmful 

to clothing. It also has deodorant 
properties. Chlorhydrol is only 
mildly acid and, therefore, 














ideal for use with easily 
damaged perfumes. It does 
not require buffering. 















Send for our descriptive booklet today. 
scents pay off. Norda knows your needs. 





“eaenned Wate Mek. Norda scents make sales. Write today, 





right away, for free samples and catalogue. 





FINE 
CHEMICALS 





Nor AA ESSENTIAL OIL AND CHEMICAL COMPANY, INC 
601 West 26th Street, New York 1, N. Y. 


y= he y y CHICAGO LOS ANGELES ST. PAUL MONTREAL 
enecd g. co TORONTO HAVANA MEXICO CITY 


LONDON PARIS 







BERKELEY HEIGHTS « NEW JERSEY 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


All prices per lb. unless otherwise speci- 


fied. 


Almond Bit, FPA per Ib. . 


Sweet True 
Apricot Kernel 
Amyris 
Angelica Root 
Anise, U.S.P. 

Aspic (spike) Span 


Bay 

Bergamot 
Artificial 

Birchtar, crude 

Birchtar, rectified 

Bois de Rose 


oe SR! | ee 
Cafeput USP. .cccccces 


Cajuput (technical) 

Calamus 

Camphor “White” 

Cananga, native 
Rectified 

Caraway 

Cardamon 

Cascarillo 


Cassia, rectified, U.S.P. . 


Cedar leaf U.S.P 

Cedar Wood 

Celery 

Chamomile Hungarian 

Cinnamon oil, Bark 
Leaf 


Citronella, Ceylon 


3.25@ 4.25 
58@ 75 
55@ .70 

175@ 2.50 

170.00 
1.85 
2.75 
1.10 
2.10 

15.00 Nom’l 

3.25@ 4.25 

150@ 1.55 

400@ 4,50 

4.20@ 4.85 
A0@ .60 

2.15@ 2.50 

245@ = 2.65 

20.00@ 25.00 
.28@ 50 
9.25@ 11.00 
5 13.25 
5.10 

70.00 

48.00 

5.75 

3.25 

70 

20.00 


---280.00@ 325.00 


35.00@ 50.00 
2.25@ 3.10 
100@ 1.35 


Java type 
Cloves, Zanzibar 
Madagascar 

Copaiba 
Coriander 


4.00@ 
6.25@ 
6.50@ 
1.30@ 
2.40@ 


Erigeron 
Eucalyptus 80-85% 
Fennel, Sweet 
Garlie (oz.) 6.50@ 
Grapefruit 1.70@ 
Geranium, Rose, Algerian 21.00@ 
Bourbon 18.00@ 
Turkish 
Ginger 
Guaiae (Wood) 
Hemlock 
Juniper Berry 
Laurel leaf 
Lavandin 
Lavender, French 
Lemon, Calif. 
Italian 
Lemongrass 
Limes, distilled 
Expressed 
Linaloe wood 
Lovage (oz.) 
Mace 
Marjoram 


Neroli, Bigarde P. ...... 85.00@ 


1.25 
1.00 
4.65 


iv ind s 


Sh | uc 


Petale, extra NF 


Nutmeg, East Indian .... 


Ocotea Cymbarum 

Olibanum 

Opopanax 

Orange, Florida 
Brazilian 


eee 


Distilled 
Origanum, rectified 


Oris Root, abs. (0z.) .... 


Artificial 
Patchouli 


Pennyroyal, Amer. .... 


European 
Peppermint natural 
Redistilled 
Petitgrain 
Pimento, Berry 
Leaf 
Pinus Sylvestris 
Pumilio 


Rose, Bulgaria (oz.) ... 
Synthetic, Ib. ........ 


Rosemary, Spanish 
Sage, Spanish 
Sage, Vaimatian 


Sandalwood, N. F. ..... 


Sassafras— 
Artificial 
Snake root 
Spearmint 
Spruce 


Sweet birch Southern .... 


Northern 


OUR NEW PERFUME SERVICE 


155.00@ 180. 

435@ 5.50 

80@ = 1.00 

5.30@ 7.00 
45.00@ 48.00 

2.00@ 2.35 

150 Nom’l 

1.70@ = 2.75 

1.10@ 

2.75@ 3.25 
65.00@ 70.00 
36.00 Nom’l 

8.00@ 12.00 


4.00@ 
7.00@ 
7.50@ 
3.15@ 
4.00@ 
2.55@ 
2.65@ 
2.85@ 


- 42.25@ 


26.00@ 
.15@ 
1.00@ 
10.50@ 
11.00@ 


15@ 
31.00@ 
7.75@ 
2.25@ 
2.25@ 
4.90@ 
8.60@ 


Our new perfume service is now able to fill your requirements, what- 
ever they may be, in perfume compounds. 


High or low priced compounds for high or low priced products are 
available in a wide variety of odor types and for all types of cosme- 
tics and other products. 


Write us for suggestions and assistance in your perfume problems. 


W. J. BUSH & CO., Inc. 


19 WEST 44TH STREET, NEW YORK 18, N. Y. * 


Murray Hill 7-5712 
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How to produce 
more popular products 





| SUPPOSITORIES 
STYPTIC PENCILS eT a 
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see Wait foe Catalog “iets 
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A. CAVALLA, inc. 163 Wes tr Srasry, NEW YORK, t, MY. 







Always remember— 
Never forget 


NORDA MAKES 
GOOD SCENTS 


Come to Norda if you want to make good 

























scents pay off. Norda knows your needs. 


Norda scents make sales. Write today, 











right away, for free samples and catalogue. 
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ONSOLIDATED 


Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


Nor da ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 
601 West 26th Street, New York 1, WN. Y. 
CHICAGO LOS ANGELES ST. PAUL MONTREAL 
TORONTO HAVANA MEXICO CITY 
LONDON PARIS 









































SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 








safeguard your emulsions with 


VEEGUM 


Protect emulsions from separation with the same agent used to 
control viscosity. Wery small amounts of Veegum are extremely 
effective in stabilizing emulsions prepared with non-ionic and 
anionic surface agents. Less than 1% Veegum will permanently 
stabilize many types of emulsions containing oils, fats, and waxes. 
Veegum also effectively stabilizes liquid emulsions containing 
significant amounts of electrolyte. 


As a thickener, Veegum is white, opaque, non-tacky, and non- 
gelatinous when dispersed in water. Its unique action of thicken- 
ing with heat maintains product consistency at higher than normal 
temperatures. 

Veegum is non-toxic and non-irritating. It is highly purified 
Colloidal Magnesium Aluminum Silicate. Use Veegum for im- 
proved emulsification, suspension, and thickening. 

Our expanded plant is now supplying Veegum to meet the steadily 
increasing demands of the cosmetic industry. May we serve you 
and your product? Write today for the complete Veegum Story. 


R.T. VANDERBILT CO. 
SPECIALTIES DEPARTMENT 
seemed 230 PARK AVE., NEW YORK 1 7, N. We os 


(CD Please send Veegum Bulletins A110 and A41. 
(CD Please send sample of Veegum. 
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Thyme, red ....sseeeeees y 3.00 C 14 (Peach so-called) 6.85@ Ethyl Cinnamate ........ 2.45@ 2.80 
ee —pgunadereccenses 2.25@ 2.80 C 16 (Strawberry Ethyl Formate .......... .70@ 80 
Valarian, extra .......... 75.00@ 88.00 so-called) ...... 6.25@ 6.70 Ethyl Propionate ........ 90@ 1.00 
Vetivert— Amyl Acetate ........... 60@ .70 Ethyl Salicylate ......... 100@ 1.50 
NMS OC, egas cu wean 23.00@ 27.50 Amyl Butyrate .......... 100@ 1.25 Ethyl Vanillin .......... 7.30@ 7.40 
PME csnndiatine tens 22.00@ 25.00 Amyleinnamic Aldehyde . 2.20@ 2.40 I iis cccctcceasa 2.35@ 3.00 
BAA scvedesnbcscvectes 35.00@ 38.00 Amyl Formate .......... 100@ 1.25 CE S deddcuseneaw wea 350@ 4.00 
Wintergreen, Southern ... 3.35@ 15.00 Amyl Phenylacetate ..... 3.75@ 4.10 Geranoil, dom. .......... 2.00@ 3.10 
EP ree 6.00@ 13.50 Amyl Propionate ........ 1.25@ = 1.60 Geranyl Acetate ......... 2.75@ 3.80 
OEE vous s Gencveses 750@ 8.00 Amy] Salicylate ......... 1.00@ 1.25 Geranyl Butyrate ........ 5.30@ 6.10 
ee. Ee 6.75@ 7.00 Amyl Valerinate ........ 2.00@ 2.35 Geranyl Formate ........ 5.50@ 6.25 
Ylang Ylang, Bourbon ... 18.50@ 25.00 PE, Shadieracieccnscx 140@ 1.60 Guaiac Wood Acetate .... 4.65@ 5.00 
OMIA. aceccccidvssde 12.85 Nom’ Anisic Aldehyde ........ 2.700@ 2.90 Heliotropin, dom, ....... 3.50@ 3.90 
—w _—- hopekaeues ae 6.75 Hydrotropic Aldehyde ... ro 6.85 
enzyl Acetate .......... 15 85 Hydroxycitronellal ...... 8.00 8.90 
TERPENELESS O15 Benzyl Alcohol ......... .18@ 85 J OR er 19.50@ 21.00 
Bay vcccccccvcccccccsscs 2.70@ 2.90 Benzyl Butyrate ......... 1.75@ 2.00 Iso-borneol aeesesUaesaus 165@ 1.80 
Bergamet .vccccccccesecs 21.50@ 23.00 Benzyl Cinnamate ....... 330@ 3.60 Iso-butyl Acetate ........ 85@ 1.50 
Crepe .civecsvnceses 30.00@ 38.00 Benzyl Formate ......... 2.00@ 2.30 Iso-butyl Benzoate ...... 1.10@ = 1.50 
SOE 6ccunces-cavinns 11.00@ 15.00 Benzophenone .......... 1.75@ 2.00 Iso-butyl Salicylate ...... 2.15@ 3.00 
DE cc eiccnbhicieieaves 50.00@ 52.00 Benzyl-Iso-Eugenol ...... 9.60@ 10.00 Iso-eugenol ............. 4.65@ -4.90 
Pe Pee rr rer 80.00@ 90.00 Benzyl Propionate ...... 1.60@ 2.20 MEE cibcccuseswuccan 2.10@ 2.80 
INE Scitacetcsaequs 60.00@ 62.00 Benzyl Salicylate ....... 1.90@ 2.10 I ads he win dade os 650@ 7.35 
Orange sweet ........... 135.00@ 170.00 Benzylidene Acetone .... 2.00@ 2.75 Linalyl, Acetate 90% .... 6.65@ 7.00 
Peppermimt ..ccccccccccs 15.00@ 15.25 I weikeccersven 5.75@ 6.35 eee 485@ 5.25 
ER Nees dsnpccunda 5.50@ 6.40 Butyl Acetate, normal ... .194@ .20%4 Linalyl Formate ......... 12.50@ 13.20 
PNNIINE oecncvedcasenns 12.75@ 15.00 Cinnamic Alcohol ....... 3.10@ 3.75 Linalyl Propionate ...... 1140@ 12,00 
———— —— phase 125@ 1.40 a. “ers ese isk - 9.25 
Cinnamyl Acetate ....... 3.75@ 4.50 ethyl Acetophenone ... 1.50 1.90 
DERIVATIVES AND CHEMECALS GN le PEE Wed edecccece 750@ 8.10 Methyl Anthranilate ..... 2.40@ 2.70 
Acetaldehyde 50% ....... 2.15@ 2.50 COE dt ccdcccccene 3.20@ 3.85 Methyl Benzoate ........ 60@ 1.00 
Acetaphenone ........... 160@ 1.80 Citronellyl Acetate ...... 4.00@ 4.60 Methyl Cinnamate ....... 175@ 2.25 
ae ee tveewcdboess 195@ 2.25 Citronellyl Butyrate ..... 5.70@ 6.35 Methyl Heptenone ....... 7.15@ 8.00 
pW iwudestvacseesnaseee 12.50@ 13.00 Cs eked kceécctces 2.95@ 3.50 Methyl Heptine Carbonate 40.00@ 53.00 
C 10 (eee tanvisenseene 2.00@ = 2.30 Cuminic Aldehyde ....... 6.00 Nom’l Methyl Naphthyl Ketone 4.75 ey’ 
© Be secccdiandencives 13.60@ 14,50 Diethylphthalate ........ 50@ 55 Methyl Phenylacetate . 20@ 18 
Ce. wddsdsaaenernncee 2.30@ 2.65 Dimethyl Anthranilate ... 5.75@ 6.00 Methyl Salicylate ........ 50@ 68 
Aipties GC 6 ccccveseces 9.00@ 11.00 Diphenyl Methane ...... 115@ 1.30 Musk Ambrette .......... 5.60@ 5.70 
OS Wis catucadicsseceiwes 17.10@ 17.30 Ethyl Acetate ........... 35@ 38 pO ET oe 5.35@ 5.60 
COP svaciancsvandsnwee 8.35@ 8.60 Ethyl Benzoate ......... 85@ 90 pS reper: 1.75@ 1.90 
ie ae peavcenmieassSiean 18.60@ 20.00 Ethyl Butyrate .......... 80@ 95 Neroline (ethyl ether) ... 2.50@ 2.80 
GO vseccccscsstaascns 15.60@ 16.20 Ethyl Capronate ........ 2.20@ 3.15 Paracresyl Acetate ....... 2.20@ 2.75 
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for UNIFORM PURITY 
> UNIFORM TEXTURE 
UNIFORM WHITENESS 






more popular products 


Always remember— 
Never forget 


NORDA MAKES 
GOOD SCENTS 


Come to Norda if you want to make good 


scents pay off. Norda knows your needs. 












: Norda scents make sales. Write today, 
Experimental data and prac- 


tical manufacturing experience of nearly 
100 years’ specialization in beeswax and beeswax 
compounds are at your service without cost or 
obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine—Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 


right away, for free samples and catalogue. 











Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 
601 West 26th Street, New York 1, NW. Y. 
CHICAGO LOS ANGELES ST. PAUL MONTREAL 
TORONTO HAVANA MEXICO CITY 
LONDON PARIS 

































Aromatic Chemicals THE C. E. ISING CORPORATION 


FOR PERFUMERY AND FLAVORS MANUFACTURING CHEMISTS 
Iso Propyl Quinoline e Isobuty!l Quinoline AROMATIC PRODUCTS 
Ethyl Anthranilate e¢ Butyl Anthranilate * 


Skatol FLORAL BASES 
Linaly! Anthranilate e Linalyl Isobutyrate ISOLAROMES 


EAIRMOUNY — 


TRUODORS 
(For Perfumes and Toilet Waters) 
CHEMICAL CO., INC. 
600 Ferry Street 







FOUNDED 1908 
FLUSHING . NEW YORK 





Newark 5, N. J. 
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Soars 


he introduction of this new face powder material 
f of it have constantly increased because the use of 
ually represents a development in fine face powders. 

f exceptional silky. soft. smoothness, the complete ab- 
mice of odor and the extremely fine particle size of it, 
slus its extraordinary adhesiveness actually improves a 
| powder in which it is used. As little as 5%, added to 

"your formula will bring about this result although it is 
- being used in some face powder to the extent of 15% and 
- @ formula is offered showing its use in this percentage. 

Samples are at your disposal and we believe that this 
is one of the Plymouth products which warrants « serious 
investigation by every face powder manufacturer be- 
cause it has real merit and will improve your product. 
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Paracresyl Methyl Ether . 2.50@ 3.00 Borax, crystals, carlot ton 61.25@ 81.25 Rose Water, jug (gal.) ... 150@ 2.00 
Paracresy! Phenyl-acetate. 4.75@ 5.40 Boric Acid, U, S. P., ton 129.00@ 133.50 Rosin, M. per cwt, ....... 9.00@ 9.25 
Phenylacetaldehyde 50% . 2.75@ 3.25 Calcium, Phosphate ..... 08@ 08% Salicylic Acid ........... 46@ 42 
eee 410@ 4.65 Phosphate, tri-basic .... .064,@ .0742 Saponin 1 SS ere rere 2.75@ 2.80 
Phenylacetic Acid ....... 165@ 2.25 Camphor, pwd., domestic.  .00@ 62 Silicate, 40°, drums, works, 
Phenylethyl Acetate ..... 2,00@ 2.50 Castoreum, nat., cans .... 7.10@ 15.00 100 pounds dk weauaver 110@ 1.40 
Phenylethyl Alcohol ..... 175@ 2.00 Cetyl, Alcohol .......... 132@ = 1.37 Sodium Carb. 
Phenylethyl Butyrate .... 420@ 4.50 Chalk, precip. bags, clts .. .02%,@ 03 58% light, 100 pounds. 160@ 4.62 
Phenylethyl Propionate .. 3.40@ 4.00 Cherry Laurel Water, jug, Hydroxide, 76% solid, 
Phenylethyl Salicylate ... 4.35@ 4.80 i, weekend eudaadantevs 125 Nom’l 100 pounds .......... 3.35@ 4.55 
Phenylethyl Valerianate . 5.70@ 5.90 CREO BOE dic nedtesiencce 284@ 29% Spermaceti .......... peee  34@ 37 
Phenylpropyl Acetate ... 340@ 4.20 Civet, O@UMCS occcdccccess 4.25@ 12.00 Styrax ..ccssesececeeeees 150@ 1.85 
Phenylpropyl alcohol .... 2.80@ 3,00 Cocoa, butter, bulk ...... 614@ 62 Tartaric Acid ........... 454@ 55 
ME ¢ dip eansedenehue 125@ 1.50 Cyclohexanol (Hexalin) . .30@ 32 Tragacanth, No.1 ........ 3.753@ 4.25 
Rested C. PB. COR) coceccese 2.65@ 3.40 Dextrine, white, ewt. .... 8.54@ — Triethanolamine ........ 264@ 27% 
Styrolyl Acetate ......... 1.75@ 2.50 Fuller's Earth, Mines ton . 27.00@ 30.00 Violet Flowers .......... 185 Nom'l 
Vanillin (clove oil) .... 500@ 5.50 a) ee A44@ 45% Zine stearate, US.P...... 37@ 39 
(guaiawol) .........00. 3.00@ 5.05 Soap lye, crude .......... 30@ 35 Oxide, USP. ......... .2085@ .2185 
RODD ccbesnecndccaeae 3.00@ 3.05 Gum Arabic, pwd. ...... 21@ 22 
Vetiver Acetate ......... 47.50@ 50.00 PO eee 17@ 17% OILS AND FATS 
Violet Ketone Alpha .... 9.90@ 10.25 Gum Benzoin, Siam ..... 3.50@ 3.85 
Yara Yara (Methyl ether) 2.35@ 2.80 ein iendebenés A0@ 42 Castor, refined, drums ... .364@ .36% 
Suen ae ueamakes = = Coconut, crude, Atlantic 
EL aicentnnenede 30 d ports, tanks ........ .. 124%@ _— 
BEANS Henna, pwd. «...0.20.00 25@ 21 Double distilled, drums .19@ 20% 
“ i aii neve¢teedeusée .05@ J Corn, crude, Midwest, 
—— cen 02t MERU. bacsecnes sees 5.00@ 7.00 mill, tanks ............ 134@  — 
aie oh ..... cee 4.25@ 4.75 Lanoiin, hydrous ........ 34@ 35 Corn Oil, refined, tanks .. .1644@ —_— 
SMentemn, a: ......... 5.00@ 5.50 Anhydrous ............ 36@ 38 Cottonseed, crude tanks .. .12544@ Nom’] 
Nha ere lea ata 250@ 2.90 Magnesium, carbonate ... 114@ 14 Grease, witlte ....ccccccs 07@ — 
Tonka Beans Surinam ... 1.00@ 1.10 PE GsKEccceccncess 38@ 42 RAG, CRMONOE Kk cccccccess 15 Nom’ 
Angostura .... 1.75@ 1.80 ere 40.00@ 50.00 Lard, Oil, common, 
oer TSO cri A . Olibanum, tears ......... .20@ 25 OG BGR ocecskccee 6 12 
Pv ceeheacacedads 16@ 18 Olive, edible (gal.) ...... 2.25@ 2.50 
SUNDRIES AND DRUGS Orange Flower Water, Peanut, crude tanks ..... 17@ — 
Pe sicheeitasusdueaned 1.75@ 2.25 Peanut, refined tanks .... .2044@ — 
RODE 606c0cedicccewes 104@ 14 Orris Root, Italian ...... .20@ 26 Red Oil, single distilled 
Ambergris, ounce ....... 8.00@ 17.50 Err 06%@ 07% Cidietaisns stances 134%@ 14% 
Balsam, Copaiba ........ 165@ 1.80 Peroxide (hydrogen U. S, P.) Double distilled ....... 1AS%@ 17 
Ry eae 185@ 2.00 Ny citbieweed vidi ies 035%4@ 05 Stearic Acid 
Beeswax, bleached, pure Petroiatum, white ....... 065,@ 08% Triple Pressed ......... 14@ 15% 
ih Wi Wa binenesecsecesc 80@ 82 SS OO Oe 85@ 1.50 Double Pressed ....... 11%@ = «13 
Yellow, refined .......... 73@ 75 eS Se ee 11@ 14 Tallow, acidless, drums .. .1@ .11% 
Bismuth, subnitrate ..... 2.65@ Rose flowers, pale ....... 40@ A8 ROMO, GIR 66s cécccis .06544@ 07 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Business Opportunities, $1.00; Situations Wanted 
and Help Wanted, S0c. Please send check with copy. 


BUSINESS OPPORTUNITIES 


WANTED: Cancelled-unshipped-rejected or overstocked toiletries, 
chemicals, drugs, solvents, pharmaceuticals, oils, pigments, etc. 
CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., New 
York 5, N. Y. HAnover 2-6970. 


Want to go into partnership for the manufacturing, exploitation 
distribution of Mink perfume, toilet waters, cosmetics, phar- 
maceuticals products. Financially strong concerns interested in 
national distribution write to Box 2936. The American Perfumer, 
48 West 38th St. New York 18, N. Y. 


° 


WANTED: A Good used Viscolizer or homogenizer. Give, size, 
make, price and condition. Write Box 2938. The American Per- 
fumer, 48 West 38th St.. New York 18, N. Y. 


CONSULTING PERFUMER: 


extensive experience with aro- 


matic raw materials; original formulations and fragrance dupli- 
cation. Accepting long-range or short-term projects. Own well- 
equipped laboratory. All arrangements absolutely confidential. 
Write Box 2939. The American Perfumer, 48 West 38th St., 
New York 18, N. Y. 


FOR SALE 


FOR SALE: F. J. Stokes DD2 Tablet Machine, rated 500-700 
tablets per min.; Colton #4 Automatic Tube Closer & Clip 
Fastener; Stokes 79-80 Semi-auto. Tube Filler & Closer; Patter- 
son S/S Kneadermaster, 110 gal. capacity, double arm, jktd., with 
75 HP motor; Munson 2000# Rotary Batch Mixer; Gedge Gray 
7000# jktd. Ribbon blender; 2—Wolf 1800# Ribbon Blenders; 
Capem SIF Capper; 3—Shriver Plate & Frame, Closed Delivery 
Filter Presses, 24”, 12” & 7” sizes; Sperry 30” Open delivery 
and Shriver 24” Closed Delivery Aluminum Filter Presses; 1— 
Dopp 150 & 2—100 gal. cast iron, jktd., agit., Kettles; Fitzpatrick 
“D” S/S Comminutor; 29—S/S clad, open top Kettles, 30, 40, 
60, 75 & 100 gal., 40# jkt. pres.; Std. Knapp Self-adjusting Car- 
ton Gluer-Sealer, Comp. unit; 57—Aluminum Rectangular Closed 
Storage Tanks, including 800, 600 & 200 gal. capacities. ONLY 
A PARTIAL LISTING. Save time and money by sending your 
inquiries to CONSOLIDATED PRODUCTS CO., 14-15 Park 
Row, New York 38, N. Y. Phone: BArclay 7-0600. 


¢ (ABELS 
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JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y 
DIE STAMPING 
Telephone: 

COLUMBUS 5-5600 








—— 


HELP WANTED 


—=- 


PERFUMER: Leading essential oil firm seeks highly experienced 
man. Enviable opportunity and permanent position is open to a 
man with a record of achievement, Assured co-operation of 
both management and associates. Location metropolitan New 
York. Generous pension and other benefits. For proven talent 
a premium will be paid in salary. Please forward two resumes, 
Our client’s employees know of this advertisement. All inquiries 


will be held in strict confidence. COMPANY WILL PAY 
AGENCY FEE 


Personnel Service Bureau, Ine, 
27 William Street 
New York 


“Prominent manufacturers of perfume and flavor specialties 
have position open for experienced export man, able to promote 
sales and correspond with customers and representatives abroad. 
Knowledge of Spanish also required. Write with confidence, 
our employees know about this ad. Box 2935, The American 
Perfumer, 48 West 38th St., New York 18, N. Y. 


Small, progressive, midwestern manufacturer of private formula 
pharmaceuticals and some cosmetic products needs help with 
sales coverage. Somewhere there is a manufacturer’s agent or 
sales representative who now sells essential oils, chemicals, con- 
tainers, or other supplies to our potential customers and who 
could secure business for us, and additional income for him- 
self. We want to talk to that man! Please write Box 2937. The 
American Perfumer, 48 West 38th St., New York 18, N. Y. 


SITUATIONS WANTED 


COSMETIC CHEMIST: 15 years of experience. Unusually good 
for all kind of face and hand creams, lipsticks, lotions, etc, Ex- 
cellent for a high class line. University graduate. Write Box 


2897, The American Perfumer, 48 West 38th St., New York 18, 
New York. 


CHEMIST, QUALIFIED: 27 years of age, single, educated in 
Europe, speaking fluent English, French and Spanish desires 
stable position in Cosmetic and Allied Industry with opportunity 
for advancement. Would eventually accept position as salesman. 
Willing to travel overseas. Write Box 2940. The American Per- 
fumer, 48 W. 38th Street, New York 18, N. Y. 


aya 


ENGRAVING EMBOSSING 


Cable Address 
HORNLABELS NEW YORK 





The American Perfumer 













"L’ART de la PARFUMERIE par EXCELLENCE” 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 





OUR CHEMICAL CONSULTANTS CAN HELP YOU 
in Cosmetic Formulation and Improvement 












We likewise serve in Packaging Problems . . . Perme- 
ability and Dermatological studies . . . Organoleptic Panel 
Tests on Taste, Odor, Flavor Evaluation. 

















Write Today FOSTER D. SNELL... Perfumes 
for Booklet No. 3 RESEARCH LABORATORIES Cosmetics Creations of Highly Original Perfumes 
Toslet Articles Duplications of Most Difficult Fragrances 










- Te ei eC CL Soaps Unique Kind of Professional Services. 
“The Chemical kahdepleiebl® >: Flavors. 


Consultant and Aa) 
CHEMICAL SERVICE 


LEBERCO LABORATORIES 
nny an ny comeue|| SUMLMMEL Brce ge 


Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 













333 WEST 52ND STREET, NEW YORK 19, N. Y. 


i 
ee ee TEL. PLAZA 7-3861 
























No 1 to 189 — $7.50 in USA and Canada and 
$7.75 elsewhere 


127 HAWTHORNE ST., ROSELLE PARK, N. J. 








A collection of Schimmel's famous monthly Briefs 
from April 1935 through December 1950. This 
bound volume contains nearly 400 monographs 
scientific and technical developments relating to 
the manufacture of perfume, soaps and cosmetics. 
It is an unusually comprehensive handbook and 
reference work answering hundreds of questions 
that may confront the cosmetic manufacturer. 
Order now for Immediate Delivery 


THE AMERICAN PERFUMER 


48 West 38th Street New York 18, New York 


ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 















Bo Prytz, Ph.D. 
Consultant 


Enzymes, analysis, pharmaceuticals, 
drugs and cosmetics 


Cold Spring Harbor, L. 1., N. Y. 




























FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


46 Years of “RESULT PRODUCING” Service 
Proves Our Worth. The “TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS” 








GEORGE W. PEGG Ph. C. 


Consulting Chemist 
MEDICINALS COSMETICS 
Specialising in Labeling and Adv 
te meet Federal and State Regulations 
Appointments promptly arranged 
57 Fourth Ave. Telephone ORange 53-9007 East Orange, N. J. 













Carl N. Andersen, PhD 


Consulting Chemist 


Cosmetics, Soaps and Synthetic Detergents 


















342 Madison Ave., New York 17,N.Y. Laboratory: Briarcliff Manor, N.Y. 
Phone: Vanderbilt 6-0492 Phone: Briarcliff 6-1550 


B-W LANOLIN USP. 


EVENTUALLY—F or better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 






















No other base used in your cream, equals the merits of B-W Lanolin. 
B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
and Factory: Linden, N.J. ESTABLISHED 1914 New York, N.Y. 
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CAMILLI, ALBERT & LALOUE, S.A. 


Grasse, France Established 1830 
MAXIMAROME 
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ALMOND OIL, BITTER F.P.A. GALBANUM PATCHOULY 
ANGELICA HYSSOP PEPPER Black 
BASIL GRASSE LAVENDER PETITGRAIN 
BERGAMOT, Terpeneless LAVANDIN ROSEMARY 
CHAMOMILLE Roman LOVAGT SANDALWOOD 
CARROT MELISSE TARRAGON 
CELERY from Seeds NIAOULI Natural TANGERINE 
CLARY SAGE OLIBANUM THYME 
CORIANDER OPOPONAX VERBENA 
COSTUS ORANGE Bitter VERTIVERT 
CYSTE OTTO OF ROSE YLANG YLANG 
Above Natural Perfumers’ Materials Stocked by Our American 

Mimosa ffiliate Jasmin 





14 E. 48th St., New York CAMILLI, ALBERT & LALOUE, INC. cutis eles Cees 
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SPECIFIC GRAVITY at 25/25°C.—— —0.947-0.950 


L GYCLOUREXANEPRUPIONAT 


C19 Hog 05 = 196.28 


_ a EP 


\ 
te. | 
ple odor and tas 


° . tial oils \ 
A practically colorles A io \ 
SPECI 


SOLUBILITY — \ns 


—_— 
——_ 
—_— 
——_ 


— 

— 
——_— 

— 


A VALUABLE PERFUME INGREDIENT 


This versatile chemical has proved its efficiency 


compositions, accentuating their characteristic 
many times over in compounds used in per- 


odors and acting as a blender as well. Used 
fumes, cosmetics and soaps. 


3-5% in such compounds, its fresh fruity pine- 
It greatly strengthens lavender and other floral 


apple odor does not predominate, but adds fullness. 


ALLYL CYCLOHEXANEPROPIONATE also is unexcelled as an ingredient in pineapple, strawberry 


and raspberry flavors. Write us on your company letterhead for a complimentary sample. 


BUSH AROMATICS 


DIVISION OF THE DOW CHEMICAL COMPANY ¢ 629 GROVE STREET 


e JERSEY CITY 2, N. J. 
DOW CHEMICAL OF CANADA, 


LIMITED, TORONTO, CANADA 


EXCLUSIVE SALES REPRESENTATIVE FOR SYNAROME IN THE UNITED STATES, CANADA AND CUBA, 





SOLPROTEX 


A new concept in sunburn protection. 


A special composition, chemical sunscreen particularly 


evaluated chemically and spectroscopically. 


Biologically, pharmacologically, and clinically tested 


to assure safety and efficiency. 


CHEMICALLY EVALUATED 


Developed chemically by a special research team 
under the direction of Professor Dr. L. Ruzicka, 
Nobel Prize Winner, 1939. They produced a new 
chemical combination, a new concept in sun- 
screens. 


PL«YSICALLY SURE 


Spectrophotometric studies evaluated Solprotex 
as the most nearly ideal sunscreen. Rechecked 
solar radiation studies proved that Solprotex was 
effective under normal conditions of use. Insol- 
uble in water, it resists perspiration. Solprotex 
screens out burning rays and permits healthy 
tanning rays to pass. 


PHARMACOLOGICALLY SAFE 


The safety of Solprotex was determined by the 
latest biometric evaluation. These tests were con- 
ducted both in America and in Europe under most 
capable pharmacologists. This assures a wide mar- 
gin of safety under normal conditions of use. 


PHYSIOLOGICALLY PROVEN 


Animal experiments in the widest range were 
used to determine the physiologic harmlessness 
of Solprotex. Pathological examination of the 


NOTE: 


May we send you copies of re- 
search papers covering these 
tests? For further information 
regarding Solprotex, or working 
samples, write: 


tissue and organs of the animals tested showed 
no pathological significances. 


CLINICALLY TESTED 


Competent dermatologists at a well-known uni- 
versity clinic tested and examined several hundred 
patients to assure safety in human use. 


SUN TRIED 


Solprotex has been tested on various human skin 
types at the sea, beach, lake, pools, and in the 
snow to determine both its ease of application 
and protection against sunburn. 


COSMETICALLY ACCEPTABLE 


Only a 242% concentration of Solprotex is re- 
quired. Solprotex lends itself to wide cosmetic 
formulations such as oils, creams, lotions, and 
alcoholic preparations. Formulation suggestions 
are available. These formulae have been tested 
for physiological safety. 


PERFUME TESTED 


Solprotex has no unpleasant odor to cover, and 
therefore, permits a wide choice of acceptably 
tested perfumes in a complete price range. Even 
delicate, light odors perfume Solprotex satisfac- 
torily in very low concentration. 
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FIRMENICH INCORPORATED 


250 WEST 18th STREET, NEW YORK 11, NEW YORK 
CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE + FIRMENICH OF CANADA LTD., 348 WALLACE AVENUE, TORONTO 


GENEVA, SWITZERLAND PARIS, FRANCE LONDON, ENGLAND 





